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Introduction

people travel not only for recreation
but also for business, for education,
and for religious purposes. Tourism
promotes understanding, increases
the value of local resources, and
provides income for economic
growth and conservation.
Ecotourism places especially high
value on visiting places without
damaging them. The United Nations
and other international organizations
promote the value and importance of
cultural and environmental sites as
diverse as Beijing’s Forbidden City
and the bamboo forest at Yibin in
Sichuan Province.
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The Economic Impacts of Travel
and Tourism
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Three Myths
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Tourism and Global Warming
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Tourism and Depletion of the Ozone Layer
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Tourism and Acid Rain
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Ecotourism and a Model Resort
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Protecting Other Unique Tourist Sites
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Regulating Tourism and Protecting
the Environment
i 35 ol 4 78 o 3B

Glossary

i i &




The Economic Impacts
of Travel and Tourism
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The travel and tourism industry is
the world’s largest business. It includes
transportation, hotels, resorts, and other
accommodations, food and catering

services, and recreation and cultural

activities such as guided tours. Travel
and tourism has an important economic










impact on many places in the world,
especially in developing countries. It
also affects the environment in a
number of ways, playing a role in
global warming, the depletion of the
ozone layer, and acid rain.



In developing countries and regions,
tourism plays a part in the life of over
90 percent of the population. For many
areas, tourism offers one of few
opportunities for achieving sustainable
economic development.

In 1994, tourism accounted for more
than 10 percent of the world’s gross
domestic product. One out of every
nine workers is employed by the
travel industry. Over 11 percent of the
money spent by consumers
throughout the world is for travel and



tourism. Air transport in particular is
the lifeblood of international trade.
Without it, global economic
development patterns would be very
different.



Three Myths

= PP iR

The World Travel and Tourism
Environment Research Center was
established in 1991 in Oxford,
England, to investigate the
environmental impacts of the travel
industry. It also explores
environmentally safe ways to achieve
growth in tourism. The Center’s
second annual review (1993)
addresses three myths or

misconceptions about tourism.



The first myth is that tourism is a
nonessential activity of wealthy people
from developed countries. Tourism as
defined by the World Tourism
Organization (WTO) is an integral
part of the lives of many populations.
People travel for business, social,
cultural, religious, and recreational
reasons as well as for vacations. In
some places, travel is a vital economic



activity. It may be the largest earner
of foreign currency, providing an
essential source of employment and

economic support for local services.
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The second myth is that tourism’s
major environmental impact is damage
to developing countries. Over 80
percent of the world’s international
tourism occurs between developed
countries. These countries also
generate the bulk of domestic tourism.
Package tours to developing countries
probably amount to less than 5 percent B
of world travel.




