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Model House Space

Display of One Living Style
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house design, including the model house, —humanity.

Is the model house showing the rich design skill of the designer? Is it
showing the fashionable decoration materials? None of them. The
decoration of the residential space is the expression of one living style.
What the model house shows to the house purchaser shall be first
healthy, humanistic and high-taste living style. Only with this can it
truly touch the heart of the owner. One mature residential space design

shall have the following features:

1. High Taste

For the same clothes, if different people wear it, there can be
completely different feelings. It may be elegant and refined, highly
appreciated by the people; it can also be far-fetched and funny, being
laughed at by the people. It is the same for the house. For the same
house, with different decoration, there can be separation between
elegance and vulgarism. The difference lies that the residents have

different living tastes. However, the high-taste living style is the

common aspiration of the people. This requires we designers have the
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ability to create such a high-taste living space, whether rich or poor,

because it has nothing to do with the wealth.

2. Humanity

The word "humanity" has quite wide meaning in the real life, very
hard to summarize in one word, but generally speaking, if it facilitates
the people's daily life, it is humanistic, otherwise it will be non-
humanistic; if it makes people feel happy, it is humanistic, otherwise it
will be non-humanistic; if it brings health to the people, it is
humanistic, otherwise it will be non-humanistic. For us as designers,
when we make the residential house design, have we ever made
complicated modeling for the family environment that should be
concise, which has resulted too much dirt sheltered when the owner
uses it and made it quite inconvenient to handle? Have we ever
stacked many fashionable and dazzling decoration materials for the
house that should be cozy, which has made the owner hard to get

away from the agitation and get relaxed? Have we ever used modern
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decoration materials containing harmful substances for the house that
should be healthy and hygienic, which has made the beautiful hostess
losing her beauty? Respecting the people is the constant principle to
be followed during the interior design, and it is also the basis and

prerequisite for our promoted humanistic design.

3. Fashion

Modern people are living in the modern society and beating in the
contemporary pulse, emitting the charming time breath. The tradition
is like long preserved wine, pure and real, being the spiritual soil for
designer to absorb the nutrient and being the source of accumulation
and generation. The unprecedented combination between the tradition
and modernism is fashionable, and the designer is the guider of such a
fashion life. Whatever style design we have on a residential space, as
long as it injects the fashion breath, it will invigorate the owner. The
pursuit of the fashion breath is not only the needs of the young people,

but also the spiritual needs flowing in the blood of everybody, and the
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needs of social development. Otherwise, why is the fashion so

attractive that makes the people follow?

4. Individualism

Both the developer and designer hope that their model house space
can be recognized and appreciated by more people. This seems to be
contradictory to the concept of individualism. But as the independent
individual constituting the modern society, it already has the great
individual difference. Promoting individuality is the enthusiasm
flowing in the heart of everybody, and it's only that in most of the
time, it needs to be covered to avoid damage. Therefore, the
individuality promotion becomes the symbol of confidence and
strength, symbol of the strong, and symbol of one living taste. If the
designer can inject more of such confidence and taste in the model
house space design, the individual feature shown conforms to the
people's internal pursuit and expectation, and then this is a kind of

humanistic expression.
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High taste, humanity, fashion and individualism are our pursuit for
residential space design, being the higher requirement of modern
people on the residential space, and being the internationalization of
the real sense. Through continuous effort, our knowledge is improved
continuously. Creating more mature design works is the mission of the

contemporary Chinese interior designers.

All of these words come out of my feeling, and this may be a mutual
encouragement with our designer colleagues. Let's make joint effort

for this great design age in such a time with great passion!’

Yugqiang
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Designed by : Shenzhen Top-Sun Decoration Engineering

Design Co., Ltd.

Designer : Guo Jie

Assistant Designer : Li Yuan

Floor Area : 170m?

Interior Setup : 4—bedroom, 1-living room and 1-dining room

Decoration Materials : flameproof wallboard,

hand applied paint,mat glass
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The living room is diagonally partitioned into 2 sections. In the outside room, there are
floor covered with ivory-white brick, streamlined ceiling in the form of clouds, and
modern-styled abstract pendant lamp, all of which have subtly concealed the abrupt beams
behind. The doors of the bedroom, study-room, kitchen, living room and bathroom are
made in different shape but reflecting with each other, while the lines between wooden grid
and mat glass line up in a staggered style arousing delight but avoiding conventional
pattern.

The sliding door with wooden grid and glass is used for the kitchen; when opened, it can
blend into one integrated whole with the living room, and when closed., it can then become an
independent workshop. The depth change and fading out of the spacial hiberarchy, together
with the creative amalgamation of human being and nature, have successfully constructed a

home with smoothly flowing lines where people are attracted to linger on and on.

1.&T Living room
2. 8T Dining room
3.EFE Kitchen
4.BEA Balcony

5. # 8 study room
6.ZF Guestroom

7.MAB Adult room

8.FEME Master's bedroom

9.F AR Master's room

10. 4§ Toilet

11, JLEF Children's room

LT ™
! H ‘f = ‘—E 4 4
3 - —+r
7 g Il e
1 [© =
! ko
1 1 M —
|-l ]
i Ea : | } {
) - 1
J |
- - o i 3
Y EEEEE - —
T L I l ’ o o
l\[“f \ I & |, e b

EEE Plan view



7
/




AZ[T Living room



AET Dining room




AZT Dining room




ABRE Bathroom

AZ¥%  Front door =
ABN Bedroom
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Designer : Cao Weijian

Floor Area : 90m?

Interior Setup: 3-bedkoom, | living reortyand I ~dining moom The European modern style takes the French master Le Corbusier as the representative. It
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Decoration Materials : Sapele board, ashtree plastic color, marble, mainly features in “concise” , while the deep and mysterious artistic conception and

colorful mosaic, cast glass, stainless steel, painting atmosphere creation on the whole space is the profound connotation of the European
modernism. This design is taking the concise geometrical shape as the expression carrier,
e.g. television background wall, master’ s bedroom background wall and dining room
transparent partition, etc. Meanwhile, it audaciously utilizes bright and individualized color
collocation, having penetration from beginning to end, deepening and creating a European

romantic atmosphere full of mystery.
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1.BH& Balcony

2.3 Study room
3.F A Master's room
4 )LEE Children's room
5.FE Kitchen

6.4 T Dining room
7.&T Living room

JEmBE Plan view



