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PREFAGE

Tam glad to write this preface for China Advertising Photography
Yearbook 1999.

In step with the country’ s opening and reform and the introduction
of a market economy, advertising industry in China has been
developing fast over the past twenty years. During the past twenty

years China’ ing grew from a small-scal ing toa

thriving industry. In fact, China” s advertising market has become one
of the fastest-growing as well as the most vigorous markets not only in
Asia but in the world. It is playing an ever more important rolc in the

country” s jc and cultural pment. China’ s 5

industry, with the country’ s five thousand years of rich cultural

heritage as its resources and the immense market as its support, will

meet the op i d challenges of the new century.

The conti imp of the skills of advertising p P
reflects, in one aspect, the evolution of China’ s advertising industry.
The First National Exhibition of Excellent Works of Advertising
Photography is a good review of the works of advertising photography
that have emerged over the past few years. Tt will play a positive role

in arousing more enthusiasm and in raising the over-all level of our

advertising photography.

China Advertisi Yearbook 1999 is collection of works
chosen from the First National Exhibition of Excellent Warks of
Advertising Photography. It displays to the reader the unique charm of

the art of isiz Itis also a sti ion for further

hanges and better works in

Iam convinced that with the thriving development of the nation” s
advertising industry, more advanced skills and more works of artistic

value will emerge in the coming century.

uty Director of State Industrial and

Dep
Commercial Administration Bureau ﬂ M
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