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FOREWORD

What does it really take to succeed in busi-
ness today? In Mr.Qiao’ s book, explains this of-
ten — mysterious branding process by seiting out the
principles that helped these companies become
leaders in their respective industries. With illumi-
nating case studies of winning-and failed-branding
efforts, this book offers practical, battle-tested ad-
vice for keeping any business at the top of its
game. This book has also a lot of added value. It
not only puts absolutely everything we know about
branding into a totally fresh, groundbreaking per-
spective that works in the new economy, but it is
full of useful information, revelatory research, de-
tailed processes for brand development and fasci-
nating case studies. It is not just another book
talking about branding; it shows the reader pre-

cisely HOW to reach consumers on an emotional



