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4P E {418t (The Marketing Theory of 4Ps) 3
AC E441#i (The Marketing Theory of 4Cs) 4
4R B4 it (The Marketing Theory of 4Rs) 6
39 E $ (Information Marketing) 7
34L& (Cuitural Marketing) 9
R E 4 (Color Marketing) 12
F 554 (Green Marketing) 13
% % &4 (Relationship Marketing) 15
BAEE 4 (Sensibility Marketing) 17
FIEE$H (Niche Marketing) 18
3 X &4 (Cross Marketing) 20
A 1EEH (The Co Marketing Solution) 22
PR %= 8% (Services Marketing) 23
518 = # (Experience Marketing) 26
B HIE # (Customization Marketing) 28
{k ££E 54 (Partnership Marketing) 30
—3¢—& 4 (One —to —~One Marketing) - 32
£ R E ¥ (Difference Marketing) 33
BB R (Data Base Marketing) 35
AWz EH (Big Marketing) 37
MELE Y ( Personalization Marketing) 39
2 2 X & (Focalization Marketing) 41
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PR %5 43 44 % B& (Services Distribution Strategy) 43
R %5 1 $K % B (Services Sales Promotion Strategy) 46
£ 'E #H 51 (Integrated Marketing Communications, IMC) 48
kK & & (Dam Operation) 50
#% B E $H 8% 28 (Strategic Marketing Union) 51
P 4% 3 % B = # (Internet Data Base Marketing) 53
“BHEW 5‘maEn”
(Profit by Timing Marketing and Lag Profit Marketing) 56
BBETAE
H#x ¥ (Management by Objectives, MBO) 61
=¥ B # (Benchmarking) 62
R4 H 1 (Benchmarking Management) 64
A& & (Character Management) 66
FHAEE (Open Management) 68
K A2 (Allowance Management) 70
B EHE (Crisis Management) 71
FE 3 & (Management by Walking Around, MBWA) 73
A (Value Management) 74
$47 &2 (Innovation and Practice Management) 76
HE & &1 (Capacity Core Management) 77
A EHE (Brand Management) 79
T ¥ %18 (Change Management) 80
4B E 8 (Communication Management) 83
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3 &1 (Managing For Performance ) 85
W& (Delegation Management) 87
RHEE T (Celerity Management) 89
F & (Soft Management) 90
%1 5 & (Exception Management) 92
¥ it 12 (Physical Distribution) 093
P 12 (Budget Management) 95
* H¥# (End Management) 98
iR (Knowledge Management) 100
it 8] € 22 (Time — Management) 101
EZH#2 (Interactive Management) 103
T BEE (T Management) 105
K B## (K Management) 107
EVA ## (Economic Value Added, EVA) 109
58 E® % (55 :Seiri,Seiten. Seigo. Seiketsu. Shitsuke ) 111
TERBEE T (Zero Defects) 113
“—43$h”"#2 (One Minute Management) 115
PRz 5% E 32 (Supply Chain Management, SCM ) 116
# P X Z &5 (Customer Relationship Management, CRM) 118
FEa ¥R & (Product Data Management, PDM) 119
it 72 R M E2i% (Process of Quality Management) 121
I LY A (Cockpit of Management) 123
OEC # % (Over All Every Control and Clear) 125
M F L= (Digital Management) 127
# Bx X & 2 (Management as Porpoise) 129
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FHAEHE (Toyota - Management) 131
B 3L 4L 38 (Span - Culture Management) 133
134 X & 72 (Style of Ant Management) 136
Mgtk 9+ &8 (Purchase by Grade Management) 137
£ & 3 (Enterprise Content Management) 139
10 ) & M & 7 (Health of Enterprise Management) 140
#F M5 & 1 (Salary Epibolic Management) 142
2R a4 R I 72 (William Edwards Dem’s Quality Management) 144
AP RE &8 % (Six Sigma) 146
“B & I&" ¥ (Handstand Pyramidal Management) 148
“T i X" E ( Amoeba Management) 150
BEZUE
AR HEEE (Cannikin Law) 155
B IEFEE (Moffe’s Law) 157
FFEE (Watch Law) 159
B %52 2 (Mushroom Law) 161
9 & #F = (Parkinson’s Law) 163
#8244 1£ % # (Washington Company Law) 165
5 KAz (Matthew Effect) 167
%% B K2 (Butterfly Effect) 169
 BR& IR (Weever Effect) 171
KE WA (Flywheel Effect) 173
KFFK R (Halo Effect) 174
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¥ B WM (Sheep - Flock Effect)

% X & W B (Domicile Effect)

B B % % A (Pygmalion Effect)
#9852 (The Peter Principle)
MW Rt (Break Pane Law)

2R =4k # (Path Dependence)
B+ #% 7] (Occam’s Razor)

¥ 3Fie (Game Theory)

E iz W (Orientation Law)

80/20 512 (80/20 Law)

X i - Y #i$ (Theory X - Theory Y)
Y #i2 (Exceed theory Y)

SaR

7S # & (Principle of 7S)

# 7S EM (Principle of New 7S)
PDCA #&% (PDCA Cyc)

ABC £ # 3% (ABC - Analysis)

SWOT 43 #7 (SWOT Analysis)

i+ 9048 B 7% (Boston Matrix Analysis)
#5245+ (Balanced Score Card)

# & M (Quality Control Circle,QCC)

¥ &% (In -Time Inventory )

M1 % 158 (Constituency Share)
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E1E #Hit (Managed Audit) 220
%18 = I % (Management Buy — out) 222
i [a) it B 5 (Reverse Supply Chain) 223
A % # #2 B4 (Business Process Reengineer) 225
BhA#F M (Dynamic Salary) 227
A F M8 it (Broad Band Salary Design) 228
B T#Agit % (Employee Stock Ownership Plan ,ESOP) 229
AN RFEIME (Epiboly HR) 231
360 B4 % [ 1% (360 - Degree Performance Feedback) 233
A 71 R B {E$E (Human Resource Value Chain) 235
H LR (Kirkpatrick Model) 237
5 E A (Attribution Model ) 240
¥ %R (Expectancy Model) 242
1 /1#BI (The Five - force Model) 244
L% R#% (Anthony Model) 246
CS 47 & #& (Customer Satisfaction) 249
532 By & B R (532 Performance Appraisal Model) 251
101CHEiE (101 Theory) 253
WE KM EH it (Dual Stimulant Theory) 255
EE 125 (The Economy of Attention) 257
RIEF S (Adroitly Compete) 259
8 /R 3E % (Delphi Technique) 261
11771 (Execution ) 263
#1571 (Leadership) 264
£ 3) 71 (Learning Capacity) 266
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1 J Fr 4 (Corporate Coach)

B %8S (Chief Knowledge Officer)

£ R WM IH (Fifth Rank Leader)

& /13 & (Intellect Capital)

B % & (Intellectual Capital)

B 18 @ HEA (High EQ Team)

# & B 11k (Knowledge - Intensive Enterprise)
HiA B £ W (Knowledge Enterprise)

£ S)RA L (Learning Organization)

R AL (Adroitly Organization)

E#l &k (Virtual Enterprise, VE)

i3 g #l £ Mk (Agile Virtual Enterprise)
{12 8E 1 (Core Capability of Enterprise)
RIEHBAL%H( Oblate Organization Structure)
2> BE R 454 (Enterprise Institutional Structure)
& #EHI3E (Intelligent Manufacturing)

KR #1038 (Virtual Manufacturing)

5 4# #38 (Agile Manufacturing)

{5 4 #li& (Bionic Manufacturing)

AR (Group Technology, GT)

%73+ 2 H 2 (Production Planning and Scheduling)
FEHIE £ % (Flexible Manufacturing System, FMS)
#{E T %2 (Value Engineering, VE)

##47 L#2 (Concurrent Engineering, CE)
#3254 7~ (Lean Production,LP)
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{E ML B % 3% (Operation Costing) 313
IR ZLH AR (Virtual Reality) 315
JT &= K (Just In Time, JIT) 317
#3113 (Manufacturing Resources Planning, MRP |I) 319
£ R TE S/ B (Multi — Point Competition) 321
=B R BE R 3R (Trichotomy Strategic Circle) 322
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