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You are young and well-educated.
You take a pride in your apearance.
You spend more or less money on
clothes at the beginning of a new sea-
son. You have brought back beautiful
clothes from your favourite store.
You have brought back fashion.

Fashion is the custom of dress-
ing. It must not be confused with
style. Personal style is the way you
handle fashion to make it yours.

Style is originality, it is im-
possible to imitate. Style is immedi-
ately recognizable and frequently en-
vied.

Time only governs fashions, not
style. People can be unfashionable
and still have great stfyle.
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