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About the Author

Zhou Hongduo, was born in Puyang, Henan province in 1940,
in 1964, he graduated from the department of political science of
Zhengzhou University. He successively worked for the Liaison Com-
mittee of Cultural Exchange, Beijing Daily Office. He then moved in-
to the Beijing Broadcasting Institute in 1982 as the incumbent Beijing
Broadcasting Institute Professor, doctoral supervisor, media research
institute chief and chief of the institute for economic research of net-
work. He obtained “Beijing Outstanding Teacher” title, “Beijing So-
cial Science Advanced Worker” ,“ Central 3 Scholarship in Teach-
ing”, “Beijing Education Innovation Project Model” and enjoys spe-
cial government subsidies.

Professor Zhou Hongduo is one of the earliest scholars who were
devoted to the media economy in China. In order to meet the demands
for the development of an information - intensive society, he estab-
lished disciplines, such as the “Radio&TV Economy ” and “Media
Economy” , etc. Simultaneously he set up the media institute for eco-
nomic research and economic research room for radio& TV.

His main works are as follows:




Radio&TV Economy, Chinas Radio& TV Economic Management Qutline, Market-
ing Tactics, Chinas Practical Advertising Knowledge Manual, Management Tactics of TV
Program, Advertisement Plan, Application of Media Industry Management, Tactics of
Development and Utilization of Resources of Information, Cyber Economy, Medias Man-
agement of the Network, Network Communications and Knowledge Economy, and A Se-
ries of Media Economy (roll 1 to 8 ), Media Management (1, 2, 3 edits, 12 rolls)
and more than 50 other relevant works. His main focus is on the subject of media econ-

omy with regards to management as well as estimation.
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