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wCaltural Understanding ..

Useful Information

N UL AR ORI S )

People in general, indeed nations in general, saw httle need for cross-cultural understand-
ing until around the last twenty-five years of the 20hh century. Those years were a time of bur-
geoning warld-trade and cross-cultural contact made possible {irst by the rapid development of
fast and comparatively less expensive transportation and later by the possibilities opened up by
world-wide communication, including the Interner.

When the U, S. president Richard Nixon prepared to visit China in 1972, he was eager [or
his visit 1o be successful in all respects. Because the UL S. public knew hutle about Chinese cul-
ture al that time, his aides, as well as the American newsmen accompanying the president and
his vetinue, were given instructions on how to behave in China in order to avoid being offensive
in any way. Since then, cross-cultoral training has been a part of the preparation for most jour-
nalists rravelling abroad.

Business people were a litile slower to recognize the need for cross-cultural understanding;
however, when eventually they realized the financial rewards gained once they bothered to learn
enough about a different culture to funchion effectively there, they 100 have begun to try 1o bet-
ter understand others. Meanwhile they have made some costly misiakes. They have also learned
that ethnocentrism can he dangerous. For example, just because individualism is highly prized
i the United Siates, it is not equally valued in other cultures, and for good reasons. (Interest-
ingly enough, the American newsmen accompanying President Nixon to China in 1972 were
told that they should not siress the importance of individualism if the topic came by in conversa-
tionn while they were there. )

As more and more people travel to another country, whether as students or tourists, they
will profit greatly il they take the time to find out what information they can about the culture
before going there and then to be obscrvant and to kecp an open mind when reaching there.
Much material is available through books, periodicals and, more recently, the lnternet. A little
time spent in an attempt at cross-cultural understanding will be well worthwhile in all respects.

There is an old saying in the West that “When in Rome. do as the Romans do.” One
might not always want to do everything that the people in another culture do, but one can cer-

tainly profit by understanding why they do it.



Part One Preparation

1. Talking About Your Impressions
Sun ple
STEP (ONE
Americans; rich, open, warni. kind, gencrous, creative, conlident, easy-going, humorous, outgoing
The British: gentle. kind, reserved, clean, cold, undemenstrative . traditional
The French: romantue, active, artistic, honest. kind. generous
The Japanese; diligent, cloan, plain-looking, cold, reserved, business-minded

Gerraans: rich, modest. sinet, rigid. cold, royval, tdv, indusinous

STEP 1WQO
1 got the infarmation from TV programs, newspapers, hlms, the Internet and other people’s
talk. 1 know it’s impossible [or all the informanon to be true, but it at least gives me a general idea

about people from different countries.

2. Agree or Not?
Sample 1
I'm afraid | can’t agree with this view. 1Us true that people from different cultural backgrounds
may have different attitudes, beliels and customs, but they also have a lot in common. What they need
is only time. Once they have been together long enough to know each other and understand cach
other's cultures, thev can live in perfect harmony. In the real world we can easily find people who are

from different cultures and tive wogether happily.

Saniple 2

[ think in most cases 11 very difficult for people [rom different cultures o live together. That’s
because people from one culture have strong senses of their own values. People with different attitudes
and beliefs will have different patterns of behavior. And it is these patterns of behavior that bring peo-
ple together and make one group of people different from another. Yes, we can find people who are
from different cultures and hve together in harmony. but they are & very, very small group. The great
majority of people arc aware of the obvious cultural differences. That's why people are encouraged (o

understand each other to avoid misunderstanding. especially among people from different countries.



Part Two Listening-Centered Activities

Listening |

Tapescript
Cross-Cuttural Misunderstanding

It is difficult for people 1o understand one another if they do not share the same experiences. Of
course, we all share the experience of being human, but there are manv experiences which we do not
share and which are different for all of us. These differcnces may cause misundersiandings.

Often, for example, forcign visitors feel that our American family system shows us 1o be cold-hearted
and that we treat our parents badly. They don’t live with us. There are nat three or four generations in
the houschold; no cousins., no aunts share our homes. The fact is, of course, that we aren’t cold; we do
things differently. We prize independence. My father, when he lived, didn’t want (o live with me. [
would have been a pain in his neck.

This question also leads 1o a point of values. We often assume that our values are the right values
simply because, for us they are the obvious values. An Alrican friend of mine recently said, “One of the
things which has caused misunderstandings between your people and mine is that you Americans always
speak of individualism as being good. We do not consider individualism good. You always oppose govern-
ment 1o individualism. What we oppose to individualism is not the government, but the family. We feel
that an individualist is a lonely person.”

If you talk to a Frenchman, on the other hand, he will say, “You Americans are not individualistic
at all. You have no sense of individualism.” To us Americans, an individualist is someone who takes care
of his own life, who sets a goal for himsell and goes to it. If iwo young men decide that their goal in life
is to make good in the software business, and if each of them does it independently, we would say that
these are two individualists. The French call individualism something entirely different. They say an indi-
vidualist is someone whe is different from others. If there are (wo people in the software business there
can be no individualism. There is one too many (% §"— 4*). Different understandings, different senses

of value, but both views are perfecily legitimate as long as we understand each other. (365 words)

Notes:
1. pain in the neck: an annoying person or thing
¢.g. | ) She can be a real pain in the neck, always bothering people with her problems.
[} ) 1t’s a pain in the neck having to mect them at the airport.
2. oppose something to something else; to set something opposite (o something else

e.g. “Arc”, when it is opposed 10 “Science”, is oflen romantic.



Exercise |

1y T )T 3 F 4HT 3 F 6) 1

Exercise 2
1) In the American family, grown-up children do not live with their parents; there are neither relatives

such as cousins and aunts, nor three or four generations living together in the same house. This will

make foreign visitors feel that Americans are cold-hearied and don’u treat their parents well; however,

the Americans don't think so because they prize independence.

2) What Africans consider as important ix family. They do not like to be an individualist because they feel
an individualist is a lonely person. But to Americans an individualist is a person who takes care of his
own life and who sets a goal {for himself and goes to it independently. On the other hand, the French
would call a person individualist only if he is different from others. So in the eyes of the French,

Americans are not really individoalistic at all.

Listening [
Tapescript

Culture Shock

Stadying in a different country is something that sounds very exciting to most of us. However, be-
cause of the different beliefs, norms, values, and traditions that exist among different countries, we may
have difficulty adjusting to the new culture. This is culture shock, of which there are at least {our essen-
tial stages.

T'he first stage 1s called “the honeymoon”™. In this stage. we are excited about living in a different
place. Everything seems o be marvelous and evervhody seems 1o be s0 nice 1w us. Also, the amusement of
lile in a new culture seems as though 11 will never end.

Eventually, however, the second siage of culture shock appears. This is the “hostility stage”. We
begin 1o notice that not everything is as good as we had originally thought it was. Moreover, people don't
treat us like a guest anymore. Many things that scemed to be so wonderful at first are now awful, and
they may make us feel sick and tired.,

Only after we deal with our hostility, we begin to know that the shock of the new culture is only
temporary; then we come 1o the third stage, called “recovery” . In this stage, we start 1o feel berter. We
recover from the symploms of the first two stages ol culture shock, and we adjust ourselves to the new
norms, values, and even beliefs and traditions of the new couniry. We hegin to see that cven though the
culture is different {rom our own, it has things (hat we can learn to appreciate.

The last stage of culture shock is called “adjustment”. In this stage, we have reached a point where
we actually feel good because we have learned enough to understand the new enlture. So the things that at
first made us feel uncomfortable or strange are now things that we understand. This understanding allevi-

4



ates much of the stress. We have adjusied 10 the new culture.

In conclusion, culiure shack does not seem 1o be a very good experience when we are going through
its stages. However, when we have compleiely adjusted 10 a new culture we can more fully enjoy it. Fur-
ihermore, learning about other cultures and how to adjust to the shock of living in dillerent cultures helps

us learn more about ourselves. (379 words)

Exercise 1

13 It is the difficulty adjusting to a new culture.

2) Because there exist dillerent beliefs, norms, values, and traditions.
3) They are the honeymeoon, hostility, recovery, and adjustment stages.
4) It does not secm to be very good, but it actually 1s.

5) One can learn more about the new eulture and also more about one’s own culture.

Exercise 2

Stage onc: The honeymoon stage. We [eel excited. Tt scems that everything is marvelous and every-
body uice.

Stage two:  The hostility stage. We begin to notice there are many awful things. Moreover, people no
longer treat us like guests.

Stage three: The recovery stage. We start to recover from the symptoms of the first two stages of culture
shock. We adjust ourselves to the new culture and begin to appreniate it.

Stage four: The adjustment stage. We have learned enough 10 understand the new culture. This under-

standing alleviates much of the stress. We have adjusted to the new culture.

Part Three Reading-Centered Activities

In-Class Reading

I . Pre-Reading
Sam ple

Frankly speaking, all my knowledge about the French is that they are very romantic people. So far
as | know, few Chinese would think that the French are rude because the media have created a very posi-

tive image of them. Actually, 1 have heard hardly anyone criticizing the French.



IL . Passage Reading
Wards . Phrases and Grammatical Points

1. look on. . .ax (7.3}
“Laok onsupon”™ mcans “conswder, regard”
c.g. | ) She used 1o look on him as a goud friend.

1) 1 look on him as o future leader of the party.

2. place (1.29)
If you refer 1o someone’s place or something's place nia socicty, svstem, situation, etc, you are refer-
ting to their position or role in relation (o other people or things
c.g. 1) Superstiton had no place in their tenching.
13 I had o learn my place among other individuals.
'} The demonstration oceuptes a central place in their political campaign.
3. provincial {/.78)

Here “provincial™ is used to show disapproval, meaning “limited in perspective, narrow and self-
centered (TRBENY . 5718917,
c.g. | ) He resented her narrow-minded provincial atiitudes.
I} Well-educated professional women made e feel uncomionably provincial.
Another meaning of “provinaal” is “belonging to or connected with the parts of a country outside the
capital (¥HLE SR EH)T.
c.g. 1) The visit 1o an English provincial theater was etched deeply in his mind.
T} It was and remains a provineial place dependent on agriculiural production for its
exiIsenee.
4. commil oneself ([.84)
Another meaning of “commit oneself” is *decide, promise (1o do something), make up one’s mind (to
do something) (AR % FEBRIE)”
e.g. 1) She has committed herself 10 working [or the poor.
1) He wouldn't commit himsell (o agreeing o the proposal.
5. gesture (7.91)
Here “gesture” means “action or behavior intended 1o show a certain feeling or intention (WA, F+
w7
e.g. 1) You must make a gesture and invite them to dinner,
[} It was a kind gesture to offer 1o drive me home.
1Y The denwnstration is a gesture of defiance against the government.

[V ) The niners wenl on strike (00, as a gesture of solidarity with the railway workers.
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IV . Post-Reading

Reading Comprehension

1. Understanding the Main Idca of the Passage
1) Introduction: A myriad of ambiguitics make it difficult 10 understand the French. ( Para.1-4)
Examples:
A. Qutsiders look on the French as the coldest and least welcoming people.
Yet France has welcomed and embraced so many foreigners.

B. French culiure scems f'qg_niliar 1o Americans.

Yet they can rarely grasp it.

2} A mood, a spirit set the French apart. { Para.4-8)
Example: The French respect for intellect is breathraking.
Evidence:
A. Politicians and civil servants speak and write unusually well.

K. Daily newspapers devote more space to philosophy and sociology than sperts.

(. The French first created the term “intellectuel”.

. A controversy has raged over the late German philosopher Martin Heidegger.

E. Intcllectual achievement is highly valued.

3) The rudeness of the French is closely related 1o the French educational system. (Fara.9-19)
A. The positive and negative aspects of the French educational system. (Para.9-14)
Positive aspects:

a. The best graduates of the French educational system have a precision of mind, command of

languiage and store of memory that can hardly be achieved by their American counterparts.

b. Tts schools system teaches more logic and grammar and offers more courses than any other
school system in the world.

¢. France has produced far more winners of the Nobel Prize in literature than any other country.

Negative aspects:
a. The system is repressive, frightening and stilling to many pupils who cannot keep up.

b. There is no lolerance or time for spontancity or weakness.

c. It is hazardous to pupils” health and well-being.

d. Some pupils who fail 10 get the degree may feel that failure for the rest of their lives.




)
i

19

I3, The negative effects French education has on French people’s attitude towards foreigners.
{ Para . 15-19)

a. French education fosters a dofensive atinude in those fearful of failore.

h. French education makes 1t very difficult for the French w nnderstand [oreigners who do not

spoak Frencl well,

4y Conclusion: The truth is that the cliché abou French rudeness is exaggerated. ( Para . 20-22)

n. Most French are not defensive, intolerant, insensitive, or rude.

. Though thev don’t open up quickly w strangers. once contact i« made and renewed. they are as

kind and loval as any other people.

Understanding Specific Information

1} F »nT 3T 4y F 3 F 6) T 7 F T

Qruestions {or Group Discussion

Sumple

1Y Tl French have greater respect for intellect than Amencans do. Besides, they are not an open,
grogarious people like Americans. They are rather inward and undemonstrative. They do not like
to commit themselves quickly or show their feelings openly. Furthermore, they do not open up
guickly w people they do not know.

23 We can find manv similarities between French culture and Chinese culture. For example, in both
countries intelleet 1w highly respected. and intellectual achievement is prized. Both China and
France have an elite school system, which produces high quality graduates, and ai the same time is
repressive, [rightening and stifling to many pupils who cannot keep up. Like the Freach, the Chi-

nese are inward and undemonstrative. Tlowever, they are very friendly 10 [orcigners.

Vocabulary

i) B 2 C 3Y A 4) C 51 A 6) 7)C 8Y A

1) AL vague B. uncertain . ambiguous
. indchinite . vague F. uncertain

2} AL compounded B. mix {blend) C. blend
3. combines E. combined F. mixing

3} AL foreign (exotic) B. exotic (strange, foreign) C. strange
[3. unfamiliar E. unfamiliar F. [oreign

43 AL s driving B. maorivated C. had prompted (niotivated)
. cause L. drove F. push

59 AL snfled B. stifle {extingush) . subduc {restrain, stifle)
13. repress E. restrain F. extinguished



3. 1) A start to say exactly what one thinks or feels about something or someone
B. become available
2} A. continue
B. perform as swiftly or suceessfully as others
3) A. promise to do something
B. say openly what one thinks or believes
4) A. start a process or scrics of events
B. cause a loud noise or explosion to begin or happen
5) A, amount to
3. meet unexpectedly
&) A. understand
B. discern, manage t sce
73 A. watch something without taking part in
B. consider, regard
B) A. get or produce

B. think of or suggest

Part Four Further Development

1. Crosswaord

1) physical 2) Taboo 3) surname I 4) accepiable 5) shake
6) punctual 7) Body 8) custom 9} ritual 10) similar
11) gift 12} suit 13) dress 14) jokes

2. Case Study: Different Ways of Selling DBeer
Sam ple
Different advertising themes and appeals are used to sell beer in different countries because any
marketing and advertising campaign should reflect the local habits, lifestyles and economic conditions
in urder 1o be cffective. Obviously, it is impossible to persuade consumers in different markets with
the same advertising message, so the advertising message should be customized to reflect local culture.
The differences in British, German and Dutch beer advertising indicate that consumers of the
three countries are currently exposed to distinct styles of commercial messages based on different cul-
tural values. We can sce that the British value sports a lot and we've heard a lot of stories ahout their
foothall fans, for example. Germany has a long history ol beer brewing and the brewing tradition must
be their pride. We can see people drinking beer al partics in Germany and beer drinking is common

when friends get together. Although we know little about people in the Netherlands, we can make

11



