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Basic Business Conversation

UNit 1 Establishing Trade Relation
BIURGXER

Dialogue 1 ¥i§—

A: Excuse me, could you tell me where I can order elec-
trical appliances?
A E), AP E A LA TR R 88 7 Fh 7

B: This line. We’ll be glad to take your order. Here’s

my card.
WAEX B, RINBAERZFRPITE, IARK
ZHh

A: Thanks. Here’s my card. I’m Johnson from North
Trading Co. Ltd. We import electronic products.
Wi, XRENZH, RRIFTHAZERAFTN
Z@#. BATHOBRF™H,



B:

B:

B:

B:

B.

Please have a look at our samples.

HERERNTAES.

: Your development of electronic products has been re-

markable.
ATt P e B3
Yes, our research has had good results.

FATHIBIE B 2 BUFIREF R BUR

. [Jo you produce video tape recorders?

RA14: = & N R R ARG 2
Yes.
A=

. What’s that? Is it a television set?

ARRAT 47 B ALY
No. That’s television phone. It’s still experimental.

AVIBREMEE . Bl THIHE.

: What’s the problem?

4o g 2
We have to solve some technical problems.

FENV R - - LEBOR A

. | see.

WA T

. I’ ve forgotten to ask you what products you’ re inter-

.2.



ested in.

T AR A7 i R 7

. I think I’ ve already seen some items we’d like to or-

der although 1’d still like to study them a bit further.
RERCEFEH 7 —2BXGEI™ &, BERITL
?I‘&_‘ﬂ;‘%f@f—‘?o

: OK, go ahead.

SFIE

: 1’1l probably be able to let you know tomorrow.

] fE B K 3B A HHR

: 1" 1l be expecting you tomorrow morning, say, at

nine.

HETEW K B, B9 SBEFRE,

: Tomorrow at nine, perfect.

X O Rdbe 3R T

Dialogue 2 XHiE

A:

Here is our sample room.

XREENTRIEE M E

: You have got a large collection of sample foodstuffs

here.

FITEXERE T — KR AR



B:

: Yes. We are exporting a wide range of foodstuffs to

many countries. And the demand is getting greater

and greater.

2B, AL EE L O KRB &S, AR XK
BBREA

: So it is. Though we haven’ t done business with you,

as you know, your exports of foodstuffs to our coun-
try have increased rapidly during the last few years. It
shows that Chinese foodstuffs are very attractive.
A, REE, RNZEARE LS, BRE
EIVER MR RES ORME RERERN, X&E
M EgRIEEFRS A,

: You said it. The quality of ours is as good as that of

many other suppliers, while our prices are not high as

theirs. By the way, which items are you interested

m?

B, AR m a5 H A =R —H
i, BN B P8 AR ITRABHE B IR fa]—
T R ER 2 7 i AR 2

Cakes are of special interest to me. As your cake is a-
mong the most popular ones in our market, I’ m going

to place an order in a day or two.

e 4



X RCLIREE BOGER . BRI R OER E T
Y FEEGHE, RE—-HRZARKFITH,

: Good. How about our shortbread?

Yo AR ABREVE?

: | think it will also find a good market in our country.

Will you show me some samples?

RECTEREHBBSBAESN, REBIERE
— M7

: Yes. This way, please. Our shortbread is in various
tastes, such as almond, walnut, lotus seed, jujube
paste, etc. And different package has different
weight.

ATLL, XN, RANTHBE S i 2R Ok, ingy
{280, EEEH, BFH, TRMNES, 8% RE,
BEBAAM.

: The small sizes are more saleable in our market than

the large ones. I wonder if your pastry tastes better.

HE/MIAORERRNAOCETS L EGHE.
HKEHEMRTSOHRER B E I,
: You are welcome to have a try. Here it is. QOurs is of

prime quality.

KIBRR A ZE—T o SR, AT R AERE—R

- 5



)
0

B: Oh, it’s delicious. Mm... I’m not sure about the

B:

pesticide residues in your foodstuffs, though, I’ m
sure that you must have given much thought to the
matter. But you know, our governmental restrictions
have been getting more and more tight, so we are not
allowed to import any polluted goods.

MR AR T . W RAKBEMRMNBSFPHER
BREHRY BEEBERIN--EXRITEEX
— . IRHEE , TR E BOT A AL E 8Ok 8, 25
R BRI s ey

: You can rest assured. QOur foodstuffs are guaranteed

to conform to the WHO standards.

fRETLLE 20 . AT B SRIEMR SR DA
£H LA IR IE '
Good. I’ d like to order shortbread in three ounce if

the price is competitive.

AREF . MEBMRE TS, AT LOTEXF 3 =M
%B}Jﬁ;ﬁc

: What about other Chinese traditional foodstuffs, such

as dried persimmon and candied fruit?

AR 2 Ho b B AR SR i, Ho AN F AR AR 2

c H



: They are not as saleable as shortbread, I suppose.
FINNENAINBRE T

: Mm ... no, I really don’t think that is so. They are
also among our major exports and have found a favor-

able reception in many other countries.

WA RAXANN, BMABWERINMWEESL O
=, T HAE HAh A 2 H K ARG

: Then, may I have a look at the samples first?

A4 FREESCE — T A7

: Certainly. Here you are.

MRRATRL, Ao

: Ah, very nice indeed. But | am not sure whether they
are to the taste of our people. May | take some sam-
ples home before I make a decision?

W, B sLdEH . BERABIRIECIIREESGR
EARB R, ERMHREZAT, REEH E—L
a7

: That’s all right.

Al L

: Well, I have an appointment at 4; 00. Shall we talk

the details over tomorrow morning?

"8, RAE 4:00 8F — 1M AES, RITHAX EFBi¥

« 7T



A:

B

AR, 47

OK. See you tomorrow.
g7, BRI,
Goodbye.

AL

Words and Expressions 8175 4giE

1.

e et
W o= O

Co. Lid. FBRAA
joint venture HRA4SN,EE /N H

subsidiary company -f-2vH], Bt /@ 2 &)

. remarkable AFER EBTEN, BEY
. research 3L, F4

perfect 1REFH)
demand FH3K&H

. attractive  WRG| AW, HH%HHY

supplier #tN & ], 44
popular AT, 5% A Y

. shortbread  FITAIAY 475 FIOE £, A4 B
. various A[AJH), B R RER

. pastry BT REDE B2

. pesticide R H 7

. restriction PR, 2R
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