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Unit One  Greeting the Guests

RBIRMENSFIER:
1. ¥ FEAFo 35 TIT 89 5 1E
2. TRty XA X Aeis Bt KA
3. T #AaXiAiC ARk
Part A Dialogues

Dialogue One Meet the Guests at the Airport
Situation :

Li Ming, the tour guide,is at the airport to meet a tour group from Canada. Mr. Roberts is the
leader of the group.

Li Ming: Excuse me, are you Mr. Roberts?

Roberts; Yes.

Li Ming: Oh, Mr. Roberts. Welcome to Beijing. I'm Li Ming, your local guide.

Roberts: Nice to meet you, Li Ming.

Li Ming: Nice to meet you, too, Mr. Roberts. How was your flight? It was a quite long flight.

Roberts: Well, it was a bit bumpy at first, but on the whole, it was a nice one.

7 Li Ming: How many pieces of luggage do you have?

Roberts; 25 altogether. And here are the luggage checks.

Li Ming: Good. I'll ask the porter to take care of them. Is everyone here now? Our bus is out-
side.

Roberts: Oh, let me see. Yes, everyone is here.

Li Ming: Shall we go now?

Roberts; Yes, I think so.

Li Ming: Attention,please! Everyone, please follow me to the bus.

Dialogue Two Booking Rooms by Phone
Situation ;

Wang Mei is a reservation agent in a hotel of Shanghai. The telephone rings and she picks up
the receiver.

Wang Mei: Good morning, Shanghai Garden Hotel. Reservation Department, may I help you?

Customer: This is Mike calling from the United States. I came across some information on your
hotel from the internet. I'd like to reserve a double room.

Wang Mei: For which dates?

Customer; From April 11th to 15th.

Wang Mei: Would you please give me your full name?

Customer: Mike Adams.

PACACACACACACACAGATAS, 1«4
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Wang Mei; Thank you, Mr. Adams. Do you have any request on the room?
Customer: My wife and I don’t smoke. We would like to have a non —smoking room.
Wang Mei: Yes, a non — smoking room.
Customer: That’s good.
Wang Mei; Well, you need a non — smoking double room from April 11th to 15th. Am T right,
Mr. Adams?
Customer: Right you are. What’s the room rate?
Wang Mei: 90 dollars per night, including breakfast.
Customer; OK. What shall I do if I want to guarantee my reservation?

Wang Mei: I'll just need your credit card number, and I'll take care of the rest.
Customer Visa card, No.2375 7843 7632 1953.

w'gz.bumpy’*['bAmpi]acij. I
3. luggage check 77Z=22

. St @llorter [po:iteln. 17245

' el ation agent i E{CHEA
geross i /5 ilf %)

pOm XS(A“i]

11. credit card /]
Part B Texts
Text A Tourism

In recent years, the emergence of tourism as a global growth industry exerts a great influence in
different nations and regions. The World Tourism Organization ( WTO) claims that tourism is cur-
rently the world’s largest industry with annual revenue of over trillion dollars. Tourism provides over
six million jobs in the United States, making it the country’s largest employer.

Many of us have been "tourists" at some point in our lives, but defining what tourism actually
is can be difficult. When we think of tourism, we think primarily of people who are visiting a parti-
cular place for sightseeing, visiting friends and relatives, taking a vacation, and enjoying them-
selves. They may spend their leisure time engaging in various sports, sunbathing, talking, and sirg-
ing, taking rides, touring, reading, or simply enjoying the environment. If we consider the subject

further, we may include in our definition of tourism is the activities of people traveling to and staying

e PN,



in places outside their usual environment for not more than one consecutive year icr leisure, busiuces
or other purposes.

Tourism is a dynamic and competitive industry, which requires the ability to constantly adapt to
customers’ changing needs and desires from time to time. The focus of tourism business is to cater to
the customer’s satisfaction, safety and enjoyment.

Tourism is a complicated social phenomenon and comprehensive activity, which can be divided
into six different sectors: accommodation, food and beverage services, recreation and entertainment,
transportation, travel services and shopping.

There are three elementary forms of tourism in relation to a given area (e. g. region, country,
group of countries) :

(1) Domestic tourism. This is defined as comprising the activities of residents in a given area
traveling only within that area, but outside their usual environment.

(2)Inbound tourism. This is defined as comprising the activities of non — residents traveling in
a given area that is outside their usual environment.

(3) Outbound tourism. This is defined as comprising the activities of residents of a given area
traveling to and staying in places outside that area (and outside their usual environment).

All tourism activities are related to one or more of the following dimensions of tourism.

Attractions are the primary motivation for traveling. They may be a primary destination such as
Disney World or secondary destination which is an interesting place to visit on the way to your prima-
ry destination. Most tourist traveling from the east to go to Las Vegas will stopover at the Grand Can-
yon National Park on the way. Attractions usually focus on natural resources, culture, ethnicity or
entertainment.

Facilities;: When tourists arrive at the attractions they require facilities to provide services: ac-
commodation, food and beverage services, recreation and entertainment, transportation, and travel
services.

There are four essential requirements for tourism: time, money, mobility and motivation.

Time is the critical component to tourism, as the hours for leisure increase so does the opportu-
nity for travel and the ability to get from Point A to Point B and back or to Point C, and D.... The
variables of time, how long it takes to get to a specific destination and changes in work days and
school calendars will affect when and how people can travel.

Money is another crucial cémponent to tourism. The majority of travel requires discretionary in-
come. Discretionary income is money left over after all monetary obligations ( such as food, rent, ta-
xes, and so on) have been paid. How to get to your destination is decided by how much it costs.
The developments of tourism are dependent on the ease of access and types of transportation availa-
ble.

Mobility is the access to transportation ( car, bus, plane, train or ship) and the hours required
to get to their destination. '

Motivation is the reason why people travel. Motivations may include seeking novelty, educa;

tion, meeting new people, adventure or stress reduction.
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There are different types of tourism according to the main purposes of travel. Generally speak-
ing, different types of tourism have different tourism activities with their coverage.

1. Shopping: Visiting stores, shops, arcades in search of merchandise, or simply window —
shopping.

2. Meetings and conventions: People attend meetings, conferences, congresses, conventions,
seminars, trade fair and exhibitions during the travel in an incentive weekends.

3. Health activities; Spas, fitness, therapy health resorts, treatments and cures

4. Attending events (including sports) ; It includes festivals, fairs, rallies, expositions, sports
and culture life, etc. It has different sizes of a specific theme regular or irregular in the same region
a particular time.

5. Sightseeing: Sight — seeing by group trips, touring, cruising, landscape or city scope by

jon, heritage, nature: Educating, studying (not related to profession) , visiting mu-
ns, visiting historical and cultural sites, botanical and zoological gardens, nature
reserves.

Sports and physical activities: Participating in varieties of non — professional outdoor and in-

s and activities, e. g. golf, tennis, skiing, skating, swimming, rowing, surfing, sailing,

annual [‘zenjusllad. F4EM,4EREY

revenue [revinjuiln. [c/u] A, Yzs; WA
particular [pa'tikjulelad;. #5459 ¥ 51
consecutive [kon'sekjutivladj. EZEMHY
environment [in'vaisrenmentln. ¥4, J& [l 3R 5
definition [defi'nifenln. %%

dynamic [dai'neemikladi. =S Eh#H
competitive [kem'petitivlad. 41
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complicated ['komplikeitidladj. 45Z7E A1
comprehensive [komprihensivladj. [ Z#), %60
sector ['sektaln. FHJEMH

ethnicity [e®'nisitiln. FhiRI4>, Bk , Fpgkdt
accommodation [e.koma'deifenln. fifE

beverage ['beva ridzln. 1k

transportation [treenspo:'teifonln. 2ZiHizHi
phenomena [finominals. (pl. of phenomenon) B4
domestic [da'mestiklad;. EHNH

comprise [kem'prarzlv. #yaf, 17

resident ['rezidentln. JHE, R

inbound ['inbaundladj. ASEH, HER
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destination [destineifenln. &, HiHb ‘
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critical ['kritikelladj. BsEHERY , f 210
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coverage [kaveridzln. B B 5 0H
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resort [rizo:tln.  FE(B b

demographic [dema'greefikladj. A OZEit2£; A0, ARG,
therapy [Berepiln. 597 ,J7k

cruise [kru:zlvi. fifT, @7

landscape ['leendskeipla. R, 17K

pilgrimage ['pilgrimid3zln. &3
zoological [zaua'lodzikalladj. FhHPFH
botanical [ba'teenik(a)l]adj. ¥
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trek [trek]v. KRR

g Text B Different Types of Tourists

&m has become a widely shared experience all over the world now. It is a recognized form
“ attributes that allow it to be investigated like other forms of leisure behavior. In Ox-

tionary (1933 190) the definition of " tourist" is " the one who makes a tour or

f@atures, different tourism needs and motivations, as well as different tourism experiences. It
is important for the tourism industry to analyze the motivations of tourists and distinguish between dif-
erent types of tourists.
People who are participating in a convention, a business conference, or some other kind of bus-
ness or professional activity, as well as those who are taking a study tour under an ekpert guide or
doing some kinds of scientific research or study. The reasons why people are motivated to travel or to
go on a holiday and the particular types of travel experience that they are seeking for when they do
so, are wide and varied. The motivations of people are dependent on a number of disparate and var-
ied factors particularly based on personalities, habits, aspirations and previous experiences. Some
people wish to spend two weeks soaking in the sun’s rays on a tropical beach whilst others would
prefer to spend the same time hurtling down a skiing slope. Others still would like nothing better to
spend their time trekking.

There are many different types of tourists, which can be classified in a number of ways by the

duration of trip and distance traveled ;
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(1) Local *nurists are the people visiting interesting sites in their own area which do not stay o-
vernight in the place visited.

(2) Domestic tourists are the tourists who spend at least one night away from his normal place
of residence, but they are still within the country they live.

Both of them can be called domestic tourists, which are the ones that travel within a country,
from state to state or city to city.

‘ (3) International tourists are the tourists that travel from one country to another country.

They can be called foreign tourists who are visiting a country, other than the country in which
they usually reside, for a period of at least 24 hours.

Both domestic and international tourists can be considered as excursionists which in general can
also be called backpackers. They usually stay in hostels and travel by different ways of transporta-
tion. They can also be defined as the tourists who travel in groups.

By the organization form of tourists;

(1) Singles — Travel and explore by themselves

(2) Families — Family units, Mom, Dad, and their children

(3) Groups — Could know each other, or sign on to a larger group or tour. Usually they get to
know some or all of the rest of the group, depending on how social they are, the tour conductor or
the social air they ereate, the size of the group, and the duration of the tour.

(4) Trekkers / Backpackers — often young, low budget, full of adventure, feel invincible, off
to explore the world for weeks, months, or sometimes years at a time.

By age/socio — economic group :

(1) Backpackers: They are 18 —24years old, no children. Attracted to adventurous activity,
they consider themselves travelers not tourists, usually well — educated and cost — conscious.

(2) DINKS: Couples with double income and no kids.

(3) SINKS: Couples with single income and no kids.

Both DINKS and SINKS are younger people, between 25 and 35 years of age, no children and
affluent.

(4) Empty Nesters: Parents whose children have flown away from the family nest, who are be-
tween 45 and 55 of age, well — educated, well — paid and with disposable income.

(5) Boomers: They are the members of the baby boom generation in the 1950s.

(6) Youths; They are between 18 and 25 of age, not well — educated, low disposable income,
and know how to indulge " the good life" .

Knowledge of the types of tourists will allow the tourist industry to anticipate what peopie seek
and are willing to pay for. By knowing the different types of tourists that exist and the varying types
of travel experience that they seek and enjoy, the companies in the tourist industry can provide infor-
mation, advice and services based upon the most popular of types in an increasingly diverse market.

W~ Useful Words and Expressions

investigate [in'vestigeitly. &%
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