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ARZRPANTEBRIIMLA G BH K mEWREIR, SaTB— KL
HHR—FHRES. £BH (AKRATFMY  (Public Relations Handbook)
HH ZRE A NGRS . 1950 EHEHRE, TR A SRS IOAR. %6
T 1976 4w KOE SRR A (AL AKX F MDY (Leslys Public Relations
Handbook )., MIRFTHABAM, XA KERE. EmAKE, LUHAERLHT
WIBEERT R ZRHMEFEHFAR, BERDEIT.
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AAEEE, AFATWAER, REHBARE. N80 FEH, FHEAXAT
HEL )90 AR, St REOBEARARKEER, 2)7EMEWETIEER
MY, MARMBAXNZ S, GEH I0FHET2HRALHRE.

TR, AXEDHRE, AXMLARRERK, EAXRMIRGEL
BB, FFRFEBRE. BRAMBEHAKXAR, KB TEBN TR, iLF
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AR B REWESSRKHXBRE. BV LERE—IHT,
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XA g E 4L (Philip Lesly) RAXAMKER, GEAKMHE
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B, EEFHETEREBHAGRE. ERILAZIE.

1997 4%, BAEXREZMALRMAL BN EARET, WEHO58. HHEL
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HEARE, BRE.
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RZ, MBKRE, HREERRBHSEFTRRADE. WNE51H%E
R “EEICE” (hypenext: BIFNEIA), B LFEYA S AR
RILFEERE, HRFTER “E3Xt” (intertextuality), =475 % (nodes) [A]ff
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AR RBEIG, BLL “8E& /0 %&3%” (integrated PR communication) 47,
DS “BETHMEE" HXE, EHIRNEE—B. BAKIEZME X
APRBEARAT, BEMal. ZE. B, % N, FHE5EPAEERE
ORI, WILMEES, HFEAGHALE —RE T, LS MK
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