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UNIT ONE

ON BUSINESS

Passage One Foreign Investment

OF LR

Foreign investment, as proved repeatedly, has many merits; it boosts the local economy; in-
creases the government revenue; speeds up the technical innovations and helps maintain a
smooth money flow. Without the help of foreign capital, we couldn’t accelerate the pace of e

conomic development in West China.

Thanks to the foreign investment, China has witnessed significant changes in the past dec-
ades. High-tech enterprises have been established, old manufacturers revitalized and the living

standard of our people greatly improved as well.

The question is not whether we need foreign investment or not. Instead, the question is how

we can attract more foreign capital?

First of all, continuous efforts must be made to maintain our country’s stability to guarantee a
favorable investment environment. Meanwhile, more preferential policies need shaping to con-
vince foreign entrepreneurs that it does pay to invest in China. The more currencies we could
obtain from overseas, the more flourishing our local economy will become, and the better out-

look will be embraced in the future.

All in all, the importance of foreign investment cannot be overemphasized. In no case should

we cease our efforts for more international funds and capital. (189 words)

OELieR]
HRAE, HEREIGRENTL, TATREER, SROEMIHER3IS MY
B, ABEW. FIMRSFSHEARLRIH L —KAL.
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1.
2. boost/bust/ v. #E#E, {E3E
3.
4

. innovation/:insu'veifan/ n. FE

(21

merit/ merit/n. i, KL FTALME advantage)
speed up fill &
[E¢48) invention n. &

initiative n. ¥ 3h#, T3t
creativity n. Gl

. enterprise/‘entapraiz/ n. 4>k

[E:48Y company, corporation, firm, agency, plant ZE¥A] Fis3k#ik “A A" Z&.

6. high-tech/'haitek/n. E#+¥, HJ high-technology %7 sci-tech #/R “BHE” Z2E.
7. manufacturer/menju'feektfora/ n. Hl#E), Hl&ER

8.

9. preferential/:prefarenfal/adj. KK, {LIEH

revitalize/ri: vaitolaiz/v. [FF 4, FWRE LK

10. entrepreneur/'ontrepromna:;/ n. fMk %, GLlVE
11. flourishing/flarifin/adj. &M

AR HERE)

1.

ERRRTEZ, TEATKEIIERE.

As a developing country, China is in urgent need of huge amount of foreign capital.

L SMERFENRELT A RN ERER DRSS TANERE—#.

Foreign investment to our economy is as important as is air to our life.
HRBITHG T RH, FRELRRSSIIEREEMERTIEE.
China is the developing country attracting most of the international investments in the past

years, according to the latest statistics by World Bank.

- BERAREMINERE, PENSFBENR RS BEIE LK EXE.

Without continuously affluent foreign investment, we could have encountered more prob-
lems and difficulties in our economic reform and development.

HEEM, SMHEPEKRE L2 ESRE AR ETRREK.

Compared with the situation in the USA, the percentage of the foreign funds among the to-

tal national investment remains at a pretty low level.

- WPERSHER. EdXHEP, SHEEETHRE GDP g kaul TR,

It is reported by Ministry of Commerce of P. R China that foreign investment in China has

made great contributions to the soaring of Chinese GDP in the past five years.

- SNREBBE L O HH R T ELARSN RS T AR RE TRAENHL R BHik, #RX

BELBET TR TAMES.
Foreign-invested enterprises provide numerous job opportunities to the locals as well as the

migrant workers, which, in turn, relieves the pressure of laidofis to a considerable extent,

- MBS, AMTABEESIE RSB R IR EER .



It goes without saying that people benefit a great deal from the direct and indirect foreign

funds and capital.

9. FEAM 1979 it A, ELERESIEITERE TIHEARBES.

Since its opening to the outside world in 1979, China has made remarkable achievements in

attracting foreign investment.
Passage Two On Leadership

OFEIEs]

Do you think leaders are important for a successful business? What are the essential traits of a
good administrator in your mind? Intelligence? Resourcefulness? Or courage? As for me, the
most important attributes for a company executive are his integrity, broad-mindedness and

profound concern for his company.

Integrity is always the No. 1 quality. There is no shortage of examples of corrupted officials
who misused their power and seriously damaged our economy and international reputation.

Leaders at all levels can never overemphasize the importance of being honest.

Secondly, a manager must be liberal-minded enough to accept new ideas and put himself in
others’ shoes. Broadmindedness is especially valuable when negotiations between different

companies or between a company and its clients occur.

Thirdly, a good supervisor should also have genuine concern for his company and the well-be-
ing of his investors and staff. Only when he truly understands others and shares with them a

common vision can he lead them effectively and creatively. (161 words)

(ki)
LAHEE B A SR R T Sk R —Fh AL St & MBS . B R IEE B B RN IFL K
A, HEEE,

(€175 739 ]
1. leader/lido/n. B AN, FFE

(k4] leadership n. $NG& Z B{

[#%#8) administrator, manager, executive, boss I supervisor ¥ B H# > &
2. trait/treit/n. $5H 85 HE

[BcAE] quality n. EE, %

attribute n. 54

3. resourcefulness/ri'sosfulnis/ n. EHEIFE

Py w



>r -~

[EB%48]) versatile adj. 4 EBEH

. profound/pro'faund/ adj. BRYIH, HZIH

5. corrupted adj. &M H

[J&4:]Y corruption n. JEH

6. ...can never/not overemphasize... [BE-AREH AN,
7. liberal-minded adj. {>MFFFEEY, 5 broad-minded [F] X

[E<4E) narrow-minded adj. {FIBEZEH)
put sb. in others’ shoes HH| A% &

9. well-being/wel'bitin/ n. #k, Bk

(€53

L.

ST A RT LA 22 R R E B L2 B M348 .

A good leader could bring his/her company more benefits, either financial or spiritual.

- ARSI LSRR ELRNEL HiR.

A qualified leader is likely to lead the whole company to more achievements.
NEERURHERIEN TEN AN EEERAT TWA .

It is crystal clear that the chief leaders and their personal qualities have extremely signifi-
cant influences on the company.
BEINAGRSFAMNTERELAFAR THLSM TR,

A highly-qualified top leader is definitely beneficial to the morale and enthusiasm of the
staff.

BEREENBERS, SAARRBNS, RASHE RFMNESRE, BRLSEKAN
FRNEE,

Without a highly-qualified top management, there will be neither good-quality products,
nor enjoyable popularity, or ever-lasting prosperity of the business and operation.
RIS AR MM ERLTEK.

A bad leader will harm his/her company in many different ways.

IEW—ZERES, — MNP EENMEAER. ERES; HRIARE
BES—MEREES; SAKRR. AR O LRIE UK,

As an author puts it, the four essential qualities of a good leader are: adaptive capacity; an
ability to engage others through shared meaning or a common vision; a distinctive and com-
pelling voice and a sense of integrity.

MAMFHESBL, NehRABRIFRER, ZANMITLEARLERE,

Being a leader is stressful. It seems that leaders attract more blame than credit, no matter
how they perform.

—(F R EEEN RS E MR, BT AEETRMER; FRIHETHRIE
Wil ; EARSRA T, FUBREN, Nk R THTE.

A good supervisor has several distinct qualities, including being able to give clear and ex-

plicit instructions, maintaining an open and two-way channel of communication and being



able to motivate and inspire by praise and personal example.

10. MINMEHEE VRS WE LE, MIIARRRFEXHEWFAE#r, mMEFHE
HRRENFIRAER, HELXRFERMHEE,
A successful executive must be an opitimist. Instead of reacting to any setback by assum-
ing there is nothing they can do, they leave no stone untouched in finding the way out of
every adversity and laugh through it.

11 EMFEXENBXRIBPEDWREMRE, THAREEES—TEERBIMHRE.
The pessimist sees the difficulty in every opportunity and the optimist sees the opportuni-
ty in every difficulty.

Passage Three Advertisement

EiE 2iNtd

With the growing influence of mass media, we are all exposed to and to some extent drowned
by advertisements. While it is true that some adverts do provide useful information about up-
to-date products, I believe that their primary effect is to spur people to buy things that they
don’t really need.

First of all, most commercials do not intend to force us to buy a brand-new product. Instead,
they are designed to persuade buyers that one company’s product is superior to that of anoth-
er. According to a latest report by American Consumers Association (ACA), 80 percent of
the total consumers surveyed admit that they buy on the basis of comparisons they obtained
from different advertisements of differentiated commodities they are offered in one form or an-

other.

Furthermore, advertising is often intended to create a demand for a new item. In other words,
its ultimate goal is to convince potential buyers that this new product is really necessary,

whether it actually is or not.

Therefore, although adverts are helpful to consumers who prefer to compare different brands,
in view of their genuine purpose, they can only serve as our decision-making assistant rather

than any authorized spokesman. (194 words)

CELitE])
WIXCHRAZRRIFAI L, KERRAERE, PRMISIESELRFES. BRARE
ABHEL.
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[REEERE R

1.
2. spur/spay/ v. B, HE

3.

4. brand-new product n. £FHHE=5H

9.

advertisement/aod vataismont/n. [ 4, AIfEE K ad 3% advert

commercial/ka'ma:fal/ n. FEFEM 45

[B£48] second-hand adj. —FH
consumer/Kan'sjuima/ n. HHE
[E:48 Y customer %

client &

buyer/purchaser L

shopper Mj#&
superior/sju;'pisria/ adj. EF n. 4]
[iR4]) direct superior Tk L&
[B48]Y be inferior to 4 F

. demand/di'mamnd/ n. &R

[i7]£H] suit/meet/fulfill one’s need/demand/expectation 3 /& B3R
[HX#]) expectation {2
need FK
requirement 3R
potential/pau‘ten[al/ adj. ¥ETEM
[i7]4H} potential customer BEZE
potential talent ¥ RE
potential market ¥E#EHT %
in view of %

10. authorized spokesman EHFEF A, £FA

(€GP S50 ]

L JTERBBANE BT,

Precious time is wasted while watching the junk adverts.

2. KPIZTEHHRT, EUFRUBSEEEZMNY, EERETARNEEIX.
Youngsters who are frequently exposed to misleading ads might be led to follow some fash-
ion blindly or even be tempted into an unhealthy lifestyle.

3. WHEIRRMEEABRE 1, SRFE, RETRERKIEA.

Some leaflets and handouts are scattered here and there, polluting the environment. They
are a blemish on the landscape of the city.

4. AFTAH, RESHRERARH, M S8 EINZEnEF—5,

As is known to all, angels and evils are poles apart. But advertisements combine them per-

fectly.
RERIFTFLM, WEMRK, EERHRE LR, &5 E T EBRAR.



Whenever we turn on the TV, look through a newspaper, open the mailbox, or surf on the
Internet, advertisements would immediately jump into our sight.

6. TEPRFERZEREE . SAME. RIWIT,
Adverts are packed with so much fake and exaggerated information that they are deceptive
and misleading.

7. ERERBATTREELSNEHEREX =HMEC, FHEAKELE SBA LW SARE,
XS MNES B, #HTHIHBAELT,
The unreliability of the goods would no doubt shatter consumer confidence. Wary buyers
would shop much less, thus decreasing the volume of trade and leading to a weakened over-
all economy.

8. BURRIZMNARN BB &, THERBHAS SMEBRA L S0ITHNE,
It is absolutely necessary that government take even harsher measures to punish more se-
verely the cheating adverts, especially those for food and pharmacy.

9. FEEEEMAPHELESAE, FEFHT FIEVE, BRETHEN.
Adverts create a fairer environment for commercial competition and help the manufacturers
seize the opportunity and compete for the share of market

10. Y EEEAESER. BEEIEKE, BEARENZRNMEMRE, REENRCE.

With artistic photography and witty slogan, some ads are of high artistic value and origi-
nality; therefore, they add to the beauty of our lives.
1L TEMUARMTYERT B, BRHEE. HEE, BHRKLE.

Advertising not only pays for our TV programs, but it also subsidizes the cost of produ-

> ~

cing movies, publishing magazines and printing newspapers.

12. RFBNPABNEEE. ELSHERTEPHAA,
Perhaps everyone should be more cautious and worldly-wise about what are asserted in the
commercials.

13 TEMEAERETHRA, EXEMNERNTHEIAERAFRBOH™R.
It is more helpful than hurtful and it does succeed in helping us to learn about new prod-
ucts that may improve our lives.

Y4, AT ERHEEXIBAAIGEELESR.
A life without advertisements is inconceivable to a modern man.

I can’t imagine what life would be like without advertising.

Passage Four Big Company VS. Small Company

Dr§iril

Despite all the popular advantages like better training chances and higher salaries with the gi-
ant companies like IBM or GE, T would still prefer to work for a small company for the fol-
lowing reasons.



4

First, small companies are more flexible than the giants, while it can be argued that larger
corporations secm to have well-established markets and are, therefore, more stable. Howev-
er, in today's competitive society, smaller firms are often more capable of weathering changes
in the marketplace. With their smaller scale and less investment, it is easier and faster for me-

dium and small-sized businesses to change their track whenever the market demands it.

In the second place, you do learn in small companies. Although a smaller firm may not offer
the same level of training and support that a big firm does, new employees are usually given

more responsibilities and opportunities to grow.

Furthermore, in a company with a small staff, everyone has greater possibilities to get more
attention from the senior managers and have more opportunities to demonstrate his skills and
advantages, thus accumulating more precious experience which makes him appealing to poten-

tial employers even though he loses his job in the firm.

In conclusion, anyone who favors taking risks and seeking learning experiences needs to start

from a small company. (213 words)

(k]
TP RERRAFRIERIFAL, SMAESPRBZTHEEACSHARHMAE. X
ERkEEN, SERAHE, BIKNBBEMEE,

[ RE AR
1. prefer/prifo:/v. (BH ML) WEK prefer...to...; prefer to do sth.
2. flexible/'fleksobl/adj. RIEM
[IR4:]) flexibility n. RiEYE, Pl
(BkA8] elastic adj. ERIEIRE, RIEH
3. giant/'dzaient/n. B A MALS|H A E R K A F]
(EKAE] startup AL A]
4. competitive/kam'petitiv/adj. =5 #IUM
[JR4:]) competition n. E5
competitor n. FEHFH, 5 rival, component [7] X,
5. senior/'sinjo/adj. BRK; EKH; BEMN
[i74H] senior middle school (EE¥E) B
senior citizen £#& (BIEAR)
senior management &5 )=5 H
6. demonstrate/'demenstreit/v. JB/R # &5 X Demo.
[BX#8Y presentation n. 7
promotion n. {E484



7.

accumulate/a’kjuimjuleit/v. F1E

CHIGHEE]D

1.

RAFFABREFEMBENIFE.

Big companies usually could offer far better salaries, allowances, bonuses and other bene-
fits.

HK, ERAANERRENRN H—i,

Besides, you could embrace a better outlook and 2 brighter future if you work with a big
company.

RAFIR—ANERIEE, RTURSRT ORI EITE B IR

A large company is actually a bigger arena, where you could play to the full and get rewar-
ded in return.

REB/NAGIEA LBFRILMARE R, &5 TREMATIMER.

In the vast majority of small businesses, you could find a closer interpersonal relationship
that makes everyone feel easy, happy and cheerful.

RAFIBAAGH, BHEFHABRMEL AL,

A large company is a deep river gathering talented swimmers, preventing the people of av-
erage intelligence from standing out and excelling themselves.
ANATRMBEALERECHEVRE - HAR,

To work for a small company owned by others is to learn to manage a company of your own
in the future.

AT BRI EHE, BERATAFREN, TUEREAR LB—E, ik
YNGIESIZN: € iRl =]

Although lacking the funding and cash reserves, smaller companies have less to lose and
thus can afford the gamble on new technologies that larger companies consider tco risky to
devote themselves to.

Rem@ud—#HR THEHE), ELRETEENLRMAIR,

Based on contributions from many generations of employees, large companies have already

accumulated a pool of experience and knowledge.

- ReFERREETREMBRSSBH, AMREENIOTRM.

Large companies usually offer benefits such as medical insurance and retirement plans,

which are both important long-term considerations.

10. AREHEHEAL, MEAFHLES, UESETHEL. FHRF—RBR=L,

Large companies have busy research and development centers to stay on top of the market

and develop the next generation of hi-tech products.
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