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FERBEIRE, EEARREE. BENEZR. FATHREEEHFESEE
BFEIRR, IMEPEFEIGEEINEBEZAL, RAMRBEHFEEDR, RS
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1. BEESEMN, BHTENKED
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REFEFEMAOERE, BAXEER., B, . &IV ERERARNSGS
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BERRKER, BENEIHF XSRS ERGNONE, HRFESHES
ERBERNIER, £ “BEZR” B4, 3 BEC HXRFINETHEIME . Mk
THRREREILL 2002 4EBURY S O S B o AR MR R HEE AT R TR BN E . PHE .
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EE-FRNACERARARINCE, AABNEITECFR, 3. % 5
EATE b B AHE A R I —E PR, xR SGAEAT I, HFEA S
AR B E), BB, LIS ARRSAERAERPIERAN AL, WFE
MR AL S, AREEEICH RASROIGERE, SRTZELRRTS]
HREICHERT X5, UEFETMSANEJZELFHRELES. A%, MHE
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Teamwork

E—LITA HBASE

o FLRWEARFASEX—IEH,

o ¥QUERBEABRPIRERKBELARGEEL
o EERRHREKHFRALHT WHYEA

work towards a common objective &H
F— R BN N

share information FtZE(ZH

different points of view AR &

(be) under pressure HEN

teamwork n. FAPAHME

toiletries n. fLtc ), WA,
LR

major brands F & fH

sales department £5EEF[]

sales staff 458 AR

A (wAE
enterprise culture)

expatriate n. R/EEIN, BEE
SN

management consultant 45 i)

managenial skills 4 HHRE

creative thinking £ & 4

company culture

team building HFIBAE#E

effective management style A3 HIE
iy

food and accommodation 15

a survival course A FFHI T5HE IR
7

profile n. fjfr. M&. B

board games WHEHLERWR. B
BRI

simulation n. BRI

marketing mania E 8 ¥ 1H, 8
IR

go for profit ESKFiE

behind schedule #BE% S FitR).
BT BUE R 8]

stick to the schedule J%# ¥k 3
fr
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"Eﬁ%ﬁﬂ:

Poland i 2% Warsaw U (FZEHH)
Wroclaw 3B RELFK (2 FHEGHR Czech $#77
W)

~t

Assessing Teams 3 BA i 1

OEQEX%Y, BB TIXTNAEENMESENSHIRR, EEAT
RNEBRR, BRINEESHR.

I 85

EHARERE, 4 8CMIEST . Sk R f3E
TN, KESHSEROURNIE ., B T4 &S PRI —sRikE:,

CIE =Y a Nl
co-operative LR ST a high-performance unit BRI HIBA
have communication problems 3% Jfi exchange of views ACIHEL:

A A emphasize team spirit 55 77 H AN R
attach importance to team building share the same values E.# A [FH

HA IR Hr{EW

develop team work  JF#: [ A HME collective efforts FL[E]E* f
an effective team ¥4 8% I BA

8 FHE 1@ FEN T EXEHRATNTEER LT A DFFHEAIMENT
8. FRABDXMTHATTZE? BitAaks?
¢ SEERW (HmeINFHFREBTRS (FH)) (B B9

i
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FEXFATE WER RER T BH — K, BN ERE
BIKHRERELFER. 7% “RAUUBASTARELY,
R TR HRBE T+ R E.”

L] sexmman

WEE RS

AP RER N KZ R AT ENHSHERE, BRX
RERERDRORSAD TETHEREENEEGER, BEoMsEs,
T EMFEIEROEEE N, EURNEBTPAEEENE, £4E
B2 RIE R A AR B B R AR

HMENBR—RBINE (headline), S8 (lead) FIEX (body) =1
SLIEW,

#28 (headline)

PELE SR R IR, BELMES . FANEXTRM
BENMERRTEREEA, LUAZIZIALT BOME. EEEAHHE .
X, B8, RSFERTFE, FRFNESHEES. 2 K4, Unitla
Reading 1 (2) K& H No longer Poles apart §i2— X% (340 F &Y
BT S, AHE bR TT R K B A RS AT (1
BILE—EHT) o

75 (lead)

FH-BEHEAREFHROE - ARE, KALBERETE, HHR
R4R, Unit 1a Reading 1 (2) FSIEMRHEXZEAMNE R FE ( After
50 years of living in...) , REAFAIL, —BRFERRFHFEM IECHF A
HEERRHBEFUSIRiEE. SERF AN, ©—RELSE RS+
MIEAZE (Bfr who, what, when, where, why, how 5| K B[] i), Fk
HWG0EFEE AN BN —5ER,

3L (body)
IEXEREBGER EARES, CHRERENELAR, it
LHEMMEEER . ESCRERHIF TR RS, EFHOE. (1)

el Uit 12



UBELMEEMAHIKE:. REEMERRET L, KEGRHER, ME
BT (2) HELRERN EBFRAS. (3) REHFIA:
FBEER S ERAEGNRE, RFRFFTFE—FRREL, Unit la
Reading 1 @R LLXE (3) FrERERK,

B

ABHHBEROFEREAAATRIEIBFTHESLHE, —BRAENE
THEIMRE, R TR ENER, Mg hEREEANEERR
BOFHHUT . —BEMETIERKWERES, HFMEERBFmRE, =
SRYGHBEREXHERHFSSR, ROERIAKKELS. Bit, Migs
REIORBAREERRA, WAZEFL . &%, BEORSES AR
ETHR,

R : B H No longer Poles apart £—X{%E (pun): poles apart &— /MR
FIZE, BHR “BLMER”. “KMRE”; Rat, Poles XN#HFE 2 A, BH
FRXE, H-RHA A SHBHMPE 2400 BIRAERAS . AREHE
FHEWSKMARE, WELH ., B —RAINEE, VRS TN
HHEE, BENFEHERR “AEAFRZE”, HEENTELE Y
“BREEE”,

| Uroda SA: SiABGERAF, SA KP:1E Socie * te’ Anonyme H455 ,
WES/ARS A ; BH “BOEBRLF",

2 newly acquired factory: X B acquire —iFREN ‘B, 5H’; ER
FERE, BEWAXEET HW . Wl WA,

3 take over a manufacturer of cleaning products # f§ take over X—iaH &N
B EET, EX—LETXPHRER BT, “HK” WEER,

4 toiletry: ZRIRHIER, toiletries, {bt 5, AT ARERAL WS,
WAE. BT B, FA. EKBS, BERTPEREFXEERYT
I BRAF,

GIED <<« 5



5 a £22m business: business /E T $ % id) flit, w4 “ TR, @17, &
7", &I company, firm, #i1: The majority of small businesses go broke with-
in the first twenty-four months. 7EEWIMIRAER , KEHH/PMARIERB ™ T o

6 take on responsibility: “EKHHFT{E", £ take on AL work, f: The
doctor says that Jim should take on much less heavy work. BEA: P75 M i% /D

AR EE T,

7 be accountable (to someone for something) : Y- ZE XT3 A LA FIE, Ak
X BEE EANRTHEEPITHERAEL A, HL4E be held accountable
for..., fl: They should be held accountable for their acts. LR/ %X H C#Y

fI#RR.

8 bring in a consultant; BEiF—- B[], bring in & “HEMW, FFEANTE, 8
H1” B, 0. He was brought in last year as a prime minister. flhZ<4E1E
A AEE M.

9 work on managerial skills: B I FEHERE, MNEX—FHEMTIE, AT

%, to work at something,

10 come up with ideas: M FE, HhiF. FE, XMAAIR AR
&%, | hope you can come up with a better plan. A BREEE I —H LT
aya

11 electric &/ “4 ANMAE. ¥3h, W (exciting; thrilling) WER, 0.
an electric performance |3 i % i,

12 describe someone/something as... ##iiA. FXEBEHREZ, AR, /-
T 7, ARRERE o 10 : - She described her childhood as a time of wonder and discov-
ery. oKL it A/ DR 2 B — D LI T R TR

13 throw/cast new light on... $Et&k& . 5 M; FEFER., 40: The new
facts throw some light on the matter. FTHIFLAFHEXFERMTELE,

14 put on discos: FH 7 WAL, put on L. RE., HMBETEH: pu
on a concert ZITHEIRE, puton aplay EIH—FEEIZ,

6 >> (EED
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returns ; Eﬁ%%lﬁ* , return ﬁ”’ﬁ “BAT . T G B’ £
¥EM T BES. . business reewn  H LWL A ; small profits and quick

_ retwrns A Z44; Companies seek higher returns by investing in other corpo-

16

OR

rations. &3 FELEN M HMBHA AR FERERHFE, EE: retums
ERFERPEAE B B, kA REAEYE: He began work-
ing on his salesman samples, sorting out broken packages and returns. B8
EEMAOILHESE R, COETROMBERMRLX, X8, AE
18 retumns 5 3CEFF LI Y turnover IRIFHEHK . turnover I “EM B
“HAR”, BIFESE KT BIE]EASHY B8 (the amount of business transac-

ted during a given period of time)

progress is measured against... - Fl--VEELER . KGR,

ENRAE, REMSIHETN TIZT,

= #R

(

-

~

1 X—% M5 T BEC V 28X HREE=HS, ZREFANFT
SEES BLEH 6 RN “WEBA” PRHEEAR,

2 Box—4dmt, —REE R, RIS EERITE S X
RIBE, EXEPRBENMNER, TR EREHIERE,

P mw

1 ERERRK D,
R RBAFR “one man”, TXEE—EHE 6 ~10 1TRARME
FT U,

2 IEMERN C,
XEEZBHIFTL—4] “ To help solve these problems, Cussons...” 5 [al8%
ARG, HEAX—E R RAER, xR THTE: “setting up

training courses” ,

3 IERERN B,
SEHBE M) “getting people excited about...” [F] making people en-

QR << 7




thusiastic about...”

4. EMERAF,
FEGREAEFIBRARLURE-BPFAEXRMLAMKNER.

S BLORBEETNDIE. MANSTELRY, REEMHXLIE
HRFHRATEVER.
[ &R
[ s mamp s em, |

* SEERIL (HRGIFHSIHELIEAE ChB)) (F/D H 107,
O30 BN SIESHRENRH A ESINE R R EPRER?

rF &R

X BT A Cambridge BEC Intermediate 3§ BEC 4%, BlfEE 2
#K & Cambridge BEC Vantage

%@Eﬁ%ﬂﬁﬁ

work in a team HPA-&1E
co-operate with each other

share ideas A2 AR
help each other with homework f§i#E

Ak A B B

test each other on texts covered Xf2

HEAE

Arranging a course

FRRCHE AN
e-mail each other H #H % B T-Hf4:

learn from other people’ s strong points

EINJES
find out what problems you have 3%

Hi B Bk

ZHEORTE

FhE2Q KR (Carmichael) E—REEHREBNT, CERX

RE-RFIANT. PRHEDARARI - EHRBEE THED
SWLEHE - BESFLROEHE. FETIUERATEEE,

s o> (HED



