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Passage1 ® [l F

Passage 1

WREFEXERHRORNTF . EAREAECES, mRERIER
RN L EETNIERR , A 2RNER— NBAEL, h th AR
AHIZIFRONE, Hit, A HATGEFEER & E SRR RE X E
FIEBIER. DI HE), A CETRE SREE BT A X

WAEE—9. AyEEaR T wreR”, g sriei” /e
BREHENMHEAOM SIS ANEZE, REINUME, S HEE
BRI SRR OB . “PRE R B RO E RS “ —
1;&;’@ ...... i “)\{”r%‘";%'uy] ...... "“fgigﬁ ...... LI
RIE A AR RE R TR TR BBk RS, TR ET DL HENT HY
AXHIEBER: 8 TH&EE, RERT.

TSR ITRIR R, BN N I — R ENEBEE, EXERF
NEEESFEEEATSHXRBRTIECE) .

FE—REANE £F0Ee 3, UERTRA — BN F RLREH
WTEICHERT H 1% SO0 BB AR X P RE D, BN+ i E R 5.
FAEPBETRIEZROREA EREEPR (35 280, RfE4
X RERI

EEFAERTAR BT XRANATIE. XRaFaE552TE
X, BR]DIERI AL EIR, A H HIAY therefore, however, thus

L %5, RULRR , U108 SR T R SR BB E, Y

It is often claimed that nuclear energy is something we cannot do without. We live

in a consumer society where there is an enormous demand for commercial products of all
kinds. Moreover, an increase in industrial production is considered to be one solution to
the problem of mass unemployment. Such an increase presumes an abundant and cheap
energy supply. Many people believe that nuclear energy provides an inexhaustible and
economical source of power and that it is therefore essential for an industrially developing
society. There are a number of other advantages in the use of nuclear energy. Firstly,
nuclear power, except for accidents, is clean. A further advantage is that a nuclear
power station can be run and maintained by relatively few technical and administrative
staff. The nuclear reactor represents an enormous step in our scientific evolution and,
whatever the anti-nuclear group says, it is wrong to expect a return to more primitive

sources of fuel. However, opponents of nuclear energy point out that nuclear power
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stations bring a direct threat not only to the environment but also to civil liberties.
Furthermore, it is questionable whether ultimately nuclear power is a cheap source
of energy. There have, for example, been very costly accidents in America, in Britain
and, of course, in Russia. The possibility of increases in the cost of uranium () in
addition to the cost of greater safety provisions could price nuclear power out of the
market. In the long run, environmentalists argue, nuclear energy wastes valuable
resources and disturbs the ecology to an extent which could bring about the destruction of
the human race. Thus, if we wish to survive, we cannot afford nuclear energy. In spite
of the case against nuclear energy outlined above, nuclear energy programmes are
expanding. Such an expansion assumes a continual growth in industrial production and
consumer demands. However, it is doubtful whether this growth will or can continue.
Having weighed up the arguments on both sides, it seems there are good economic and

ecological reasons for sources of energy other than nuclear power.

O nmEm

The writer’s attitude toward nuclear energy is

A. indifferent B. favorable C. tolerant D. negative
(Ef2)] AEESXEHEEEMML, EHEE -GN, RICE THAE" R
B CAMEEUN RS EREER N EMBANR, #Hit,D ki
WERCHELE.
(BaBER] BUSRMEAME, HEER, CHREN LS FTEAFT, H
BEENE AT, AL AENH TS DI FeEs BEME. HEMLES
SR, AR A BTE, LITAERE X R 8 AR R BB iR — MR TER
AEEHTFTBROE , X 54 ERUE BT E .
According to the opponents of nuclear energy, which of the following is TRUE of

nuclear energy?

A. Primitive. B. Exhaustible. C. Cheap. D. Unsafe.
[0 MBI #9541 opponents,
AR FIS— BRE— . A
2% 1A opponents, L& T R &K M FHHr
1Al however, fF & X — 4% 1L, EWE E L
R ZH .

A RAERRRERE, K
4] % 84 direct threat, 2 A D 5 4
AR,
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[apHRT] EFEA i E G R A R Z . KB A C THY
% A] /28 T opponents —17] ARFE—-BBRARET .

Some people claim that nuclear energy is essential because

A. it provides a perfect solution to mass unemployment

=

it represents an enormous step forward in our scientific evolution

it can meet the growing demand of an industrially developing society

o 0

. nuclear power stations can be run and maintained by relatively few technical and
administrative staff

L] ACKER RE A4 AP ) B AR A SR R AT B o fies 2 i, RATER T

“ORTT B RERI R A EAT -+ o AT, BRI BR RE A O\ B A TN E 1) ) B 5 UK

2% %17 essential , A] LLKFIZ I EEEES BB LA, FAOhARRER

% F MR ) therefore,, 1% /) 5 I LR, C T FIERER

[fpRT) ATHDASE-BE=
%), 3% FLEAE solution ZATHIN T — 43R OnEALEEXEALS K
oo %t B XK 2517 perfect, H AKX B3 An 39 3 69 7 X R MO SR
RISE LA R, S EL IR AR M A R | B FikAAdBRiE,
BT o S @A D 2 r AR, kA
D E BB, HEE | |ARERAR#EY S ERR
A further advantage 532 7] /) # f) essen- ERB, sHAtreds ey XA R
val (AR A, IRAHERY) M further — LTS T e el
AR R essential ZSMAIEFAL X2,

B WikEP B — BB LA

El  Which of the following statements does the writer support?

A. The demand for commercial products will not necessarily keep increasing.

B. Nuclear energy is something we cannot do without.

C. Uranium is a good source of energy for economic and ecological reasons.

D. Greater safety provisions can bring about the expansion of nuclear energy pro-

grammes.

[sfr]  ABISCEEEAX, &8 R A HERRE AR EfER A o H
W ) FE A SO — B B0 /), A BTN 1A however, A JJiFH ) not necessarily =
1255 B VAN
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ez B0 B R
G E EREEEMBMMA . HME I 5 .
PR IIEAA T EEBILE T S s
1 BER) BT EXPHAMATEL RHF
C 5 A9 uranium” F1* good source” Q i,
A S RT3 LA @tz ans iR
D i &K LA MR 6035, 3K FT T AR R TR M R
Y-k gEitR . e R R TR M,
BREMAE KRS EEARA .

B The function of the last sentence is to

A. advance the final argument

B. reflect the writer’s attitude

C. reverse previously expressed thoughts

D. show the disadvantages of nuclear power
()] FEHBREASEAXBE-MEX. ZOEN EHETIRRZE,
RANYEBEUTFELRABEENZ Y,

MEREEE—TFHRRATREBAYKN HRRE" EEFE, B2R5REME
HZORGEHITHET . BIHERER.
[RaBHRR) AT RETHEEIFREF RIR MEL=FEK,

CHiEN MAMERSNNEALRGE, FETEAEANKEEETIRE
B 5 —5)H A other than,

D RERAFHAHZN I FRABENHRBRRZL, FXRGE RS
AT
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[fll Passage 2

~
BaiExEhHAM L ER MAEHNFRE, AL EKIGE
*.
Waiss—a KA ETFIGE S E# R AR IR, EERE
AXHEB BB EER. FIL R IR E AN E XA
‘ T BN —NE S, ABMEN AERIRIEX MR M.
.‘EQEiﬂJ%,QFFtfjfl‘lffﬁﬁiilﬁ%#D’%’??ﬁﬁ)‘ém&iﬁﬁ]#ﬂ%u{fﬁi
BR#RR /

Clothes play a critical part in the conclusions we reach by providing clues to who
people are, who they are not, and who they would like to be. They tell us a good deal
about the wearer’s background, personality, status, mood, and social outlook.

Since clothes are such an important source of social information, we can use them to
manipulate people’s impression of us. Our appearance assumes particular significance in
the initial phases of interaction that is likely to occur. An elderly middle-class man or
woman may be alienated (& -+ ) by a young adult who is dressed in an unconven-
tional manner, regardless of the person’s education, background, or interests.

People tend to agree on what certain types of clothes mean. Adolescent girls can
easily agree on the life styles of girls who wear certain outfits (%) , including the num-
ber of boyfriends they likely have had and whether they smoke or drink. Newscasters, or
the announcers who read the news on TV, are considered to be more convincing, honest,
and competent when they are dressed conservatively. And college students who view
themselves as taking an active role in their interpersonal relationships say they are con-
cerned about the costumes they must wear to play these roles successfully. Moreover,
many of us can relate instances in which the clothing we wore changed the way we felt
about ourselves and how we acted. Perhaps you have used clothing to gain confidence
when you anticipated a stressful situation, such as a job interview, or a court appear-
ance.

In the workplace, men have long had well-defined precedents and role models for
achieving success. It has been otherwise for women. A good many women in the business
world are uncertain about the appropriate mixture of “masculine” and “feminine” attrib-
utes they should convey by their professional clothing. The variety of clothing alternatives

to women has also been greater than that available for men. Male administrators tend to
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judge women more favorably for managerial positions when the women display less “femi-
nine” grooming ( ¥] 7} ) —shorter hair, moderate use of make-up, and plain tailored
clothing. As one male administrator confessed, “An attractive woman is definitely going

to get a longer interview, but she won't get a job.”

O #mER

According to the passage, the way we dress

A. provides clues for people who are critical of us

B. indicates our likes and dislikes in choosing a career

C. has a direct influence on the way people regard us

D. is of particular importance when we get on in age
[Efr] AaiRR 5 X EFHAHX, Frif the way we dress Bl (the) clothes ( we
wear) , 5305 — M AL, C TURIEFER.
(BaBHRR] A RIUFRY critical 55
—A) Yy critical JB —1R % X, % AT
B&XMIRH . XH TR play a
critical part 55 C 5 # #Y direct influence '\"
F1 D s 4 particular importance 7 PR e
B E#HMEAME, A2 DIHH
when 5| 549 M 5] 5 U SCHEE #az, Bl
RECARMENERER. BN 5FEEER, FUBEA R play a critical
part X —E &,

HAA G KR e — A AR IE R e
—Fp itk e F XA & B &
Ak &F L, wR—hELP
% 4% the way we dress, % 14 K iZ
SRR F o

From the third paragraph of the passage, we can conclude that young adults tend to

believe that certain types of clothingcan

A. change people’s conservative attitudes toward their life styles

B. help young people make friends with the opposite sex

C. make them competitive in the job market

D. help them achieve success in their interpersonal relationships
[Efr] AERMEZEARE young aduls, W ZBPRE, —3LRETH
Fi A : (D adolescent girls (2 newscasters 3 college students @ many of us, B
young adults §4/BOM@B R, HETSORMDILEL, AT B TE college students,
B D RIERER.
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(20425 ATiFH conservative SHEEH AA K, BIR THELS LB
El*ﬂﬁyoungadultSEJ?Jlf"ﬁ*’}‘% C ik B F45=B&f5—H, B many of us
1 you, [HiZ AR R RO RIRE RS ALL B 15, FFARETS th C 300 h ARAE AT LAREAZE
G fEBGIE

! The word “precedents” (Line 1, Para.4) probably refers to

A. early acts for men to follow as examples

B. particular places for men to occupy especially because of their importance

C. things that men should agree upon

D. men’s beliefs that everything in the world has already been decided
(@] AEHIFCE, LAAE A :and FR role models (i fEH:) 5 prece-
dents FEFEIFFIRFR . ATIL A U IEHE SR

[BaBHETR]  KIERTH pre (SE HT) 7

REHERR B A1 Co D I 9 has already — R, Ao Rt A 3
been decided /S 31 precedents Hij [ Y | B ARt TEE, L
E 17 well defined, i AN & X precedents ( ~;( %39 A B A A k998 5 %19
— i {12 FE. precedents — i BN “ 7 AR ARKE,

Bl .

1 According to the passage, many career women find themselves in difficult situations

because

A. the variety of professional clothing is too wide for them to choose

B. women are generally thought to be only good at being fashion models

C. men are more favorably judged for managerial positions

D. they are not sure to what extent they should display their feminine qualities

through clothing

() e 3 et 3RATE BEH) 5 AN EREIRAR B = A Seh B AT i A9, 1T
L MR . otherwise —ialie T & E MFEITHIMEA . 55 =M ULIET R, A+
ffJ are uncertain about the appropriate mixture 15 D i H7f not sure to what extent...ff
WG . D AIEFESR.
[FaBHET ] AS0ny £ BIZEAKE Bkt B9 1E ORI IT 9, C TUAE 7 5M 9 35 6 /]
RER—EFESE, B2 C HHEBA RN EEEM 5 AL IR

A B BIUEER AR T4 X, 2K 2 (T
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What is the passage mainly about?

A. Dressing for effect. B. How to dress appropriately.

C. Managerial positions and clothing. ~ D. Dressing for the occasion.
(Ef] FEEFEERENXER 4T, X EEE AR ERE. NF 1 -
BI5E 4 X LMETRE A HBIEER.
[BABHRR] B ir iy how SRIF &R R A Y LT K ERN BT, 54
SCSEPRIERA—E

C Wi Y managerial positions HEEA X R G —BPHI, AT =ZBIFRE R, R
ARER A e o

D Ii 1 the occasion E X &H, W HMEE 4 @, RINTBE R O iTAE
IR RARIRRR B O R, O — R EEH AR A& T AR K
AR At A RE RS Y o
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@l Passage 3

%

Y 5 P B BRI

WHEEXE -7 AXE—-HET SAE". ME“FAR",RI
Ve seha T EFERARI, MBS IRE, s A EB. %L
)5 A f % “the more...the more...” , “not only...but also...” Z %,
Halaie oy TPk 1L E#9F&10fmi%. 40: American firms have a
problem. {+Z,[AJfIVE? {EERF AR, XX NERELENEH
WRPRRER TR (B R KA UK AAEMW AT L. A E—4)
t#J women and minorities , 15 B S FI 5610 2o A/ DRI RIX 2655
PEHARRIRA

BrrHRAERNEHTELNERE /

The more women and minorities make their way into the ranks of management, the
more they seem to want to talk about things formerly judged to be best left unsaid. The
newcomers also tend to see office matters with a fresh eye, in the process sometimes
coming up with critical analyses of the forces that shape everyone’s experience in the
organization.

Consider the novel views of Harvey Coleman of Atlanta on the subject of getting
ahead. Coleman is black. He spent 11 years with IBM, half of them working in manage-
ment development, and now serves as a consultant to the likes of AT&T, Coca-Cola,
Prudential, and Merch. Coleman says that based on what he’s seen at big companies, he
weighs the different elements that make for long-term career success as follows: perform-
ance counts a mere 10% ; image, 30% ; and exposure, a full 60% . Coleman concludes
that excellent job performance is so common these days that while doing your work well
may win you pay increases, it won't secure you the big promotion. He finds that advance-
ment more often depends on how many people know you and your work, and how high up
they are.

Ridiculous beliefs? Not to many people, especially many women and members of
minority races who, like Coleman, feel that the scales( R4 ) have dropped from their

y

eyes. “Women and blacks in organizations work under false beliefs,” says Kaleel Jami-
son, a New York-based management consultant who helps corporations deal with these
issues. “They think that if you work hard, you’ll get ahead—that someone in authority

will reach down and give you a promotion. ” She adds, “Most women and blacks are so

11 #a



