R EEERTTS (58) SRR YE

S5 e B A A B B Y 3t

BRI R R

s

i
N
ikies

e

NN

"



“EMFOERIREE MR ERERTTS (E8) " SEURXE

S5 el BUieihs B O3
BREE

Event Tourism and
Destination Management

‘ #er 2 Alan ALew © 2%

Yﬁli&%fkﬁia



FHEGE 4 &
K. 2 #
FiEfr# . 28 %

B HEMR B (CIP) M #7F
HRY R RN D RS /8, Alan A. Lew X4 . —Jb 3. P EIK

I R AL 5 2005. 1

ISBN 7—
1. 5.

5032—2497—5
I.0%... @Alan A. Lew... [I. RFELH 2% FHE XK

IV. F590. 53
E R A B 3318 CIP BB F (2004) 5 120444 &

B &

B B e B e e ) o St R

&
HRERT:
it
B TSRS

#’RaP Alan A. Lew

A [ i e AR AL
EE2BEITAXRER IS
100005

http://www. cttp. net. cn

E-mail: cttp@cnta. gov. cn

Rl .

MRBENE
SEERNES

LA =W SO R R L LD ER R T

: 200541 HE 1B 20054E1 HE 1 KEIRI
: 787 ZEF X1092 Kk 1/16

29
3000 i

480 T
48.00 T

REmE WED 5T



44 hie s AL hie by B A9 3t
HigEE




== [- =
T T’F/:{u}{ﬂ’{ / f\r

HERIT | 2

A

7')1'

i



ABgmEe

F* 4 24 E  Alan A. Lew

b B:. FHHPH E MW
Heevs HEH



H &

A R R e R 5| 4 B R % B IR X AR I 2 B MY BB 7 K, R R A IR
HHNNER. 9 B HES. E% APEC £, JLi 2008 FRER. L
% 2010 4R L5 A IS £ 8 K B H 4 15 3 8 K 7 R 2 7 0 Ml 57 0 35 4 B 0 1Y o
W, BHRELAKERBAFRGEXRSRE. 55, mAERREM
RN E At E 289 B NATEL Rk B R R A AR P R T L g A [
HER T EREA RN E K, 2003 FZRTRRDEAX-ELR

HAMEHRXEES, FE =R RGO E B R R

SEEPEOAARFHRAYE, EHERTHYMILERER. BBTAR
BORF ik, BRSERSSREREEHELBRE. PELBES
IR EENZERSTF 20034511 A28 HE30 HEMILEEBWREENT
“HERWERREE N ERETEERITE”. SUESNEREITEH
MR RA B ST %, FHRENET. HEXFBREE, F R
R5%E, HWmBEEEESNEEER, Bk ES SRR A
WRSEE, FAKHESKRFEMEE BNLERERENGERTA.

AWSBR 2001 44 1K F R IR B SRS PO 78 PR RN A
Rint, pREKRIBE IR, 35785 b4 R R FIE B T B R i B AR 1 AL
TR IN . FERAERBEE P, N RAEHEELZ KB, FiG3E B SARS
MW, BET I ABBFHLSNABRERE 1 AR, BE 2054548
tRUHEEAET S, REME, RRSUBBBEE HRER. RilikF
RBRBESARFREF L. BESKEFSREXRBRELD. XELEANR
WAEME, KRAXE. XEH. EEH. WEX. BAH. GWIF. WA
o HAEL, TRELE 1L AERABEY 24 LHEEXSRBPELS

_——



BRaBs. MRA%. dIlk®. EWFEFAESE 50 FRR. BB EE
I3t 100 RASINT LW, 2B B K K E— 64 WAL kiR BLUR K
FRWLBLBEARE, IR IR 2L SR EERK ., E+H4 S,
o T S IR L B R S T 5 ARk R B A E R B A Sk
WHHEHEWERSBHBK Alan A. Lew HENH LS.
FEESHERRNEFAR. EENRERASZHRAEK. LELTAH
RIFK¥ Alan A, Lew 2, FIIASBOBEL, WA EEE IR T X
2 Trevor Sofield ##%, 475t SARS H4xtoh H A MRBERE . =ik T 12 A ik
W . B SR SR B SRR E R KA B ‘%
2o ARKBESENEENSENF L EIENRARRERT AL E
BRE. BRALSSHMENIEE, BRIV FATEEEGRE. B
WEREE, SERBAES BN REREESEEHTT T EXRAEA
wif. : '
ERKLHELEHRGFRS G, =0 TEERERYXRKEE
.99 Ut S MBS0, HRRARE S K EEA SR HHY
WEBATENSLRR SHERLE, KETE, BARBESNRR
ERMGBERNBEFRRE, WEARETHNEE. FERBIBMX
WE S F R G . BRI R BOR LS EBRE S A A
HERA%. | S | S
EEHMBEERR S E, SHREESS. ENBEERL. NRFER
B SRR EEERS FERNEAN SRR LEOTRRE. T
XTI T M, WAL RIRWERRE. KR EEE. B RS R R
B, KEKE “BE” RRERE, GRIHKLSWITHHEKREZ -,
YR B £ TR 2647, R o B 35 i O R AR 0 D A BB 2T 0
—ARBRRANEL, THE LB T T4 iR o i 9
FRMERMA, HHEIERESLEQLE. BN ST IRt R
BERSHREVRNWE. PRBEEMNESEWH. RABRBIHFTNDE
EAMSAEESRARFHER. ERRERZRFE, S2EARKE
SHE. MW, HEAREFEATFAERREOHITRR, HEIEE TR
PE RO RAFRFRARRLET A, HIEHHEL T E RS
REEQIETHA., R EBERAR, K525 E 5512500 E 5




FAU S, ESSESRGHTZWE, TRTEAZEHZRAE, &

KtrERTSELTEERREFENERRK.
FELETRREW—EHFARERN R, HBBFAREFE. BHH

BREEFAM R, HEENRBEREBEANEIRXEAREHARE,

A BT E P PRI B 00 0 1 SE B OB S TR
HHRHREAFRERNBE. EERWFBHZFMHTE, EHRELE

FRBIBRE . R, HICB. AREHE, E—IFRRRE.

#HaR FHKH
2004 % 10 A




—

Event Tourism and
Destination Management

Tourism is serious business. Making tourism places work and tourism e-
vents success is hard work. Tourism development is risky and competitive.
The long list of uncertainties involved in building an economy on tourism can
appear to be an overwhelming challenge. And yet tourism would stAl exist
whether or not any intentional efforts to develop and promote were undertak-
en. Tourism is fun. Most people like to travel, to see new places, meet other
people, and experience different environments. Tourism seems to meet a basic
human need. People are willing to spend money on travel and tourism, which
connects the fun side of the tourism experience with the serious side of the
tourism industry.

Most people who work in tourism and study tourism actually experience it
somewhere in between ‘the serious side of creating and promoting a tourism
destination or event, and the fun side of the tourism experience. That is cer-
tainly What brought the scholars and tourism professionals who have contribu-
ted to this book together. This book comes out of a conference on Event
Tourism and Destination Management held in November 2003 at the Yangtze
River Three Gorges Dam in Yichang, China. The conference was a joint meet-
ing of the Commission on the Geography of Tourism of the Geographical Soci-
ety of China and the Commission on Tourism, Leisure and Global Change of
the International Geographical Union. This international meeting was spon-
sored by the Yichang Tourism Bureau and Yichang Municipal Government,

the Center for Tourism Planning and Research at Zhongshan University in

'Guangzhou, China, and the Department of Geography, Planning and Recrea-




tion at Northern Arizona University in the USA.,

The conference attracted approximately 130 participants from every cor-
ner of China and the world. All of the participants, a portion of whom have
contributed to this book, came for an event in a very special destination place.
Not only did we discuss and learn from each other about tourism events and
management, but we participated in and helped to create a memorable event in
Yichang.

The two themes of the conference, that of event management and that of
destination management, both exist on the cusp of tourism as a serious busi-
ness and a fun experience. The skill involved in putting on a successful event
may be different on the surface from those related to developing a successful
tourist destination. However, fundamentally the goals are the same: to pro-
vide a quality service that people will want to experience, tell their friends a-
bout, and hopefully re—experience again in the future. Yes, this requires that
the management of events and destinations be taken very seriously, because so
many people’s livelihoods are at stake. At the same time, it requires that eve-
ryone, both within the tourism industry and without, both the local hosts and
the tourist guests, thoroughly enjoy themselves. That is what makes the best

and most unforgettable events and destinations — and that is what life should

be all about.

Alan A, Lew

Department of Geography, Planning and Recreation
Northern Arizona University, Box 15016;
Flagstaff, Arizona 86011, USA;

e-mail: alan, lew@nau. edu
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