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PREFACE

Oral communication in business situations is different than oral
communication for general conversation. Oral business communication is
specialized and a little more formal. People who use English for business
need to know this specialized and more formal English, if they are to
communicate successfully. Doing business is all about good communication,

so knowing the correct English means making profitable business deals!

Oral business communication is specialized, but it is not really complex.
You can master this style of communication if you study it and practice it.
This book provides the knowledge and skills that you must have in order to
communicate successfully in business situations. I am sure you will find the
organization of the language material logical and easy to follow.

Finally, here is a book that 1) contains no insignificant material such as
low use vocabulary and expressions, and 2) provides the most important
language for the most common business situations. The material presented
here is comprehensive, and it also has innovations that will make your

learning even better.

May this book help you—and your company —complete many
successful business deals!
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