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1 HOW TO USE A COMPUTER

1.How to Use a Computer

James (J) decides to learn how to use a computer, and gocs to the
computer room. He asks his classmate (C) how to use a computer.

J: Excuse me, can you help me?

C: Oh, sure. What’s the problem?

J: Well, I’ve never used a computer before, so I have little idea what to do.

C: OK, well, you’d better start at the beginning, then. .. first you need to
switch it on. Now, we’ ve just got to wait for a minute or so while the
computer checks itself out... now just wait. Right, here it is, you see this -
colored screen, this is Windows 2000.

J;: What is Windows 20007

C: Windows 2000 is an operating system, which controls the hardware,
reading from and writing to the disk, sending information to the printer and so
forth. Now move the mouse. You see the arrow on the screen? It is controlled
by the mouse. Move the arrow to the “Start” icon at the bottom of the screen
and click the left-hand button of your mouse and you will get a menu.

J: What does the menu mean?

C: The menu s just the list of programs that are on the computer so you can
choose the one you want. :

J: Well, I just want to do some typing, so what do I want actually?

C: Right, you want the word processor, that is, the “Microsoft Word” in
this computer. Point the cursor to “Program” and you can find some of the
programs that come with Windows 2000, that’s it, OK. To start the typing
program, click “Microsoft Word” now. .. There you are, blank screen. You
could just start typing now, as if it’s a typewriter.

J: Er...what if I make a mistake, 1 know it’ Il correct it, but how to do
that?

C: Mm, well, the mouse you used before, you can use it to move the cursor
to the front of the mistake and click, then press “Delete”, and type in whatever
you want to correct it to. Very important is saving your document so that you
can go away, come back to it. . . In order to save your document, you should use
your mouse to click the “File” menu and find “Save” function there. Now click
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the “Save” and sce what happens. Now you can see it asks you for a name, so
now you need to type in a name you want to call your document.

J: OK, soif I call it by my name, James?

C: Right, and press “Enter” again, and there you can sec it’s saving it for you.

J: OK, it seems quite casy actually.

C: The other thing you need to know is, how to finish, how to exit. I’ll go
and get on with my work over there, and let me know when you’ve finished,
and I’ll come and help you exit.

J: Oh, thank you very much, you’ve been very helpful and kind. Thank
you. Will you be here actually?

: Yeah, I’m going to be here for the next couple of hours, so, sure.
: So, if I get stuck you can help me?
: Yes, of course.

Thanks a lot.

SO0

Notes

1. The computer checks itself out. HEHIEHAIIRE.

Move the arrow to the “Start” icon at the bottom of the screen. B )45
KIRBETHH TR,

Click the left-hand button of your mouse.  Bid; BUbf A%,

What do I want actually?  ZEBHBF?

. the word processor CFALBEES ()

Point the cursor to “Program”. ¥ %ARBE“BE" L.

blank screen ZHRE

“Save” function “FER"BRIF

get stuck  FEHL

8]

© PN s

2. Multimedia Technology
A: What is multimedia?

B: Well, it typically refers to a synthesis of graphics, animation, optical
storage, image processing, and sound. It is not a single technology, product, or

I 2 |
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market. Instead, it is a collection of technologies that are in the process of being
joined together.

A: It scems multimedia is something that makes something else more
cfficient. Can you list an example?

B: Ycs. Suppose you have a list of written directions for getting to the bank.
Now imaginc you have a mapping application that you could use to pinpoint
where you want to go. Not only could that application print out detailed
instructions of how to get to the bank, it could also display a full-color image of
a map to the bank, along with a brief audio segment telling you the traffic
conditions of roads around the bank.

A: Oh, Iscc. This mapping application is multimedia in action, which is the
combination of text, static graphic images, and digital sound. It makes you get
to the bank faster.

B: You are right. Multimedia has started to play an increasingly important
role in today’s computer world and is truly changing the way people are using
computers because of cven more powerful computer systems and experiences of
creative programmers.

A: What are the uses of multimedia in certain areas?

B: It can be used for computer-based training. Many companies are turning to
multimedia application to train their employees. Then in education, it makes the
learning process more interesting. There is a new type of softwarc category —
edutainment that mixes education with entertainment. And it is no doubt of
great use for entertainment. And you know we are in an age of information,
multimedia provides effective ways to organize information and to search for
specific facts quickly and efficiently. Another area, multimedia is applied in
business

presentations.

A: Obviously, you have more to tell, but I think 1’ ve got the main idea.
Multimedia has many applications and uses, and the only limitation is your
imagination. Thank you very much. ‘

B: You’re welcome.

G2 A AB A5 MARR — X (R AMEFRARAR), &
ot R E, F KK S HARAL,2000.4)
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Notes

1. multimedia BE&K

2. It typically refers to a synthesis of graphics, animation, optical storage,
image processing, and sound. B (ZHRE)—REEEE i@ DR,
BB EFE F G

mapping application  HiE N R F

pinpoint R, K5y KB --- oo OEDA=

a brief audio segment FRIEMFEF T HD '
the combination of text(the printed instruction) , static graphic images (the

color map), and digital sound (the narration describing traffic conditions)
BETXAGTHRS) BESERKCECE MEFES GLBZEER
HIRGR)

7. computer-based training (CBT) & EHLAIE

8. There is a new type of software category — edutainment. BLZEH —FhE
T ROFEBS,

9. business presentations  #j b fi

3. Intemet

A: Are you a netizen?

B: What do you mean by netizen?

A: It is a compound word composed of net and citizen. It is the result of
development of the internet technology. A netizen is a person who takes great
interest in the internet and makes full use of it.

B: In this sense, I am not up to a netizen, because I don’t often get on-line
although I am interested in it. Besides netizen, what words have emerged along
with the internet?

A: Email, e-commerce, cyberspace, chat room, web site, dotcom and so on.

B: Would you like to tell me something about the internet?

A; We have discussed some mass media such as radio and TV, which are
basically “one-way” communications, while the intcrnet is inherently a “two-
way” medium.
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B: Why?

A: The ease with which a computer user can communicate to the rest of the
world has created a sense of “global community” which is found almost nowhere
else. People around the world post web sites, exchange email, and participate in
online chats.

B: The world appears like a village becauise of the internet.

A: You are right. Nowadays people get an internet-is-the-world mood.

B: The internet is used for email and online chats?

A: It goes beyond that. In fact, the access to the internet feels more and more
like utility of sorts like the phone line, the electricity, and the cooking gas. You
pay for it as the daily necessity. These days, of course, no more self-respecting
people would live without access to the internet. The internet access gives us our
email address, our capability of buying a book or a vacation on-line, even though
the more traditional distribution channels are never less convenient and always
more reliable. The internet undoubtedly enriches our lives in many a way. The
instant reach of the email makes keeping-in touch so rewarding and so excuse-
proof.

B: You mentioned dotcom just now. What does it mean.

A: Dotcom is used to describe a company which is related to the internet. The
1990s were the golden age for internet for it was heralded as another earth-
shaking new technological revolution that would lead us to a very different kind
of advanced world. Any dotcom company was warmly welcomed. The
American stock market took off and went up and up and up.

B: I have ever seen two interesting cartoon pictures which may describe the
situation then. Two beggars are begging in the street side by side. One of them
is hanging a sign with a word “beggar”, while the other hanging a sign w1th
“dotcom”. The latter obviously gets more money. A

A: It is the dotoom that makes difference. It seems as if any dotcom company
would automatically hecome the company of the future equivalent of today’ s
Microsoft. Any traditional company and business would be sneered at as passé .
But the dream didn’t last long and the internet bubble finally burst and
as a result, the American stock market went down and down and down,
and many people lost much money.
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B: But wc should take advantage of the new technology to make our life
more convenient.

A: Yes. Many companies have set up their own web sites and put their
information on-line so that it may be available to most people. For example, I
can buy jeans directly from the factory without leaving home. First I go to a
scanning studio where computerized 3-D images of my bodies and my
measurements are stored on a computer database. Then I go on-line, pull up the
Just Jeans web pages, place orders, ‘which are delivered to my home.

B: Our life is greatly changed by the internet.

A: Yes. Traditional businesses tend to find a way out by combining with the
internet. For example, AOL “bought” Time-Warner. I put quotes around
“bought” because 1”d rather think AOL was smart enough to realize it couldn’t
survive by being AOL alone. It was ingenious for AOL to hitch onto the
traditional entertainment giant Time-Warner and become part of the “new” old
business, establish and secure a future for itself.

B: What is its future like?

A: In the next few years, you can expect a more dynamic Internet
experience, faster connection speeds and freedom from a few of the hassles that
accompany existing technology.

B: Can you name some of them?

A: Here are a few of the highlights to come; broadband connections, which
increase the speed at which data is transmitted, should multiply quickly. VoIP
technology, short form for video-over-IP, which moves analog voice traffic
onto the Internet, will explode in popularity because of its great cost savings over
traditional long-distance phone calls. Unified messaging, which ties your voice
mail, faxes, e-mail and pager messages together so that you can retrieve any type
of message through any of the channels, will become more popular because of its
potential time-savings.

Notes

1. netizen PRE

2. In this sense, [ am not up to a netizen. EXNBEL L, RELR E—1 K
R.
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3. Email, e-commerce, cyberspace, chat room, web site, dotcom  H, FHf
% B FH % KM () R % R A R

4. the internet is inherently a “two-way” medium HEEREER—MAEHN
“XL 1]

5. The case with which a computer user can communicate to the rest of the
world has created a sense of “global community” which is found almost
nowhere clse.  THEHUH P B HSSF W4 — R M ER X8
BT, X AR SE L oA T 1R B

6. onlinc chats P _EHR

7. an internet-is-the-world mood ~ RI4& R Rt R RIS LS

8. In fact, the access to the internet feels more and more like utility of sorts like
the phone line, the electricity, and the cooking gas.  SZBR I, R B N
BRI BB TR B UM R R IR H H A&

9. These days, of course, no more self-respecting people would live without
access to the internet.  X44R, BUFEAE AT £ 2 i A 40 5 25 FF T B¢ RO 4 9 LA
K.

10. The instant reach of the email makes keeping-in-touch so rewarding and so
excuse-proof.  HL T WR{F IR B 1538 S AR IS BK RSB IR 4 A 25, R
REERRFRBOLIHT .,

1.1t was heralded as another earth-shaking new technological revolution.
BURE S —RBREH R OB R T 4.

12. stock market took off B HIREF

13. cartoon pictures i {8 i

14. It seems as if any dotcom company would automatically become the company
of the future equivalent of today’s Microsoft.  #F & fEfa]— 4N F45 /) Bl 87
STEHR B BT RS KRB,

15.be sneered at as passé  BERASE HPEfH

16.bubble 17K

17.a scanning studio #HHHE

18. computerized 3-D images B EN =B E S

19. AOL was smart enough to realize it couldn’t survive by being AOL alone.
REELREWRERARKACREUATE T LN,

20.1t was ingenious for AOL to hitch onto the traditional cntertainment giant
Time-Warner and become part of the “new” old business, establish and
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secure a future for itsglf.  FEEFERHL R fF FEGIREE LR,
AR BX AT RO IBAT AL B — 3843 B AMRIE T B E AR K

21.1In the next few years, you can expect a more dynamic Internet experience,
faster connection speeds and freedom from a few of the hassles that
accompany existing technology.  R¥EJLE.KEFRERHNEFEHIHNE
P, SE R GE B BR 5 E BE , t 2 Hh B M BR W R B AR

22.Here are a few of the highlights. JLAMNB R HEER4.

23. broadband connections  FHHEA

24. VoIP technology, short form for video-over-IP, which moves analog voice
traffic onto the Internet, will explode in popularity because of its great cost
savings over traditional long-distance phoné calls. IP A A (video-over-
P EERAOREIE S HA RSN, R RN K& B IEE A
TET®RHEKERM.

25. Unified messaging, which ties your voice mail, faxes, e-mail and pager
messages together so that you can retrieve any type of message through any of
the channels, will become more popular because of its potential time-savings.
G R REBEARRNE T SH R TRAENEHEELEAE—E,
RGBT E R B F R E R B FH AR REKE TS
EXWM,

4. Internet-Based Training

A: What are you reading?

B: I’m reading sorething about internet. By the way, what is CBT?

A: Well, it stands for computer-based training, which allows employees to
learn at their own pace and with little disruption of workflow in the office.

B: Is it very popular?

A: It has been used by some companies for years, but CBT programs have
been very costly. Now faced with fast-changing technology, a tight labor
supply, and ever-increasing pressures on budgets, IT managers are looking to
Internet-based training(IBT) as a viable option for keeping employees’ skills up
to date.

B: Is that different from CBT?



