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Talking about music is like dancing to architecture. Damn, | wish | couid remember where
| read that. | wish | could remember the person behind these words of wisdom. Whoever he
was, he certainly knew what he was talking about. It just doesn’ t make any sense to talk
about music, because music is a very sensual thing. You have to feel it with your heart,
body and soul. As soon as you start to analyze it, you’ re killing if. This may sound a little
weird, but in my opinion you can say the same thing about magazines.

A good magazine should aftack ali your senses. It should challenge you visually and content wise. It
should be the extra cookie of the day. Yeah, | know...... the economy is running down the
drain and you should play it safe. But you know what? People will always tell you that it is
a bad time for starting anything, because peopie in general are afraid of changes. Maga-
zines right now are as cool and boring and vain and lame and interesting as ever. You can
only make an impact if you deliver a personal point of view, a unique vision, to an aiready
existing market that has almost covered everything already.

Let’ s take any magazine that is focused on style related things and pop culture in general as
an example: Everyone living in the city loves music, movies and fashion, that’ s a fact. The
bad thing is that the majority of the relevant magazines are covering the same artists by
using the same pictures at the same time. Therefore you can only make a difference by
delivering these topics with an original approach to graphics. Or even better: combine a
visionary layout with pictures that you take on topics that you like. There you go...... you
already have a magazine with an attitude.

To my mind, only @ unique layout can guarantee that people aren’ t throwing your magazine in the
trash as soon as they’ ve read it. They will keep it as a source of inspiration, they will cut certain
pages out in order to make a collage, and they will handicroft little covers for tapes they recorded
for girls they want to impress out of it.

Oh, but don’ t make the mistake of forgetting about the quality of the texts. Text is
another challenge, because you should never underestimate the power of words. And
there’ s no rule that says you shouldn’ t be creative with words as well. Mix up languages,
create new words, and be as witty and charming and smart and honest as you want o be.
Just make sure that you’ re passionate.

Well, having a platform on which you can be creative with words and graphic-design as
wall as the freedom to do features on artists who aren’ t necessarily known to a wider
audience certainly is a luxury, no doubt about it. A luxury that is almost only possible if
you’ re acting from an independent platform. But do yourself a favor and don’ t even
think about terms like ‘Underground’ or ‘Mainstream’...... every independent publica-
tion is on the verge of being Mainstream, because they have to rely on the ads of the
(often) corperate industry. If you can’ t accept that, just do a photocopied Fanzine.

The big difference between independent magazines and the ones with a big financial
backup is that independent ones have the tendency to work together on a certain level
Instead of fighting each other like the big ones. There will always be a future for
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dent magazines, no matter how big they are, because people are somehowhappy to see
that things can be done differently. They definitely appreciate independent, even though
they sometimes don’ t have the slightest clue what you’ re talking about. it’ s about
making readers curious; it’ s about showing them another side of the coin. Let’ s take
Vice magazine as an example: They started in Canada with a fairly small circulation. After
conquering the States, UK and Japan’ s major cities, they’ re on their way to do the same
with Central-Europe. And it’ s even a free magazine. People just liked the attitude behind
the magazines, their unique approach fo topics. And before you knew i, there were Vice
Films, Vice Recordings, and Vice Clothing efc. God, these bastards are taking over the
world by just doing what they like to do. And they completely deserve their success.

This won’ t happen with any online magazine. To my mind, online magazines can only be an
addition to the reai thing. It just feels so much better to actually hold something in your hands,
doesn’ t it? | much more prefer having an interaction flip through the pages and all that. |
mean, where do you usually read? On your couch, in the bathtub, in the subway. Sitting at
your desk staring at your screen is just too close to work, isn’ tit? And if you’ re telling
me that it’ s funny as well to sit down in a nice park, read an articie on your laptop, you
certainly need some help. And by the way, wasn’ t the internet originally designed just to
bid for stuff you wouldn’ t even look at if you’ d see it in a store and download free porn
in the first place?

Words /

Sven Fortmann
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