St
CENTURY PRACTICAL
BUSINESS ENGLISH SERIES

5= S s =

&5 o8
ADVERTISEMENT AND

' ENGLISH IN ADVERTISING

RZ=F it

i k%4t




D HREREEAS

SRR

BREFH _wE

i ir k% & )



MBERSB (CIP) ¥

TESTEYGE /B hHRE. AN BITLRER
M4t , 2003. 10

1 s EHEEMAS)

ISBN 7-308-03465-8

L.yoee. TUg... DU 4 —3E N.H31

P ERAE S CIP BB (2003) 55 084241 &

HIERE Hiik

Fewigit KR

HAREIT WL K2R

CRM A7 X 58 38 5 ¥RH %A 310027)
(E-mail; zupress@mail. hz. zj. cn)

(M 4t hitp://www. zjupress. com)

B 7L K 5 ) AL o o HE S P oL

Wi YL ED ISR 2 A

WMILEFEBIE

850mmX1168mm 1/32

12.5

2

336 T#

2003 4F 10 ASE 1 iR 2003 4 10 A %5 1 KERRY
0001—5000

ISBN 7-308-03465-8/H « 239

20. 00 JG

4
S BN REMRNTEF

M EoF NI D



[l
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BXR MEERA—FENET., TEEEFHTHR, AR
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W, 0B, $BHEFOERIRSAAR LRBEHOHEZ—,
METHZHFEARGA LR, MAEXB AN WTO, M 4
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BAREER & A, eTERAER T EREANARALEGF
M AL BAMBETAE, 2R R o S EREARE XK %
EXEZA,

2EFESCEMESHNT S EXBH AR QR FEH TR,
- REEREERBEE,

*+» Rosser Reeves(1910—1984), ¥ B EEH Reality in Advertising,
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Introductory

fES 40 (BN PR EE LR AR B, HER
SHEEXBRYESH—MEFFX. —REIHRT . BRE.BE,
BE.OTBEHAE. AREINSEARIT.

BTEXERERRE

D) EHERERMHESERT KARM—FELTES.

Q) IERTEEE—ENREMRETERN.

Webster’s New World Dictionary ** %] 45 i B SCJ: A 98 17 K
EREEMAE.
advertise

vt. JEH P T L advertere (=to warn, call attention to)

1. to tell about or praise (a product, service, etc.) publicly,

as through newspapers, handbills, radio, etc. so as to

make people want to buy it

o (B, S REZRSH, DR GEEAR)1979 4R, 5 844 T,
+» Webster’s New World Dictionary, published by Webster’s New World Dictionaries
(Third College Edition), 1988 by Simon &. Schuster, Inc. pp. 19—20.

s e ] .



2. to make known; give notice of

vi,

1. to call the public’s attention to things for sale or rent,help

wanted, etc. ,as by printed notices;sponsor advertisements

2. to ask (for) publicly by printed notice, etc.
advertisement

n. a public notice or announcement usually paid for, as of
things for sale, needs, etc.

LA EROB XA AR, — Bk, A THEX:

Q) gz, & E NS AR (to tell about or praise a
product, service, etc. — publicly), A4 A (nonpersonal),

(2) 5t — & B3 A 42 A {18 3K (as through
newspapers, handbills, radio, etc. so as to make people want to
buy it),

3) B ARKER S, EHSEFHE S, R HBREX
# (to call the public’s attention to things for sale or rent, help
wanted, etc. ),

(4) BHEM) % F (sponsor), [THBMEH HE,H—EN
ABAEFRRER.

(5) B —E K % A (a public notice or announcement usually
paid for) , 3B WAL )& EHHA.

(6) 55— EH15 B (things for sale, needs, etc.),

ERSFRER, SAEBBARET N HREXRAE
B, 2B 1 % B & th 2 (American Marketing Association—
AMAY TR E X2 -

Advertising is the nonpersonal communication of information
usually paid for and usually persuasive in nature about products,
services or ideas by identified sponsors through the various media.

St T8 E X, KT« Pit¥ (David Potter) H#iA k& — b
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“ERRE, ERDMYEEN—f TR, B2 ATmfTfE
H— AW BE, BN GPHE, BN ERBFER.

SBRE L 7E— BRI Tkt &, AT B ¥ RARE,
REMEITE, KEC AR AT ER AR EAT WL, T
REZMEHFWHFESR.

BRI A (O. J. Firestone) 8 X FEEH i . “RAT & B 8 &
R O T R, B AL 4 A AR e AR G AT SR R
ZHER. CENTENBREERNAEEZWEL. THAA LK
WSS RAR AR, TR A IR 7, B AT A B BT .
B 40 3 B 2 7 A AR, T X AR S RE TR O A BOWR i  E AT T
TLRARERRG, 2 HRER, B ML, I EEZBRE BN
MR KMER.”

FERHRRESHESNEBASAIFN & KRN P E, o] 8
A3 -

(1) EpRIAR % B LARTES A (15 tH 22 LLAT) 5

(2) FAEE R AE3 (15 42 % 19 42 40 4R ;

(3) 745 N P R B 33 (1840—1900 4E) 5

(4) T4 N A BB 3 (1900—1925 4E) 5

(5) T EP¥ R B (1925—1945 4E);

(6) I EREAMSTIRER (1945 FES).

B 1-1 Bl R B R RS % . BER 1472 FRE A B
B+ £ H7 (William Caxton) B 4 i8I 58 45 .

74 B4 B S AT 38 9 B LT AR AT A o A AR e R B IR B 5 A
BRBE NG, HKE, XA ERBHME S, HFD
B XY REEAERROEE. Phe L EXEE, - RiEShE
FRE&TFERAEE. EREBEH R FHFmic Ha% 3.

PEEH SRR A= TRE U RBHEBRARWHEE - ENE
mA, RERRE. XFRARHRATXFE &, BREXZHAZIRED
RIARHEZESBERBEI TR .8 T 17 4, B KW T

. 3 .



Printed English Avvertisement

]

3 &t please any man spiritual oc Lemporal to bup anp
plece of (Do amb three commemox ations of salisbury use
emprinted after the torm of this present letter Which
Seen well and trulp corvect, let him come to estud-
mster (nte the almonestrp at the reed pale anbd he shall
Dae them goed cheap

Suppiics stet eduls
~William Caxton, 1472

1-1 R A FESCE R :
b #E A DR SRR B B 5 AR T B R REBR AR AR —
MEEMN 5K (Media of Advertising) .

HEA 20 HHERVE , EE 4R, A GRER . M 20 FRKT
SR 1939 AEEE QMM E , ) H 4 T B0 CER. e BRI B
SV, I EEN LT AT 57 A RIS .

EAEX BHERBHFAR, T EREBZRE XKL, b

L



n, B O, BB 800 KB E R AR B AR LT &7 MA &

AT T EAR BB & FE.
TERENEER T AREAN, LAE BT ENER, #T

BHE R A BRE T B BUN B BOR .
(HRLFHROFEL R

FAREGR”
BABKBRHAT ATERRKMENF TS, ELA
EACMERGFT X MG TR TFAL TR, BHHLH S
BLRpsnhiEsiR, T-BRRIRLEHD. AT LEFTL
BARE ) 5, Ak —RARTFEARR AR, &G ER T
2E. HEXABRBA , BERGLFRLAEFT,

X E RN REARMA—K, & RITRE - ARE
5 (William Bernbach) @ i3t . “BRIANNT H LB EENATEREE
FHAMESHFEFFTR H 51 ERR ST, |
B EBALBANYSHT EREZ - BEUERN TN EHEK
ROXRBERERENAETR.

RIS ke, N B BT ILA T E

() AR, BTRHSOEE HRRR, M EHWERS
F—H.

@ TERENER. BEER MEALESEENRE, )
K. ALHWEBEB ,RERZEHBTERB/ AR BN
. AN, i R 5 B BT K AR R L R S A L R B
H.

Q) HWRESTG. HREHER N BA BT HETR
FMERHRANTHUEBEREREASERERAS Z4.

O I HERBUE . X R Y % 8 Bk F 3B RSB ST B RE A
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Formation of Advertisement

45 & i L BE (visual) FWT 3 (audio) 4 #B 43 44 B A o

MEB LS.

(1) B E X F (verbal) 4f8 . IE3C IR FIARIE * , B O S FBHR

(2) 3EiEF X F (nonverbal) : B X F5h, — AR RER,
BAfEBRASLES5EBY, LA AR 53E, TR hEHERE B,
AR L SN NS SRR A M AR

WA EIEER . E R R, EATE AR B L
1T R EREZ P,

FEESEHEL. BEEEGRT &P REREEEREMN.
sepl i 2-1, 8 2-2 fME 2-3 i,

+ R 9IERIE (identification marks) , AT HAE & X F, T IF A EE XFHKE
BAFHB
o6



Many visions, only one mind.

A 2-1

The free lunch

was never free.

How to take someone outfora holiday
dinner when you can’t be there.

M 2-3
B (clarity) M4 30 (force) B & 47 8 19 £ B 4% & . 48 David
Ogilvy " MR, ZRIFEMARREEXARM S F. HETR, 5T
SEBBREXEEN.
MABEXFPEFEE,MEEAEE, 2FLRR N B
R’ 5.,

» David Ogilvy;“On the average five time as many people read the headline as read
the body copy. The headline is with eighty cents of an advertising dollar. Therefore if you

haven’t done some selling in the headline, you've wasted 80 percent of your money. ”

o7 e



B 2-4 FiR IR Alamo M FRIEREMN Hind.

HOW
CAN YOU
ENJOY
WARM
WEATHER
AND FUN
TIMES?

ey

JUST ASK ALAMO.

A 2-4

ST E IR  Dancin,
LIl ® Singin', Music
WL R EEATA Swingin’!
nﬁ%}%“’”(apostrophe)ﬂﬁ'ﬁ'l , 1
AERES. BE 48X
U BE A 35 I XK 19 8
Ko b, LA IR IR 3 5
BRI .

B o2-6 ) HinERER
R B 3 2 E B kM
5 1 10 SR

&l 2-5



Nothing comes close 10 riding the movies ot Usiversal Studios Florida®...where you'll have
endless howrs of fun on the grestest rides, shows and atiractions based on the biggest
blockbuster movies and most incredible edventores!

A 2-6
-T W EREBNAEER L EFLM K EAR., BEED
wﬂﬂm“and”ﬁgm“!N”o

It's the Surge, nearly 600 feet of new vuﬂmofunrrmthnlﬁmmm
twists and tumns for five passengersin  Plus, Wet 'n Wild is open year-round
one tube. It's the Bubba Tub. The with seasonally heated pools. For

A 2-7
BT EILFEEATFHE, b THREBA H 5%, AEEHK
B SRAHHE MU AR, A H B T IRZMCIZ. TR IAR“—IKR

ngo



