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In the 21century, Sign is understood having close relation with visual communication design as
well as with architecture and interior design.

In particular, exterior advertising sign that started from simple letter sign is now regarded as an
independent field of urban environment design, absorbing the parts of letter & environmental
sculpture design.

More and more corporations and shops are eager to have their signs superiorly designed to inform
their products and services more clearly.

To meet these needs and increase sign designers’ understanding, presents ‘Sign Design’, based on
enough recognition of the importance of this field. Especially, the very points that related business
and persons have been anxious to know are introduced in depth in these ‘Sign Design1, 2’
therefore, which are more differentiated and specialized than other magazines.

*Sign Design 1’ includes various signs of shopping mart, fashion shop, cafe, bar, restaurant,
school, institute, physical training facility, cultural facility. Besides, you can find lots of tentative
sign plans classified by use and real pictures showing well-designed signs as well.

*Sign Design 2’ includes various signs of hotel, motel, model house, company, hospital and drug
store. Besides, you can find lots of tentative sign plans classified by use and a variety of CI, which
will be a help to sign & logo design.

‘Sign Design1, 2’, as a practical guidebook full of great materials, will lay a cornerstone of
understanding the trend of contemporary sign design. It’s my pleasure for you to get information
and keen insight about sign design from these books.

Finally, I should like to express my gratitude for the help of many sign designers and related

business in gathering precious data for completing these ‘Sign Design’ series.

Jan. 2004

o | Sign Design




=2} J Sign Design

il

ARAE RO T ZE A0 15 AR

ABLEMSB M ZEH B BRULIN ANZAZIABHECHZH, BiITHEBMEME
IpTREMAIARB ABBERBE B . N3 B BRIRME BIAB2H HABEMIIE LN 5B
TERZBEIR, NTEHITESN, I TRNEPASAOTMHGTHRE L. @
HORE, 2 SHATNERGES oW, AP BT SRSt e B RR
Fo AT RWOIIREDEE RS IMBFRNDIVMLBHIBEEEEPEL L, BRVITES
ELERMNARKSIEZHES,

MEBEANB HECHZRIAGE, 88 HESUTF SI0RE, MRINELEENEE
. AR RHRBEMDEIE AP, ERIBRINIE MBI RRRRN SR80
R, REZMMEEE BRENN SEHIEH 06~ @. thidll, BiIE—TENMHNR
GoGashwalmyungsu BB, IXZB— PRGN THERR REBO—FPEEKE , BBEVR
METE—ERAMOEINL . TIER ORRES ENEER RENINR, RITBEL[/DXT
trh®, HEXIREHEE AERIRIRINRIBESBH T X M. RBEH, HRINEH
DEESI VBN, FEREOBFMBKRTANNER, BiI=LENESHE RINENKES
S WAL Gashwalmyungsu”s HENE S FPEWTHM SRR, BREEBIEEE
REFMEEARIIS L,

EREXPE R, B TUEREL IR LA BERNTANE T — 1T FRE2 0B,
Rt , S ENEX RINDMEL , TS OB HAERFMWBEIFARFHES MERTH Z
ABA NI B, RBWANZE TSR T BITERATOR 2. TEHREFEN R FESH
HEMWTEIR Ro

1. ARARERY TR

FABRMAREER, PN ST EPE . ERNERENMR EBSTEE. SR,
—EBRRSOAEN SEKELRETE— XY, ONREB—-L SBTFE—XR, BE
AR S 8 CRBHNSAT BN . RITILURMSERE—HEMEE, BERMAEFRE,
R2MRe B2F SHINE, RINTURA—LIDRE, VR BE. RS, BANER
FF. B SOUINMENLD, UETF RITREAADDEHE 2085, B BFEH
B—LREAWRERR , XLXRNIREH BMBRE S83, #EERTHXL SN
8. MMM HX, BIIELBTYUBE OLBR TV Sirg QBN S S RE IR,
BXIARNED. Rt F/PRAFT ST, MELETHN TN RS SR

1) IR IRME, FRIEAYEX 17

RINEB B2 RATOMERIERBNMBELENE BT, CRER TENSRR
BUEEREY . IS —RICLFBMALE R REBARBNOTER E, 2t T EHelIREN B
iR, AL NRENBHEELE, FHEEWGECTBH L. SBINMSEEINERARE
LEXT, ERE MR, XU HRIT UG IEIRT . TRAE60 INDIERE MU E B2
ED . IMSEERBEZ MERRRR, — 17 SrESE TSR — RS R ERES
RNRITRBFORITHE . SEBIMIRE— DREEL RSB L08R , TR
‘SRR BN . MEHEEEHBER ZBARRY T AEREEIRE F R @Rk .




Signboard, a decisive factor for a fine view of a city,
its kinds and interpretation

Those, who are engaged in social activities and have occupations, give their business cards and we also receive them
from people we get to know. Business card givers want themselves to appeal to the memory of others more strongly.
To achieve this desired end, they focus on more characteristic and quality of design. As such, plenty of corporations
and stores produce their own signboards to promote marketing items and services. Signboards of corporations serve
to have more competitive edge in drawing attentions and interests of customers and those of stores do to draw more
customers, compared to other stores.

From the very moment we get out of our private place, we see and pass through lots of signs and we are, directly
and indirectly, exposed to the visual information medium without our knowing. Aided by information we
consciously come in contact with and unconsciously accumulate, we choose our preferential manufacturer and its
item without much effort. For example, we can imagine a signboard for Gashwalmyungsu (a best-selling digestive
drug of a local pharmaceutical company) set up on a roof top of a building. Passing through the signboard during
rush hours of daytime and nighttime, we don't actually realize that our eyes caught the sign. However, when we go
to the pharmacy 1o purchase a digestive and need to say something to the pharmacist, we come to find ourselves
saying "I would like to buy Gashwalmyungsu'in a natural way. This kind of experience is likely to reoccur to us
whenever we buy other items as well as Gashwalmyungsu.

In this regard, signboards are taking their place as an important tool to deliver information and message. However,
compared to its enormous effects, a systematical study, education and the level of awareness are not enough to be
equivalent to its effects. Accordingly, T would like to suggest that we take an opportunity to deal with types of
signboards, meaning of its symbol and interrelation of signboard to a fine view of a city and design.

1. Classification of signboards

As we are aware well, outdoor advertisements are various in terms of types, forms and applied materials. Of course,
several ads among seemingly-different ones belong to the same classification and in despite of their similarity in
the classification, they depend on its own materials distinctive from others. We can say signboards are similar in one
way but different in other way, vice versa. For the classification of advertisement, we can adopt criteria ranging
from the location, purpose, contents, forms and themes of advertisements. But these criteria are such a wide range
that we can't cover them fully in this article. So 1 would like to review basic types of signboards which clients know
from their normal common sense and we easily come across at a downtown area. The most prevailing type of
outdoor advertisement we can see easily in an urban area is flex sign with rectangular florescent lights, letter-type
signboard with raised letter shape flashing light (channel) and letter-type signboard with no light (rubber letter sign ;

skasi).
1) Flex, synonym for signboard

The most prevailing type of signboard we see frequently is Flex with the most reasonable price range. It is
produced, going through a series of procedure 1) pulling tight and fixing, a chemical compound cloth with oil, to an
aluminum or stainless signboard, 2)designing various types of color sheet into various patterns 3) cutting and

attaching them to Flex. A florescent light is set inside of a frame behind Flex and it is illuminated through Flex for
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nighttime. The basic outer frame is a regular or perfect square. The frames are normally standardizedin its forms and
distinctive features which make one differentiated from others are limited to only letter design and digital printing.

When only one side of Flex is fixed to the upper wall of building, it is referred to 'front-type flex signboard'. And
Flexwith both sides fixed and set at the corner of a building are named 'raised-type flex signboard'. 'Front or raised
type of flex we normally mention are exactly above-mentioned definition. In case of a raised-type flex, both sides
tensioned can be used for design. However, it tends to be raised toward a roadway. Accordingly, getting an approval
from an administrative authority for the partial use of a roadway is required and also it is restricted by size, shape of

signboards, road conditions and the location of a relative building.
2) Highly conspicuous to read ‘letter-type signboard’

They are normally referred to as 'Channel, Jannel, etc' in Korean. But those are not officially registered technical
terms and 'letter-type' signboard might be a proper vocabulary in this context.

The letter type signboard is producedby making a metal or stainless plate into a letter-shaped cubic model. The
signboard production procedure starts from welding a metal plate with argon into a cubic forms , painting with
desired colors, and ends in a stage where a neon tubes are put in an empty space in between and assemblinginto a
specific model. The letter-type signboard can be classified into front-illumination and back-illumination, depending
on whether theneon light is flashing before letters or behind letters. Also in case of front-illumination signboard,
whether the acryl plate is covered on the neon tubes decides the classification of an oi)en and folder type. For the
back-illumination letter signboard, the opening part of letters is set at the rear part and the letter lights originating
from neon light are seemingly spreading to a wide area. The open type has the neon light directly exposed and
strong illumination effects can be expected in spite of an nferior quality of illumination from neon itself. The folder
type has a acryl-made transparentcover, on which a color sheet same with the printing color of letters is attached.
The intensity of illumination is lower that other signboard types but more sophisticating and a high quality of
signboard with high durability can be expected. For a large scale of signboard for corporations, or when a firm or
trade name needs to be more noticeable from a long distance to targeted customers, letter-type signboards rather
than Flex is more preferred. Actually, the flex signboard is easily seen at a large building and structure.

In terms of installation methods," 1)a metal frame outdoor advertisement at the roof of a building or at a side of
express highway and 2)a prop type of signboard set up at suburban restaurants are a major classification. Also a
window sign (referred to as sun ting) with sheet or digital printing materials put on a window or glass wall is
another main category. A metal frame or prop type need a foundation to support signboards by digging out ground
or cement. This procedure is called 'Kiso'. In this Kiso stage, a foundation to support signboards is prepared and a
signboards is set up at this foundation. The signboards going through ‘Kiso'include all types of ads such as flex,
neon, letter-type or rubber-letter type signs. The rubber letter type (referred to as skash) signboard is a frame where
an aluminum plate is put on a rubber plate, cutting the unit into a desired lettershape and fixing them to a wall by
bond. The thickness can be adjusted by a rubber plate and each size of signboard can be used for indoor as well as
outdoor advertisement purpose. The rubber letter(skash) sign itself doesn't emit light and floodlight should be set to
an upperor lower part of a signboard for night time advertisement effects.

The above-mentioned signboards are what we frequently and easily come across. Currently, a life-size of cubic
signboard differentiated from those prevailing signboards also can be seen. Its main strength is that a life-size model
demonstrates its image, depending on not letters but on forms. However, it is severely restricted by installation

guidelines or surroundings. Its high price package and a long production period are also troublesome matters.
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3) Regarding indoor signboards

The indoor signboards function to simply indicate the location of office. And its small size and simple format are
main features of indoorsignboards. The indoor signboards can be produced for outdoor advertisementpurpose,
maintaining its scale and size but it is avoided because indoor and outdoor signboards are different in its visual
effects and image. The most representative indoor signboards include a hanging board, standing board, marker and
delineation device. Materials applied to make indoor signboards are mostly plastic and acryl. Main materials to
make a hanging signboards are classified into stain plate, brass plate, cast-iron ware, sandwich acryl, etc and those
hanging boards, whose size are normally 400°¢3008/£, are attachedto the right or left wall side of an entrance of
office or put on a door and its production and installation is very simple. In the past, corroded plate hanging
signboards were frequently used and currently, acryl pane! type preduced by applying silk printing to an engineered
acryl plate and fixing them with a decoration bolt is preferred. Compared to corroded plate, it gives more
sophisticating and purifying image. The department marker, information materials for a specific location,
delineation sign canbe produced into a new types of signs and items manufactured in a mass volume are already in
the market.

4) Widely-used placard with reasonable price

The banners are classified into digital printing, heat transfer printing and printing in terms of its printing method.
The banner size is very flexible from a small to a large size. However, the relative regulation imposes a tough
restriction on its installation and it can be only in designated places regardless of indoor and outdoor banners. The
standing type of placard can cause risky conditions, as obstacles to passengers and vehicle traffic, and it is severely
regulated as an illegal signs.

2. Design of signboard

The design part can be divided into two dimensional visual design and three dimensicnal industrial design. The
industrial design can break down into a product design, car design and lighting design. Does the sign design belong
to an industrial design? Of course, the signboard is one complete product and it can belong to an industrial design,
However, to define more correctly, it is an intersecting part connecting industrial design to visual design. As dealt
with in the explanation part of the signboard classification, signboards are diversified in shapes and production
methods from plane to cubic signboard.

1) Signboard as a decisive factor for a fine view of a city

As we are aware well, signboards have letter type of information, including a name of shop, available items and
service items, indicated in a large- sized and set to the upper part of an entrance. It focused on advertisement effects
for consumers to remember them or visit. In this regard, signboards should be more conspicuous than those of
business competitors and also differentiated. Signboards can be simplyan enlarged business card of each shop and
building but more importantly, it functions as a mirror of one specific era like a mirror and affects an entire view of
a city.If we define culture as a mutual lifestyle of lots of people, a scenic view is a spatial-focused representation of

culture. So we believe we can read our culture by analyzingit. Signboard is an important element forming a scenic
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beauty and we can see a culture of one era through signboards. Regrettably, signboards are severely injuring the
beauty of a city, because an increasing number of urban residents, expanded city area and rapid development of
commercial business led to an enormous increase of sings and, more seriously, signs were set up, not considering
overcrowding and complex urban surroundings. To cope with this matter properly, the signs should be established
as another social language code and more efforts should be put to enhance the quality of cultural space with a

national subjectivity and also more positive move should be also initiated to create a fine view of city area.
2) Function of a signboard

The city is composed of artificial structures as well as countless goods. The individual structure as one separate
entity becomes a language to express an impression and cultural image of one city, on the ground that such
definition and cultural image are embodied by creator of artificial structures in terms of a sense of beauty,
understanding of culture, historical consciousnessfor its preservation. Accordingly, the visual language of a city is
the most purifying and true object, by which we can read above-mentioned factors, and the visual languageis exactly
design of signboards. '

Like in a proverb "seeing is belicving", modern individuals tend to judge all from what is seen and the prevailing
value of judgment leads all elements of a city to one integrated view above languages. This integration move
decisively affects a beauty of a city. The largest scale of artificial structures and building were all arranged in a
planned order and the planning included even waste basket, street light and traffic signs. However, any planned
order and policy can't be found in the nation's lined signboards. Denying harmonious coexistencewith other artificial
elements, signboards were set carelessly. So the entire city was full of optical illusions and unbalanced shapes and
sizes of each board. This symptom was invited because more importance was put on advertisement function not on
communication function and, as a result, an increasing number of sings with competitively-enlarged board size, the
city fell into one large disorder. To solve disorder problems arising from signboards, signboards should be
considered as a communication tool.

If we study the information receipt share of each human sensory organ, the gustatorynerve accepts 1% of entire
information, the organ of touch does 2%, the organ of smell does 4% and the auditory organ does 10% and the
visual organdeals with 83% of entire information. Like in this finding, visual objects are absolutely influential and
important in a human life. Accordingly, the visual related study is inevitably required and also an understanding of a
series of procedure from seeking an order between objects and endowment of beauty should be reflected to a
signboard design. The design of signboards go beyond a simple sign and can become an initiative to creation an

urban environment.

3. Signboard and environment

The living and moving city is a complex entity composed of physical and spiritual elements. Accordingly, the city is
double-faced with a civilization and culture. The modern city with more focus on physical aspects is posing many
serious problems and, among them, visual culture-related symptoms are more and more turning into a deadlock
problem. In spring where trees thick with leaves, lining a street and summer, the city is approaching as more vivid
and life-full appearance. Passengers walking on a strect feel more dynamic and more refreshed, affected by season.
However, the fall with leaves come off and winter looks more gloomy and lonely some. The decisive factors in

forming a specific atmosphere of a city, are seasons and currently, the outer appearance of buildings and design of
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signboard are additional factors for that. Today, a cognitivetrend to approach problems caused by all physical
environments including architecture, city, landscape and human in more generalized and integrated viewpoint is
found in many relative fields. in one hand, the formation of physical environment and human activities in a given
environmentis studied, emphasizing concrete, definite and visual aspects. On the other hand, human contribution in
the formation of physical environment or human perception on an environment are main interests, Human reactions
to an environment are varied from immediate recognition and interrelated aspects such as image, formation,
appraisal and activities, etc.

Human accept the largest portion of information througheyes. This fact supports importance of visual aspects at an
urban culture. Human instinctively desires more aesthetic environment and want the expectation and desire met
through visual themes. Billboard advertisement is an inevitable element out of an urban visual culture. As the advent
of vehicles make a traffic flow speed up, the signboards are getting large-sized more and more and being recognized
as a new type of visual design materials and have established themselves as peculiar visual information delivery
medium, becoming independent from the definition of ‘signboard’ and having a unique meaning. The billboard
advertisement is classified into ‘advertisement medium for marketing’ and corporation advertisement medium. The

advertisement type has characteristics of drifting and regional restriction.

Billboard advertisement installed at the roof of a building
a) It forms the first contour of a building and affects the formation of skyline
b) It also affects a city image, functioning as a landmark, and also gives vividness to a city environment with

aesthetic factors.
1) Image factors of a city

Kevin Lynch, a city planner and MIT professor, divided image factors of a city into PATHS, EDGES, DISTRICT,
NODES, LANDMARK in this book.

(1> Paths
The paths refers to a passage which observers often pass by or might have a chance to do. People view a scenery
of a city, moving continuously. Along the paths, all visual element of a city are lined.

2)Edges
The edges are boundaries between two buildings or wall and technically means disconnecting.

(3 District
It is a two dimensional area as a part of a city.

{4>Nodes
It is an important spot inside of a city. It is a point which the observers starts from or depart for. Or at this point,
one structure is transformed into another structure.

(5) Landmark
It also refers to a point. Observers externally view the point, not putting himself inside of the point. It can be a
physical object which might become one complete building. The billboard advertisement can function as a

landmark.
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