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In the films where the action takes place in the era of the design "golden
decades" — 1950—-60s, decorators use a common set of attributes filling the
offices with bright furniture and table photogenic "Valentine" typewriters.
Such offices created on the screen, have been more of a dream than a
reality. Still we can see such endless open space in large companies — the
room stuffed with the cheapest tables and chairs. Fortunately, the trend
has changed, and even small companies try to create comfortable, almost
home conditions for their employees. Generally all this started about 30
years when personal computers appeared.

Since then we can say offices began to change fast as IT has given a
power kick—start to various branches of human activity, which resulted in
dozens of previously unthinkable professions. All those professions have
one trend in common they all are creative, focused on the intelligent, virtual
product. These changes embodied in a new type of workspaces offices
for creative people. This kind of workspace expects lack of hard dress
code and standard working day, the ability to switch from work to rest
and vice versa. Employers had to revise their views on how workspace
should look, which areas in the office are exactly required, which corporate
values it should represent. Another challenge was to attract highly skilled
employees, for which, as it turned out not only the location of the office was
an important factor in particular, but its usability, ergonomics, recreational
opportunities, visual appeal as well. Noteworthy — soon conservative
finance and industry companies began to use such principles this was a
matter of prestige. Today, bright objects and designer furniture can be
easily found in their workspace. Their customers make the connection
between "innovations" and non-trivial and smart office design.

The architecture is still based on the three Vitruvian's principles as it was
two thousand years ago—durability, utility and beauty. Beauty, no wonder,

is in the last place, so while creating a modern office, one should not forget
the fact beauty is important, but its role is secondary to functionality and
comfort.

We are one of the few companies in our country known primarily due to
our innovative approaches in workspace construction. Our clients are
companies that come to us for "an unusual bright office". Every time it's a
complex, but exciting challenge — because it often happens that we have to
use unusual methods and materials to achieve a certain visual effect or a
non-trivial design, let the offices are filled with bright colours. As architects
we should keep in mind that such a powerful "visual range" is a kind of
responsibility. This responsibility extends far beyond the customer and his
wishes—because there are hundreds or even thousands of employees who
will stay in this workspace the most of part of the day. Therefore, | would
generally expand Vitruvian triad in reference to the office design, and add
to it the concept of "humanity" as one of the most important criteria of the
contemporary workspace.

Peter Zaytsev / co—owner of za bor architects
Moscow, Russia
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"Inside the city people want to escape, outside
people want to rush in; so are the desirement
towards marriage or carrer in life." A small siege,
trapped not only the person himself, but also
his love, career and dreams. Three feet square,
sometimes imprison the ambition to fly up high.

The city is more and more prosperous, while
the space is more and more narrow. How can
the builders break this small city and three feet
square, to create a spiritual city for dreams and
spirit? It calls for the fantastic works of designers.

The design of office space is not so easy,
which needs to consider many factors, such as
science, technology, humanities, arts, and so
on. It needs to base on simple space to build a
human-centered active state commercial space.
[t may be a magical color, or a three—dimensional
visual sense, or concise office furniture...Office
space gives a person cheerful soul experience.

In this space where we stay too long, we also
should have more visual enjoyment and work
experience. In the non—stop journey, show more
different scenery for our heart, a beautiful mind
and a peaceful life is all the meaning of the life.
Live and work, the pleasant time journey, the
pride of the workplace, all is precipitated here. In
here, looking around, one cannot help wondering
how a provoking and surprising space come into
being. May be in the first time, the space builders
will be lost, thinking, imagining, and exporing the
rule of the aesthetics, gradually discovering a
vista afar which is as rich and broad as a dream
world. Small squares, large space, hold the
pomp, enjoy endless glory. All the aura, is the
expression and symbol of the whole space's
spirit connotation, is the spirit analysis of the
kingdom, which achieves the perfect. Just like a
piece of wonderful music, perfectly showing the
art of the space and the spirit temperament of
the square's master in the break and continuity.

The creation of art space environment is related
to the cultural connotation of the architect and
the owners, which is spiritually mixed together
to show the creation and the culture rather than
a hollow space without soul. A fantastic space,
possesses not only the most fashionable sense,
but also more new and peculiar personality. It

A Small Square, a Big City

INFTH, KZEH

may be the handpainting in the ceiling, or the
creative plants in the corner and balcony, or the
application of the metope color, every visual
impact is a visual center here which is as of the
corner, the roof green plant, perhaps is metope
color is applied, each visual impact point here is
a visua center which is aesthetic, spiritual and
artistic.
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Design Company: Schmidt Hammer Lassen
Architects

Photographer: Adam Mork

Area: 12,800 '

Location: Kolding, Denmark

w28 Schmidt Hammer Lassen Architects
B¥Im: Adam Mork
R 12800 n'

IBC Innovation Factory
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The IBC Innovation Factory is designed to
support new ways of learning. In the spirit
of the original factory, Schmidt Hammer
Lassen Architects, in collaboration with
International Business College (IBC)
Kolding, has created the settings for a
ground—breaking and creative learning
environment, aiming to become the world's
best. The ambition is to be a training camp
for future innovators.

With the acquisition of the GORI factory
in the summer of 2010, the IBC gained
access to a unique physical environment
characterized by an impressive pioneering
spirit and vision. It was the first factory
plant in Denmark to unite production and
management in one large room, allowing
visual connection between the two. The

frE ke “eUF I

large paint tanks were decorated by
the French artist Jean Dewasne, in the
conviction that art in the workplace would
inspire employees and provide a better
working environment.

The main task for Schmidt Hammer
Lassen Architects has been to preserve
and emphasize the building's existing
qualities and transform the facilities into an
innovative learning environment. By using
six elements—fire, water, greenery, light,
sound and air-the concept for the new
innovation factory was developed with an
emphasis on stimulating the users' senses.
A central teaching facility in the shape of
an indoor "landscape furniture" designed in
Douglas pine wood incorporates a variety of
learning spaces and experiences.










