-
&...”
%:
e
s
m:
=
H

3383N0 NI L3V ¥31S0d AYVIOdINILNOD JEE|

M TEAR M4t




J393ND NI LYV 431S0d AYVIO0dINILNOD

Bm R E W EINK

H
o t =
2z o =
& L ®
G b B




= " ] £ E S # 'S

Bk owo0% R ow M Z
I # * ES T o
IS A SRR ST A S B b

¥k LXK OH OM O oW B

UM B B S E B4 R A A e R

TiA: 889 X 119448K 1/16 FH: 0TF
B3k 8 Ep ¥ 1-1500 #t

20014 5H % - W 2001 54 F— Wk
I AR #F B FAR MM FHER
Wit EHLK - PAE RBR. it BEE







(%)
e
Z
Lad
>
o
=2
L
—]
=
o
Z
A4
(&)
o=

T ORFORBFIHAAERT HRITER
BROTE DN, ROHESFELEESED
# ¢ 1B K 35 1

e AE LT

MRE  HIEE e R
HEGHTREY i mEE . WA FEFE R
B & (SDGR) =% ¥4 S E %% . i
BT T M EHF, AMEFNEHE T4 5
i - itk Es. LR GTCERFFEELFH
T O0EM e E- s R
W,

&l 2k

pbAh . AT TR E M T T AR B EFY TE.

HETLENRE .
FlFE®imeiw HMyritsulddsrs
EFEH S TET RO ST,
EHFTTHERBREED - P lELER
B R (2 T 10678 4 B 280 10 £ 8508

LT b ik AR

H
TRAL EAE KR e
®
chATiEEME.

£ ¥
Euie ML 4 FH
Chiet Editer (-3 5 3
Wang Heangsheng E S F -4
Lin Kangsheng (&G4

Translation
L3 & French to English
L% OHOHE Kathe Roth

Exhibitien Curator
Marc H. Chokg

English to Chinese

Hu Yuging, Liy Jingmin

ey
FHEFE

Project Management

Georgas Labrecque

T ak ‘-tﬁ bl iy 4
Illnlrnh and Taxt
Marc H. Chako

assisted by

Delphine Beauchamg T

EF LA B
Design

Algxandre Renze

Québec
R UQAM

Avec ln parthipation du

du Minirtre des Bulstions ntematioraies

Condtan Ewnanlets Grnernl

0f course, | must first thank all of the graghic
designers who agraed fo parlicipate in this exhibition and provided vs with
their posters - sometimes rare copies from old editions
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(Québec (OGO} and my colleagues Stéphane Hugt and Gérard Bochud.
who selected some fifty postess fram the 1990s from among all thase that
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As the most important medium of information transmission in a
modern society, advertising has penetrated every aspect of our life. It is hard to imagine what our world will
lock like without advertisements. Judged by today's criteria of advertisement design, a good creative idea
must embody the following factors: a peculiar and sasy to understand concept, simple and perfect visual
realization, the extensibility of its graphic and verbal material, and the possibility of being transformed into
varied media. In the end, the above factors must invariably be realized in the form of graphic design. Starting
as mere graphic design, advertisements have developed into multimedia interaction, “bombarding” the
receptor audience from all directions. Today posters, with their timeless charm and low cost of production,
still play an important role in advertising. It is predicted that in the future posters will remain a major form of

advertising. This unique visual art form will never disappear from our field of vision.

The advertising industry in Quebec, Canada started in the 1960s,
not a very long history compared with other parts of industrialized Europe and North America. However, in the
short span of a few decades, the graphic design in this area has attained a very high level and the themes
cover all aspects of Quebec's social life; social development, women's rights, the racial issue, social bodies
and consumer goods. Thanks to the designers’ ingenious employment of graphic design resources and
combination of artistic language and humane factors, we can have a new and better understanding of
commercial art and the humanistic nature of public interest advertisements. Because of their unparalleled

skillfulness, Canadian designers of practical art aie held in high regard by us.

Particularly worth mentioning is the fact that the high level of
poster design in Quebec and their wide coverage is inseparable from the support of the local government
and social bodies. We believe that we can draw from their experience in further raising the level of our

advertisement design in the process of internationalization and modernization.
We sincerely thank the Canadian consulate in Guangzhou and the
Center Design of the University of Quebec for the support they have so generously given us in the

preparation of this exhibition.

Our heartfelt thanks also go to artists of Quebec.

Guangdong Museum of Art
May, 2001
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This exhibition is one activity in a series supported by the Quebec

government's department of municipal affairs in an effort to make Quebec design known abroad.

Contemporary Poster Art of Quebec attempts to highlight the body
of work produced by artists working in this genre in Quebec since the mid-sixties.

In Quebec, as in a number of countries, posters do not enjoy full
recognition in art circles. Often denigrated as “commercial art they are neglected by art historians and by
public and institutional collections. They have come to be seen as the poor relation of advertising campaigns,
which are focused mainly on television, radio, print, and billboards and concerned with catchy slogans rather
than graphic design. Although they have been rejected from institutionalized advertising supports, which

embrace sophisticated and costly technologies, posters are nevertheless still alive and kicking in spite of

everything.

This exhibition presents 100 posters produced in Cuebec from the

mid-sixties to the present, illustrating an interest in this form of creativity on its own merits,

The final choice of posters was not easy, and we no doubt could
have chosen others. We tried, of course, to present those that seemed to be the most successful in the graphic
sense, But other criteria were also used: illustration of certain events, presentation of a wide range of types of
approaches and styles, and exposure for the most important poster artists so that their work can be

appreciated.

In some cases, it was impossible for us to find an original poster
within the time constraints for the exhibition.

Finally, it is possible, unfortunately, that some posters that should
have been in this exhibition escaped our notice and no one brought them to our attention.
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What is the definition of " poster art ™ in Quebec ? Historically, |
would say that it is a commercial art, since the work is produced for a client who will not pay uniess he is
satisfied with the result. It is thus a sort of minor art, long held in contempt by artists themselves, who make
posters only when they have to put food on the table. And yet, it is a popular art par excellence, a street art, for

everyone, an ari that is free, it is an art produced in large series, in production kines, made of multiples. 1t is an

_ephemeral art - appearing quickly, and quickly covered up, destroyed, vanished.

It is an urban art par excellence, linked to industrialization,

'ﬁverbpment of large cities, and mass consumption.

But in Quebec, as in the rest of North America, poster ad
campaigns have never been as important as they are in Europe. The advertising agencies that draw most

advertisers’ budgets quickly devote these funds to written media, and then to radio, and finally to television.

Instead, governments used posters massively, especially for the
patriotic effort during the two waorld wars, then after the Second World War to promote tourism,
No private entity with the notable exception of the Canadian Pacific Railway accorded poster art such

importance.

With the Quiet Revolution, growth in international trade, and an
ncrease in immigration, the opening of Quebec to new horizons brought a new cultural, community, and political
biossoming. Theatres, cafés with live music, movie theatres, galleries - and also associations, unions, and
political groups sprang up ... and became the best customers for young poster artists eager to revive the
genre. Downtown areas in the midst of transformation served as their perpetual exhibition sites.

Some of the best examples of these creative works, from the mid-
sixtigs to the present, are illustrated here.
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REUIUAL OF POSTER ART IN QU
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The federal government conducted major poster campaigns during
the Second World War, Later, the provincial government, the City of Montreal, Canadian Pacific, and the
Canadian Steamship Lines also turned to posters, though to a lesser extent, to develop tourism. More recently,

however, posters became a minor aspect of advertising campaigns.

Television was now the medium of the moment. Société Radio-
Canada broadcast its first program in Montreal on September 6, 1952, and Télé-Métropole was founded in
1961. Television drew a large proportion of advertising budgets, to the detriment ofiradio and print media.

Advertising agencies, including those run_o}_ French Canadians,
gained momentum. Publicité-Club de Montréal was founded on February 14, ﬁ95¥.§"~as a counterpart to the
Advertising and Sales Executives Club of Monireal, of which English Cai;nadians and agéncies with American

head offices had been members since 1910,

Very large advertising agencies were opened in Quebec City,
including Cossette Communication-Marketing, founded in 1964. In Montreal, Cabana Seguin Design opened
its doors in 1959, followed by Gaston Parent's Commercial Art Centre and BCP, founded by Jacques Bouchard,
Jean-Paul Champagne, and Pierre Pelietier in the sixties. Meanwhile, in 1961, the Publicité-Ciub de Montréal

and the Ecole des Mautes Etudes Commerciales started to offer a course in advertising.

The sixties also saw a demographic and economic boom. This led to
a new and growing demand for modernization and consumer products, and for Quebec to become more open
to the world. The World Fair held in Montreal in 1967 and the Olympic Games in 1976 symbolized this
evolution. At the same time, the Quiet Revolution gave new impetus to activities in the educational and cultural
sectors. The education reform and implementation of the college (CEGEP) network led to creation of technical
graphic-design diploma programs, the first of which was given at Collzge Ahuntsic in 1970 with integration of
the Institut des Arts graphiques de la Province de Québec. Vieux-Montréal, Dawsan, Saint-Foy, Riviere-du-Loup,

and Sherbrooke colleges followed suit.

On the other hand, courses in graphic arts given in fine-arts schools
disappeared, giving way to programs in graphic design set up at Université du Québec & Montréal in 1969,
Concordia University in 1975, and later at Université Laval. This burgeoning activity in graphic-design education
was, logically, accompanied by the creation of an association, the Société des graptustes du Québec, intended
to have the specific qualities and skills of its members recognized. The association (today renamed the Société
des designers graphiques du Québec) was founded in October, 1972, officially recognized in 1973,

It is interesting to note that the graphic designers, in both the
institutional and cultural domains, whose posters stood out in this period were a product of cross-fertilization

between Quebec and Europe, where the fradition of graphic creativity was born,

Thus, Guy Lalumigre and Yvan Laroche were Montrealers. Lalumigre
was deeply influenced by his study trips to Europe, while Gérald Zahnd and Ernst Roch were rained in Europe
and then immigrated to Canada. Vitiorio was also born in Europe, but he was a unique case. We shall return to

him later.
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