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PREFACES=

Light is a fascinating instrument for shaping our surroundings
visually and emotionally. With professional planning, light
and shade, colour, form, space, rhythm, surface texture and
proportion can be consciously controlled and choreographed.
Light plays an important role in architecture and stimluates intuitive
reactions. The intentions of architects and interior designers can
be supported through a carefully designed lighting scheme,
therefore, the acceptance of any spatial structure can be
enhanced.

When | started some 30 years ago to work with light, it has been
evaluated from' a quantitative perspective only. The focus
was primarily on the functional aspect as a " brightness tool " .
Fortunately, this has changed, meanwhile, the lighting design
profession is established and recognized at present. The key
assessment criteria about illumination is the lighting quality. Whether
the generation of breathtaking scenes in the entertainment field
or of relaxed atmospheres in the hospitality sector, perfectly
presented displays or just an optimized orientation with high visual
comfort. Everywhere, indoors and outdoors, light is essential for
spatial perception, the desired atmosphere and for the well-being
of the people.

Meanwhile, the industry offers lighting innovations which most
of the designers have been dreaming about. Smart technical
solutions for infegrating lighting systems into architecture have
been improved continuously. After a few years of intensive
development, the LED is now an established, precise lighting
technique, offering manyfold new options for design and
integration. Sophisticated lighting control systems allow users to
enjoy different lighting scenes and customize a variety of moods
and rhythms. The sustainability issue, which is taken for granted by
many lighting designers, plays more and more important a role
in design and construction. That's all right, but one effect should
be in any case prevented: good design should never suffer under
the pressure of energy saving goals.

This book offers you a valuable insight into the world of lighting
design: the symbiosis of light and architecture.

| hope you enjoy reading!
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ERCIAL\

This chapter shows the magic of lighting in commercial spaces
Elaborately incorporating lighting design into commercial space
will not only make customers immerse themselves in space put
also stimulate their interest in buying goods. Imagining yourself you
are embraced by a dazzling array of beautiful goods while bathing
a of light, isn't it a wonderful joumney?
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Location
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Design company

Photographers

This project is a large shopping mall in Vienna,
Austria. Designed by Love Architecture, it has a
total area of 52,500 square meters. The strong
and unigue lighting design of the shopping
facade gives people a deep impression.

The layout of the store was not intuitive.
Walkways were complex and confusing, and
it was difficult to navigate. To improve this,

the layout of the indoor levels (eg, 1st, 2nd,
and 5th) has been entirely re-designed and
smaller retail spaces have been added. The
charming shopping mall's decorating key was
to think “empty” in order to enable the future
implementation of an improved orientation
system,
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MATERIALS / #%4

LED, gypsum, flooring ftiles, ceiling perforated
metal areas, ornamental patterns
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3. 4. EBABAK.

LIGHTING FEATURES
AND DETAILS / 1I3¢fsefimTs

This project is a large shopping mall. Its lighting
design is integrated with the architectural design
and in the facade of the exterior; lights are hidden
in font steel structures of the same size, which
creates shining and magnificent atmosphere,
impressing the urban people with a broad and
great impression. In the interior, soft and pure lights
remind people of leisure and relax. As a result,
people pick up and choose merchandise freely as
they like.
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