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A good design should be spread to the public a kind of positive social enlightenment significance!

JAMY YANG




—MERBIZITRZAAXEE—HERNHISREEN !
— RS




BY

it

—aTAEGZHAIERE , —IEERNII8, —5 20 HiE 60 FH
E - 17 BB 5 45 fth 12 S (8 A9 T {4 Wi et il 1 B 10 4 O X B B
R BT HPEREZFNITIRITHIAEREREISER.

28— (ZENICERGREE  tARPEMNRIE ? iR, BF
Nigit2RkE. EITHRE, BRAFAZTENRIT ? RERREK
MBEREERBEOERITPREI ? HRIERR 7 HERTEIRR
BIEEELAR, IFE, HE G-MARK LR =E IDEA RERH
NTZIMRTARBNE S ER . K@+ ARMRTRITFHEIRE.

BUARTHNBRERIL  MEBMZLNERERAFARE. THITRM
MiTZESRFENEE—BENETAE , R TRAFHARSEK
Firit.

CMF g#fsEie= , W LETFERZS , 2015~2016 FERITBARSE
IERMNHERBEREIRITES.

(BRI RIZIK) —BLL"EE - BT - BR'ALREF,

BRT TR IPHBENRITEFZSEERTF  FNALE. AX.
2. EFEFEARFHRRITEENEENE.



|
Preface

<JAMY YANG DESIGN EXPLORATION> gives a clue which is future
depends on the past only through the present, and illustrates Jamy
YangMingjie, a famous Chinese industrial designer's design philosophy
and logical aesthetic thinking. It goes through factors of history, human
culture, society and living life to tell interesting stories related to design.
Based on time segments and comparative study on his abundant
collections, such as an old fan from the beginning of industrial
revolution, a lock from QING Dynasty, a radio from 1960s... Jamy has
discovered a gap of industrial history in China over one hundred year,
and raised a couple of questions — What contemporary Chinese design
emphasizes is to show national inferiority complex or national pride?
Jamy presents part of award-winning projects including Red Dot, iF,
G-Mark, IDEA to illustrate standards for judging a good design.

Design is not a boring way of expressing designer self but making sure
to create perfect user experiences. Interesting findings like four binding
ways of staple and fly-design in wash room... Jamy tries to explore
details for discussion on user study and service design.

Further focus on vision of design, Jamy leverages diversified elements
to inspire public and think about design trend and industry future by
CMF innovation lab demonstration, sub-culture lifestyle workshop and
2015~2016 design trends presentation.
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~ About the Author

: Jamy Yang has: recewed masler degree of mdustnal desngn from Germany wuh falt
: 'scholarshtp of WK Foundation after 7 ~year stidy in Zhejlanrg Umverslty and Chma
: Academy of Art. He went on to desrgn products for. Siemens at. theie headquarers
in Mumch It ls hrs fusxon of* craﬂsmensh\p and mncvahon that has made Jamy one
have achieved mtematmnal recognmon wmnmg over 80 lacal and mtematlonal
,;design awards including Red Dots, rF G-mark, IDEA and DFA Snver His pieces of
work h@/e Been showmg in renewned des;gn exhnbltlons and museums worldwide.
On retirning o Chma in 2005 he foundad YANG DESIGN which has been
deve!oped to 1aading destgn consultancy with, ton:vard~tmnk4ng based on local
insights in China. [n the year 201 i ‘my inve: 'd and founded YANG DESIGN
MUSEUM: whtch becomes Ohma s first pnvate mdusmal desugn museum. Jamy
has been collectmg thousands of mspxratlonal ctems and good products and he
houses them in his museum ina converted mdustnat Building in Shanghai, cluing
a long history of Sndusmal de5|gn in 2015 Jemy Yang statts his new product
collection "New Craﬂs as ‘sub- brand to con(nbute in redes;gnmg and making

Chinese tradmonal craﬂsmansh«p rewval

With a good combmaxmn of German jogical aesthetxc and. Chmese humanistic
thmkung. Jamy.has formed. his own design philosophy-and become good partner
with renowned global brands and non-profit organizations including Boeing, Audi,
Infiniti, Phiﬁps; Swatch, BOSCH.TUMI as well as Green Peace, One Foundation
efe. He has good pieces come oit as diverse as glasses, suitcase, airplane
cabin, home furniture and space design. Example: T-BOX multi-functional home
‘system he_deéigned for one Italian famous brand launched at main pavilion of
Salone Milano; Serenity tea sethe designed for the largest pewter boutique
brand launched globally and apbreciate;d by Chinese first lady Ms PengLi yuaniA
series of préjecis working with One Foundalidn shows his belief for taking social
responsibilities as a role of designer..
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About YANG DESIGN

YANG DESIGN is a design consulting firm with forward thinking in China. It is also
the very first Chinese winner of the top 4 international awards -- Red Dot, iF, G-Mark
and IDEA, and has won more than 80 design awards in history

It is equipped with YANG DESIGN STRATEGY INSTITUTE, CMF INNOVATION
LAB, USER STUDY & SERVICE DESIGN LAB, YZ Brand strategy consultancy,
Industrial Design Museum and Neo Handicraft Study Institute. YANG DESIGN has
headquarter in Shanghai and branches in Switzerland and Suzhou. YANG DESIGN
provides user experience-centered design consulting service of brand strategy. digital
marketing, design strategy, industrial design, interaction, and public service design

YANG DESIGN has been working on industries including smart home, consumer
electronics, transportation, FMCG, education, finance and real estate industry. YANG
DESIGN has helped renowned brands in China and abroad to increase business
value and social impact, including Greenpeace, One Foundation, Boeing, Audi,
GM, Siemens, ABB, Samsung, Philips, Swatch, DuPont, Herman Miller, Schneider,
Hitachi, Infiniti, Lenovo, Haier, Huawei, Vanke, SOHO

YANG DESIGN has provided research and service design for Boeing, assisted
Vanke to build smart city, and designed products that helped numbers of smart
hardware start-ups in capital raising. The projects for One Foundation has created
great social impact by design innovation
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Chapter 1l

%—E Design through product archaeology - the
disappearing Chinese design history
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Design through product archaeology
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