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Fluent English is not a dream any longer!
Native oral English is not a fantasy!

Only do you own it.all come true!
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Hakka Earth Buildings

¥

f

The Hakka people are seen as a united people in China.
This character is especially remarkable among overseas Hak-

kas. They share their good and bad times together. This spirit

o

of unity and cooperation is rooted in the culture of Hakka Earth

E 3

Buildings.
Hakka lad Lin Wenlong explained that it was because

e 3

when it was hard for individuals to survive on their own, peo-

ple had to help each other and learn to unite and cooperate. %%‘
Only in this way could they hope to achieve more. The design
and structure of Hakka Earth Buildings made it easy to pull to-
gether all the weaker forces and form one stronger force. With e
this stronger force, better results could be achieved in terms of
developing business as well as improving living standards.

A Hakka Earth Building used to hold together the shared

interest of a family clan or a whole village community. But now

%ﬂfz Nz,

this fortress like structure can no longer meet the needs of a <

modern society. People have moved out. "After all, the earth FtF -
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%buildings are a distant memory, a memory which has been fil-
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tered and purified through time. All the good memories are

&6 left. ” says Lin.

Hakka Earth Buildiﬁgs have recorded a period of history
as well as the life road of several generations of the Hakka peo-
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ple. For those later generations who have never lived and will

never live in these earth buildings, they may well become a

L

tourist attraction in the villages. But the unique tradition re-

presented by these earth buildings should be kept and passed

on by the Hakka people as their own family culture and ethnic
*

culture.
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Science of Love

¥
We've all heard the expression, “love at first sight. ” How- %%
ever, scientists are increasingly convinced that the reality is ;‘%
“love at first smell” when it comes to finding a mate. While it
might not make for beautiful poetry, in the game of love, the
way we smell matters just as much - if not more - as the way

we look.

e Hfe

Now, this might sound bizarre, but actually, it makes Y
sense. How a perso n smells is a good indication of the%
individual’s general health and, amazingly enough, genetic
makeup. Consider this: If two people who have very similar
genes have children, the children are more likely to inherit a
wide range of genetic weaknesses. Thus, Mother Nature favors
those whose parents bring a little diversity to the mix.

In an experiment in Switzerland, doctors had women

smell unwashed T - shirts worn by different men. It turns out

that the women preferred the smell of men whose immune sys-
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tems were different from their own. Further experiments%
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sehowed women also preferred men who smell like their fathers.
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The researchers concluded that this is a way for women to find
a mate genetically similar, but not close enough to cause prob-
lems.

We can’t forget, though, that sight is also important in
choosing a mate. Have you ever noticed that couples tend to
look alike? That's no coincidence. Current research suggests
that we are drawn to people who look like members of our own
families. One theory explains that it might be less stressful to
marry someone who looks like yourself.

So, the next time your sweetheart leans over, take a
whiff, and says something like“Gee, you smell good,” or“You
look great,”be aware that more is being said than the spoken

words.
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The Unknown Van Gogh -
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When Japanese artist Kazumasa Nakagawa died in 1991,

e 3K

his family waited over 10 years before deciding to auction off

his small private at collection. One of the pieces, a dark, me-

dium - sized portrait of a frowning woman, was initially :
thought to be nearly worthless, and the auction house owner ¥
was prepared to start the bidding at US $ 83. *

H

But Yoichiro Kurata had a hunch. The painting’s subject
resembled that of several paintings by Vincent Van Gogh, so =
Kurata sent the painting to the Van Gogh Museum in Amster-

*

dam. Using X - rays and other tests, the museum experts soon

Gogh.
So rather than start off at US $ 83, the bidding started at
nearly US $42,000 and the painting was quickly sold for over

had an answer: the painting was a previously unknown Van ¥
#

US $500,000 to a small Japanese art museum. The price,

while high for any painting, is relatively low for a Van Gogh, <

which have been known to sell for tens of millions of dollars at% 1
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sauction. In fact, three of the ten most valuable paintings in the

world were painted by the Dutch artist, including Portrait of

g

Doctor Gachet which set a world auction price record when it
sold for over US § 82 mi]lior; in 1990.

Why did the newly — discovered Van Gogh sell so cheap-
ly? X - rays showed that much of the original painting, which

3*

“N

was probably done in 1884, was covered by new layers of

paint, applied as recently as the 1950s. Experts are guessing

that someone applied the new paint in an attempt to restore the

* painting. However, the effert was exactly the opposite — the
* new paint greatly reduced the quality (and the value) of the
g painting.
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Class Wars

One of life’s minor thrills is getting on an airplane and
turning left instead of light. To the left lies Business Class
and, for the truly blessed, First Class. Passengers here are
first on and first off the plane, and never have to wait foe their
bags. They relax in large, comfortable seats that fold down in-
to beds with clean, comfortable blankets. They stretch out

their feet with enough leg room for an NBA center. Personal

iy QA
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Y/
satellite phones and laptop ports keep them i n touch with the\%g‘é

outside world at all times. When they get tired of working,
they can turn on their personal televisions and choose from a
huge seiection of CDs and DVDs. Meals are specially prepared
by award — winning chefs: lobster, fresh sushi, fillet mignon
— the options are nearly endless, as is the flow of complimen-
tary champagne.

It's world that most air travelers can only dream about as

we turn to the right, towards Economy Class. Cramped seats

and screaming babies. Soggy, tasteless microwaved food. Un- %
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%naing lines to get into the tiny toilets. Overworked flight at-

tendants scrambling to serve drinks, stow luggage, and soothe
raised tempers.

Airlines depend on economy travelers to cover their costs,
and make their profits on Business and First Class passengers.
However, with the sagging economy, companies are slashing
their travel budgets. Economy tickets often cost less than 15%
of the price of a full —fare First Class ticket.

Airlines are trying to make up the difference by squeezing
more seats into Economy Class. ” The temptation to make E-
conomy Class more narrow is enormous, " says one travel indus-
try insider. “But if you put in one more row, everyone winds

up with their knees in their nose. There isn’t a lot of room to
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