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China Denmark Dialogue-Cultural Exchange

(Foreword)
Xiao Yong

34 students from Cenfral Academy of Fine Arts in Beijing and
Designskolen Kotding of Denmark attended the two-week face to
face dialogue. Gathered in Beijing, they extend the spirit of
pecple to people dialogue, sharing the ideas of Person to Person,
Person to Culture and Culture to Culture communication. Separated
infe six groups. Thanks to the different forte of the students,
this dialogue became more interesting and fruitful. They use
many methods fo express their skills: poster, printing, iltustration,
still pictures, moving pictures and multimedia. These six subjects
of dialogue brings out the best in their ways of thinking and

creativity.

Group % Fonts,Signs & Logos
Discuss the meaning of the visual symbol, and story telling to

itlustrate the connotation of each symbol.

Group 2: Traffic & Transportation
interpreting human movement in relations to the movement of
the city traffic and transportation system.

Group 3: City-Time

Carve up the time scale in space.

Group & Sports-Exercise & People
Discover the power of life by sport exercise, and find out the

difference in cultural background.

Group 5: Marketing-Selling & Buying
Reflect the situation of life,the difference of consumption
characteristic, feel the circutation of marketing personally.

Group 6: Homes, Houses, People-Ways of living
Let Person and Family as one unit, try to find the difference in
habitual life.

The subject represented the association between life and its
surrounding, from a two-dimensionat view to three-dimensional
reality, enabling one to revaluate our living and living style.
Understood the differences between Eastern and Western Culfures,
enabling cross-cuttural appreciation and understanding of different
ways of thinking. The dialogue also emphasized the process of
designing, It opens the roads to combination of ideas, culture and
innovative methods. At the end of the day, all students would
provide a report and summary of the dialogue. This treated
better teamwork and diminished the feeling of individuality, promoting
the strength of teamwork and increasing creativity. Ouring this
time, students took furn for presentation, review and discussions,
creating the atmosphere filled with interest and fun.

Through the two-week of hard work and study, China - Denmark
Dialoguel3 Task was ended on April 5, 2003. The end report
showed the process and the results of six groups dialogue. All
the art works were displayed at the exhibition hait of CAFA.
Tired without rest for days, both teachers and students from
both parties stitl enjoyed a friendly basketball match at the end
of this dialogue.

Communication brings us a different kind of discovery and
experience. We shall continue similar, interesting diatogue and

event in the future. Bringing the new power of teaching of the

Designing.
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Signs are an international visual language,
familiar to our daily lives

To get a better understanding of environmental
communication, we collected fonts and signs
from streets in Beijing and compared them
with fonts and signs in Danmark

The different characteristics between the
signs with similar functions were unambiguous
This strengthens the notion that there are
different ways to deliver the same

information.
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Wall with skefches. Students discussing ideas
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