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PREFACE

I’'m a designer still in the oven, or if you rather, a “space concept
maker” still engaged in the everlasting process of marinating
myself in the very many flavours that a bite of a good designers
should provide to the creativity craving clients. | have become
somehow an amateur selector of the right place to eat out at
every given occasion, under any type of budget, and to please
the taste and eating habits of those who are with me. Certainly,
this acquired talent is not so rare, but it sure explains part of the
pleasure | derived from flipping, for the first time, through the
pages of this book. If the reader, like me, has gone through some
similar experiences: has been hungry at any given time, and/or
has been involved in the creation of anything — a space, a dish or
a word — He too will find in this book a very tasty bite.

The very physiological sensation of hunger and the feeding act
that should follow has little to do with the very culturally imbued
event of eating out. When we do this, we do want to satiate a
biological need, but we also want to do it in a specific fashion.
We want taste, but also want a memory, an experience and a
story to be told. The choice range is so vast! Whenever we go
to eat out we may want to silently relax zipping wine, or to be
amused by a rock band while eating. We might want to stuff
ourselves with a copious banquet or just go for an ice cream
cone.

Paying up might imply just a bunch of coins or half our salary,

EA—EEEEBAARITIT—S0FRERRME “SERSHEE" —
BESMERERNIHSTINAER, FRITITMSBEXER KIS EKO)E
DHEA. RN, RMEEERARBAANEES, A METEDGIRE
tELERZEr, AEMEND, SIHEF—REHENANOKIMREIIR. 4,
XMEXEANABEHAZN, BENRSS /D@ T RIS BrIREN
5. MBEEBBRLNET, e, EEHUSENERBEINE, Es5d
iE=E. FERBAREMNT, BHRMABISIANEZLL.

SNEEBENACRIER, BB kM BT AR TR
XA 2EHERERT K, ERRELI—FSHENSRHEEE; HIVERK
=68, BENEE—METLISIRANSIZ. ERNE. SRIVMENER, EEE
E+5T, BITEEEMEABRSBIANESE, SiRBEERRITRIINR
&, BAFRNEREBECS, HENATRE—DIKEZ.

BN B ITHNE—HET, AEFTRERMFRN—F, B2, e
B, THRMEERERT HIMERBTRIEAT, \HERERHLTRAEIRE,

but in any of these cases, specially if you have chosen one of the
places featured in this book, eating out will be all about pleasure
and discovery. Whether you go to your neighbourhood’s
sophisticated Japanese restaurant, or stop by that country side’s
wholesome traditional eatery, the physical spaces that host the
act of eating out are currently facing an enormous challenge:
re-inventing themselves in order to be able to compete with
the home delivered food industry and the pre-cooked home
consumed meal.

But most importantly they are striving to differentiate themselves
from very direct competitors. As a result, the eating facilities you
will find in the following pages portray the very many different
approaches the interior design industry has come up with so far
so to face and overcome such challenge.

P.S.: This book is fat, cholesterol, gluten and sugar free! It is
absolutely healthy and should be part of every well nourished,
eating designer!

Felipe Araujo
Interior Designer
Founding Partner at
Egue y Seta
www.egueyseta.com
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Brand and Space Design of
Kessalao

Creative Director: Ana Milena Hernandez Palacios

Client: Kessalao

Photography: David Rodriguez v Carlos Huecas

kesSalao

consultancy Masguespacio presents their consists in the brand image and interior design for Kessalao. a
last project realized in the city of Bonn. Germany. The project new take away establishment of Mediterranean food in the city of
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Clarke's Standard
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Photography Courtesy: Clarxe s Standard

Seed Design iR it 2 B AYIE 1TH Vincent Celano

RIKISERL T P.J. Clarke's & i B &E 5 Clarke's
Standard i1, REEMFFEEEWAE 54 k7,
ZmhEEZ DN EYINEBNANRBZERIRITHEZ
A AEFIAOFE S,

%D Celano BEANX —E SRR T iZ Mg

10 Leisure Catering Store Design

unmistiak

VI
nt

ZM FHEENREINE. DEHEEMHTEEMR
BNER, QWFBNARRNEEIEEEBLNNAEE
REME, 1LABKIEE P.J. Clarke's SRR . REH
M. HENER. EXEASEETEMARILSE
BEHEENSBEMEE—#E, Clarke's Standard E##
WERE. IENSEMAT, SIEELARNEEIRAR




CINNAON DOKUT

f

CLARKE HAMBUH(;[HS
THE STANDARD
w0
e

GREEN CHILES CHEESEBURGER
MERCAN CHEESE, OMRVED GREEN OHLES
ey

LARKE® NY
HOT DOGS

NY STANDARD
THAEE ONION RED SAUCE, MUSTARD

BANH MI

‘SHREDDED CARROT. CUCUMBER, CILANTRO.
SHIRACHA MAYO, LIME WEOGE

CHILI CHEESE DOG

BUTCHERS CHU, SHREDDED CHEDOAR, MUSIAR D
]

SANDWICHES
CLARKE'S TURKEY BURGER

TowaT
TO JAM. BUTTER LETTUGE, GARLIC AIOLI

OUSE-MADE VEGGIE BURGER

fhoveptdenridin Spnia oy
BUFFALO CHICKEN
e e e i e VICH

DUTCH \
E GRIl EDC!I:

SUTTER LETTUCE,
FARMERS GOUOA 1AL
TR T RIS

CLARKE'S
CuUPS

MINT CHIP
MALTED MINT CHOCOLATE
SALTED CARAMEL

BEAN

VANILLA
WILD STRAWBERRY.
CINNAMON DONUT (LIMITED

|
MIU‘_SHAKES
VAN _, ——
NOBOLATE

C
BLACK & WHITE

) DRINKS




