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Lead-in

This unit talks about creativity and innovation. Instead of just following what
the society dictates one to do, creativity brings us new ideas and perhaps new
opportunities. Innovation is one of the most important ingredients for the culture of
a nation. It can help us improve the society in many aspects. Therefore, we should

make efforts to encourage creativity and innovation in education.

|
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1 Topic Preview

Individual work: Describe the following picture. What idea does it want to express?

Pair work: Answer the following questions. Then ask your partner and add information.

Do you like to try something new and

unusual? Why or why not?

Do you think creativity is important to

college students? Why or why not?

Should college education encourage

innovation and creativity? Why or why not?
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Group discussion: Work in groups and discuss the following questions.

. Find out some examples around you which show creativity and innovation. Share them with
your classmates.

2. Vote for the most innovative one. And give your rationale.

Viewing, Listening & Speaking: Advertising Gets Physical

° R0 Dl
Video, 1: Advertising Gets/Phy

% In an age of omnipresent advertising and oddball marketing techniques,
some people are selling the most personal ad space—their bodies.
Anthony Mason, CBS Business correspondent, has the story.

< CBS: Columbia Broadcasting System

Getting to know the main points: Now view the video and complete the following chart with the

information you get from the video.

Amber Rainey

Name Courtney Van Dunk Andrew Fisher

Ocecupation

State where he or she
Nebraska

lives

Assets for bidding

Price

Highest bidder Unknown

Going further to the details: Now view the video again and fill in the blanks with the information

you get from the video.

. Asa at the College of , Courtney Van Dunk learned
about . So , she posted an ad
on , eBay, offering her body

2. The same company also bought and . “We’ re doing
something that people notice because , because it’s "
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3. In where ads seem to be everywhere, body billboards could be
. For now, it may only be , but it’ s making

4. A lot of people are what I’ m doing. So there’s still

5. Callit ,or a new advertising age.

Viewing to learn: You’ ve met the following words and phrases while watching the video. Work in
pairs and try to get their meanings from the context. Then explain them in your own words.

<& assets:

<& billboard:

have a bid for:

auction off:

fad:

novelty:

expectant mother:

GO0

airtime: .

Speaking out: Based on the information you’ ve got from the video, discuss in groups the following

questions.

A HUMAN
BILLBOARD

1. Do you think human body is a good billboard for
advertisement? What are the main advantages of

the body billboard over the non-personal one?

2. Do you want to market your body assets and make
a small fortune through it? If yes, which part of
your body do you want to auction? What’ s your
selling point? And at what price will you sell it?

Write an ad to market your body billboard.



Unit 1 Shake Up Tradition

.F

Paft
art » s s .
\ 3 More About the Topic: Viewing More Videos_

Viewing and listening: Here are two more videos talking about creativity and innovation. View

them and do the following exercises.

Video 2:' Hip=hop Grannies Video)3: FuturelKitchen

< Wau Ying, a 71-year old Chinese % Pots, pans and recipe books will not
granny eschews more traditional Tai be necessary in the kitchen of the
Chi and takes to hip hop dancing, future if Electrolux’ s concept kitchen
reported from NBC. surface is anything to go by. Natalie
<+ NBC: National Broadcasting Armstrong from Reuters reports.

*,
0.0

Company. It is sometimes referred to Reuters: Reuters Group Limited, a

as the Peacock Network due to its United Kingdom-based news service

stylized peacock logo.

Exercises for Video 2: Hip-hop Grannies

Getting to know the main points: Now view the video about a group of unusual hip-hopers and

answer the following questions.
1.  Who is the founder of “the hip- pop grannies”? What inspired her to found this special

dancing group?

2. How does hip-pop benefit the senior dancers?

3. What is the next passion of the founder of the hip-hop grannies?

4. How does the daughter of the founder view her mother’s passion on hip-hop?
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Going further to the details: Now view the video again and fill in the blanks with the information

you get from the video.

1. This morning on Today’s China, hip-hop , dancing is
these days back home, thanks to those

2. China’s , of Tai Chi, practiced by its elders, at least
some of the time, it may seem , but this has turned a
group of into , they are called “ the hip- pop
grannies” .
The dancers were encouraged to wear both and

4. But Wu kept at it and the idea , attracting hundreds of old
school , then . More than just , these women

good dancers.

5. The grannies have also , also from tens of millions in

China, now familiar with

6. They’ ve even entered and won against competitors

Speaking out: Based on the information you’ ve got from the video, do the following task.
Role-play: To be member of hip-hop grannies.
Directions: Choose a partner to role play a pair of OoH

Hhvmv?' Yoy
FRovIN~

Mo, A

grandparent and grandchild. One acts as Side A, and the

other as Side B. Create a dialogue based on the roles

Sy
and situations provided. FrAn-. ,m"'}"
@ n“be
Side A: You are a traditional and conservative grandparent -ﬁm‘wﬂ_
S

aged above 60. You have never tried anything like hip-hop.

Side B: You are the grandchild. After watching the TV
show of hip-hop grannies, you think it really good for
senior people. Therefore, you want to persuade your

grandparent into having a try.

Exercises for Video 3: Future Kitchen

Getting to know the main points: Now view the video and complete the following summary with

the information you get from the video.

According to a research by the United Nations, of the world’ s increasing population
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will by 2050, making it necessary to rethink how space and energy is used
and

To help solve the problem, one of the world’ s largest envisions the
concept of future kitchen without pots, pan or even . That allows for a

, which means having a living space that adapts itself to different

and
The heart of future kitchen is an kitchen surface, kitchen table and bar. The
work area adjusts when directed by the user. The surface automatically
analyses placed on it and give . Then the user marks
by hand and of the cooking area. Once the surface fits the
requirements, the user sets with the swipe of the hand. What’ s more, the

table can also determine whether the ingredients

Speaking out: Based on the information you’ ve got from the video, discuss the following questions

in groups. '

1. Do you think the concept of future kitchen will come true? And as one of the potential users,
will you welcome it?

2. According to the video, the concept is meant to trigger discussion, feed-back and ideas from
designers and scientists. But it also needs consumers’. Please help the company to conduct a
survey around your school: What kind of future kitchen do you want? Then report your

findings in class.

hip-hop all the rage time-honored martial art
" ludicrous posse 7 home girl outfit
baggy pants topi rapper recipes
i appliance envisions malleable swipe
morph-living ferrofluid magnetic surfactant
carrier quantumly trigger

W—_,_- A e S IS —



\ Expanding the Topic

Passage I: Creative Thinking: Born or Bred?

Creativity is something we’d all like to have. The ability to see not just “what is”, but “what
could be”. Enviable is the ability of finding innovative solutions to both personal and global
problems, and all the successes that may accompany such breakthroughs. While it’ s true that some
aspect of creativity is genetic (in the sense that genes are a program for neurological development)
and I don’ t want to diminish that, breaking the typical patterns of thinking in order to cultivate
creativity is also something that can be developed by use of lateral thinking exercises. Yet as
commercial, scientific, educational and artistic organizations often talk about how they want to
foster creativity, groups are less likely to spawn true innovation.

Typically, when groups are able to cultivate creativity it’ s #§
because the people within the group are already creative on an :
individual level and the interactive dynamics can harness a variety
of unique perspectives, which can then enhance -creativity.
However, groups only rarely foment great ideas because people in
them are powerfully shaped by group norms: the unwritten rules

which describe how individuals in a group ‘are’ and how they

‘ought’ to behave. Norms influence what people believe is right
and wrong and flow almost imperceptibly from one person to the next so that changes are difficult
to spot.

One classic study that highlights this was done on randomly allocated new university students
to either conservative sororities or more liberal dormitories. Over time, students assigned to the
liberal dormitories became less conservative as the group’ s norms seeped into their consciousness
(Siegel & Siegel, 1957). In fact, B.F. Skinner used to have a whale of a time messing with his
students’ heads. He’ d sit two students at the front of a classroom and have everyone agree with
one student, who’s in on the experiment, and disagree with the other, right or wrong. Within a short
time the student (victim) would abandon the right answers in his mind in an attempt to gain the
approval of the class.

In very short amounts of time people will conform to others with only the slightest
encouragement, even if a person is not very well established within the group itself. Most often

norms are beneficial as their purpose is to provide a stable and predictable social world, to regulate
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our behavior with each other.

Such predictability is the enemy of the creative process. According to a 2006 study done by
Adarves Yorno, groups frequently fail with thinking outside the box because implicit norms constrain
them in the most explicit ways. They asked two groups of participants to create posters and subtly
gave each group a norm about either using more words on the poster or more images. When they
judged each other’ s work, participants equated creativity with following the group norm; the
‘words’ group rated posters with more words as more creative and the ‘images’ group rated
posters with more images as more creative. In effect groups had redefined creativity as conformity.
When the researchers emphasized the value of individuals as distinct from the group, actual
creativity took hold.

Where you live and the environment which surrounds you also matter. When you present
yourself with new surroundings your brain automatically rewires as it tries to absorb all the new
information confronting it. This can be things as simple as trying a new cuisine at an ethnic
restaurant, trying to appreciate the value of jazz instead of Lady Gaga (or appreciate Lady Gaga if
you’ re into jazz... maybe), or something as large as taking a backpacking trip through Central
America. As a result, your brain’ s neurons fire in patterns that are different from the norm, thus
creating a new way of seeing the world (and as an added bonus, improving intelligence by
establishing new neuronal connections).

Construal Level Theory (CLT) suggests that psychological distance may be a way to induce
creativity. In a nutshell, CLT posits that the greater the perceived distance between you and the
object of your thoughts, the wider the channels of creativity are opened. From a soon- to- be-
published story, take the example of grease and vegetable oil. To most, these are things that are
simply waste by-products from food (that’s the perspective with little psychological distance). To
others these are not waste by-products but are part of a whole chain of energy transfers. Just as
surely as photosynthesis produces vegetation to feed livestock and oxygen to breath, which we then
use for energy; so is vegetable oil leftover from a McDonald’s French fry machine an extension of
that process of energy moving from one place to another (that’ s the perspective with psychological
distance—it s no longer seen from just its immediate use but as part of a larger picture).

Putting distance between yourself and a problem gives a greater room for that “AHA”
moment. This can also work if you picture your problems as being someone else’ s problems, or
even picturing some set of problems as actually existing in some other country. Instead of asking
yourself “what should I do here”, imagine someone else has your task and you' re giving advice on
how they should handle it.

[s there a take-home lesson regarding creative thinking? I would suggest that if one does want

to nurture creativity (and by default, nurture higher intelligence) that you constantly look to

Q
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¢
challenge yourself with something different. Too often we read, hear or see something and because
it doesn’ t agree with our preconceived notions or values, we dismiss it. Try reading a book that’s
outside your norm, and understanding the author’s point of view or philosophy on life on their own
merits. Take a vacation that’ s not too carefully planned. Go to a ballet instead of watching
television. Step outside of yourself and appreciate how the bigger picture plays itself out. Be
observant of others and their needs and don’ t be self-absorbed. Get off the computer and go

meeting new people. Simply put, get out of your rut.

Questions for discussion:

1. How does the author view creativity and innovation?
[s it a nature or nurture or both?

2. According to the passage, what are the factors which
may influence people’s creativity?

3. What are your opinions on the above questions? Give

your rationale.

Passage 2: 10 Creative Myths

Over the years, I have heard a lot of people say a lot of daft things about creativity. Some of
those things, 1 hear again and again. What’ s worse, a lot of these daft notions—or myths—about
creativity are detrimental to the creative process. So, let’ s end this once and for all. Below are 10
creative myths. If you share these with everyone in the world, these myths will go away.

1. “I am not creative.”

I have heard a lot of people say precisely that: “I am not creative.” The truth, of course, is that
we are all creative. That’s what differentiates us from parrots who can say clever things but couldn’ t
have a creative idea if their lives depended upon it. The truth is we are all creative. And while some
people are naturally more creative than others, we can all have very creative ideas. The problem is,
as we grow older, most of us learn to inhibit our creativity for reasons relating to work, acceptable
behaviour and just the notion of being a grown-up.

2. “That’s a stupid (or daft, or silly, or ridiculous) idea.”

People say this kind of thing to colleagues, family and even to themselves. Indeed, this is one
reason why people believe they are not creative: they have got into such a habit of censoring their
creative ideas, by telling themselves that their ideas are stupid, that they no longer feel creative.
Next time you have an idea you think is stupid, don’ t censor it. Rather, ask yourself how you could

improve the idea.
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