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A Messase

from the Authors

When was the last time you and your friends talked about the
most important goals each of you have? Maybe you answered that
question something like this: "Well, just last week my friends and
I talked about our plans to ace the semester finals'." Or, maybe
upon reading the question you chuckled® and said, "Talking about
goals is a geeky" thing to do, and none of my friends do it!"

Think about it. You and your friends may not sit down to the
lunch table and say, "Okay, let's all talk about our goals,” but that
doesn't mean you don't discuss the things that you'd like or plan to
do, whether for the immediate future, like this weekend, or in the
distant future, like two years from now. Even a (daily, weekly or
monthly) "to-do" list is an indication® you have goals.

Maybe you readily talk about your goals, or maybe you don't.
Teens who do discuss their goals with each other say they do so

because of one or more of the following reasons:



¥ A/l my friends talk about what's important to them.

¥ The more I talk about what I'd like to do, the more I find out,
for sure, what is really important to me, as well as what is not.
This clarity’ helps me make decisions.

¥ Talking about the things I want to do helps me commit myself
to® achieving them.

¥ When I talk about my plans with my friends (and parents and
teachers, too), I get a lot of information on how to make my
dreams even better or bigger. And I often learn how to do
things in a better or more efficient way than when I'm left to
my own thinking’.

¥ Talking about my goals makes me feel important and like a
"somebody" with my friends and family.

¥ Talking about my goals makes me feel like my life is going
well, like I'm not wasting my time. And I like how I feel about
myself when I'm achieving things that are important to me.

As you can see, it's good to talk about your goals. Talking about
what's important to you is a first step in discovering and clarifying
who you are and what you want out of life. And, as you'll discover
when you work through this book, it's the basis of setting goals that
are important to you and of formulating® a plan of action to achieve

Eg
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your goals. More on this later, but first we would like to comment

on the primary’ reasons teens say they 4o not discuss their goals.

v

I'm not sure what | want to do (and don't want to be seen as
lacking ambition).

Probably that's a good reason to set goals — at least those
that help you explore your interests, hobbies and aptitudes"
(more on this in chapters 3 to 6). In this book, you'll get a
chance to explore who you are and what you want. You'll
learn how to devise a plan to uncover, little by little, those
things that make you excited about taking more and more
control of your life, as well as plan to have a bigger say'' in
shaping the direction of life — both for the days and years
ahead. You'll also get a chance to set goals in nine specific'
areas, a feat' that is sure to leave you feeling that you are not

without ambition.

¥ With my fiends, it's just not cool to talk about godals.

Some teens may believe it's not "cool" to talk about goals, but
actually it's very cool to be involved in your life and take an
active role in shaping the way your days, weeks, months and
years unfold". Look around you; you'll find that many teens
are actively pursuing" their dreams and ambitions — and
whether they speak out loud or let their achievements do the

talking, teens with goals are not wallflowers'®!

¥ Idon't want to risk that others might belittle, ridicule or discourage

me in meeting my goals.”

It's true that someone may — even with good intentions —
discourage you from attempting your goals. Maybe this
person believes the goals you want to achieve are too difficult
for you, and that you'll fail to meet your goal as a result. And,

of course, someone could tell you (perhaps out of jealousy'®)

4



that your chances of meeting your goals are "ridiculous"” or
"preposterous'”"! It could happen, but are you willing to let
the opinion of others stop you from meeting your goals?
Hopefully, not.

| don't want to set myself up for failure: If | said | wanted to
accomplish something, and then didn, I'd look—and feel—
bad.

What if you tell everyone your goal is to get on the pep squad,
and you try out but don't make the team?™ Of course, it will
be a disappointment to you. That's only natural. But after all,
you did something—you "went for it’'"! Seldom does anyone
meet 100 percent of his or her goals in life. As an old saying
goes, "You always miss 100 percent of the shots you don't
take!™>" So go for it! And there is something else you should
consider as well: Most people will not fault you for trying to
succeed at your goals, even if you don't hit your mark™ in the
end. And for those who do, you have to ask yourself if you are
willing to place their opinion ahead of the respect you feel for
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yourself in making the attempt to succeed in the first place.
¥ I'mreally not all that clear on how to go about setting godals.
Probably this isn't true. If, for example, you say, "I'm going
to get all of my homework done this week!"—that's a goal!
A decision and plan to pass this week's test, or to stop biting
your nails, or to develop a better relationship with a family
member, all qualify* as goals. And here's some more really
good news: This book will help you learn a great deal about

setting and achieving goals!

So there you have it: Talking about your goals 7s a good thing—
and we're hoping that you're in the group that actively discusses
your goals! Clarifying the things you'd like to "do, have, be and
achieve" is one of the best ways to have a fun, exciting and
rewarding life. Everyone needs to look forward to doing purposeful
things. If you had no goals whatsoever, you might feel that life was
dull, boring, even depressing.” But with goals, you get to actively
participate in creating the life you want. And that's what growing
up is all about: knowing who you are and what you want, and
shaping the direction you'd like your life to take.

In the following chapter, you'll meet teens who readily discuss
their goals — from small ones to grand ones, from seemingly
lighthearted ones to serious ones, from lifelong dreams to recent
ones. The following stories make their diversity’® and power very
clear. As you read each one, you'll discover that whether teens call
their goals "baby steps" or "Eiffel Tower plans"?’, they see them as
~building blocks toward constructing a life that is interesting and
tulfilling. So as you read about their ambitions, be thinking about
theugoals that are most important to you — both now and in the
future. Then, throughout the remainder of this book, we'll show

you how to map out™ a plan and set a steady course for reaching
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your own destination—achieving your own goals that are important

to you, and worthy of you!

Taste Berries to You! Bettie and Jennifer Leigh Youngs
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Teen Talk:

"Goals" That Are (Most)
Important to Me

Right Now

Is That Eddie Murphy! Under All That
Makeup?

My eyes were glued to the screen”— she looked
like she was nearly a hundred years old—but she was
only in her twenties! Maybe you remember seeing this
sort of incredible transformation of a screen character.
Take Eddie Murphy, for example. He can play his
handsome self in one scene, and in the very next, a very
old white lady! Sitting there in the theater and seeing
this remarkable change —and knowing it's Eddie
Murphy—you still find yourself asking, "Is that really
Eddie Murphy?" And it's all done at the hands of a very
skilled makeup artist.

I find the art—and magic—of makeup amazing.
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I'm so intrigued® by how someone who is old is suddenly
transformed into someone young, and how someone
very young can look old. It's just amazing to me that
someone attractive can play an ugly monster; a young
man can appear to be an old woman; a woman can
appear to be a man; and a man can look like the most
feminine* woman. What incredible illusions—and all
due, largely, to makeup artistry.’ Seeing it all leaves me
with this "I have to do that" feeling. And so, it's
become a goal: I'd like to be a makeup artist.

I don’t have it all worked out as to how I'm going
to reach my goal, but I'm working on it.® I can only tell
you that excitement fills me even when I walk near a
makeup counter in a department store, most especially
if there's a makeup artist showing someone how to
artfully apply makeup.

I guess you could say I've been interested in makeup
for a long time. My mother tells me that as a child, I was

always into her cosmetics and wanting to put on

 Ba
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lipstick, eyeliner, perfume’—and everything else! All
my friends are always asking me to do their makeup for
them when they have a special date, are going to the
prom® or want to look "very cool". They tell me that I
do it so well and always say things like, "Wow — it's
beautiful!" or, "It looks so professionally done."

But like I said, I'm just getting things figured out
on how to reach my bigger goal. I know that I'm going
to start out by going to beauty school and get a
cosmetology® license. Then I'd like to get some
experience working in a great department store with a
really classy'® makeup department. After that, I think
I'd like to contact some local television stations and
see if I can become the makeup artist for the on-air TV
personalities'". (I think it would be soo000 coooool"
to get a job as the makeup artist with a big television
star, like be Oprah's'* makeup person!) After that, I'll
see if I can work in local theater. I plan to do all this so
that I can have some good experience "under my
belt'*"; then I plan to move on to—well, who knows,
maybe I'll be a "special-effects'> makeup artist" on a
movie set. It would be so totally cool to work on a
movie in the caliber of Lord of the Rings'! And 1 just may
— hey, you never know!

So those are my plans to date'”. I know that
working in the motion-picture industry' is going to
mean I'll need good experience as well as some really
good contacts in order to get "my foot in the door.""
So far I don't have any—but I have to start somewhere,

and I plan to. So a few years from now, when you're
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watching the latest and greatest special-effects movie,
try to remember not to leave the theater before the
final credits® roll, because that's where you'll see my

name!
Colette Feener, 16
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