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Dr. Huixin Ke

Ms. Huixin Ke, was bom in Xingning, Guangdong Province in
1945. As a doctor of science (major in statistics) , she is now a profes-
sor and tutor to doctorial students of Journalism and Communication
School, Beijing Broadcasting Institute .

PROFESSIONAL POSITIONS AND MEMBERSHIPS

Professor, Joumnalism and Communication School, Beijing Broad-
casting Institute

Director, Survey & Statistics Institute, Beijing Broadcasting In-
stitute

Member, the Chinese People’s Political Consultative Conference
(C. P. P. C. C.) of Beijing

Member, Committee of Statistics Teaching Guidance for Universi-
ties, Ministry of Education

President, China Marketing Research Association (CMRA)

Vice president, Chinese Association of Market Information and
Research (CAMIR)

Member, Committee of Statistics Textbook Planning, State Statis-
tics Bureau

ACADEMIC BACKGROUND

Dec. 1993— June 1994 Senior visiting researcher, School of Bus-

iness, Quinnipiac University, Hamden, Connecticut, USA

Dec. 1986—March 1989 Research visitor / Dr. of Science De-
gree, Research Institute of Fundamental Information Science / Graduate
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School, Kyushu University, Fukuoka, Japan

Sep. 1962—July 1968 Undergraduate, Department of Mathema
tics and Mechanics, Beijing University, Beijing, People’s Republic of
China

PROFESSIONAL EXPERIENCE

1980— Beijing Broadcasting Institute

1977—1980 NO. 701 Factory

1969—1977 Anshan NO. 24 Middle School

TEACHING EXPERIENCE

2000—tutor to doctorial students in Communication Research

1998—tutor to graduate in Communication Research

1997—Professor, Courses for graduate:

Communication Research, Statistics in Communication Research,
Design and Analysis of Communication Research

1994—1997 Professor, Courses for undergraduate and graduate:

Statistics in Social Science, Statistical Analysis in Survey Re-
search, Statistical Package for the Social Science

1989—1994 Associate Professor, Courses for undergraduate and
graduate :

Statistics in Social Science, Statistical Analysis in Survey Re-
search, Statistical Package for the Social Science

1980—1989 Instructor, Courses for undergraduate :

Advanced Mathematics, Engineering Mathematics, Probability
Theory and Mathematical Statistics

SCIENTIFIC RESEARCH ITEM

As the top Director of Research:

1. Analysis Software of Linear Structural Equation Model with
Amount of Parameters (1990 — 1992, State Level)

2. Research on Linear Structural Equation Model about Discrete
Random Variables (1996 — 1998, State Level)

3. Calamity Affairs Study reported by Newspapers in Mainland
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China, Hong Kong and Taiwan—Take News Report on 9°21 Taiwan
Earthquake for Example (2000 — 2002, Ministry Level)

4. Research on Communication Effects in Beijing Olympic Games
Bidding (2001 — 2003, Ministry Level)

5. Studies on Methodologies of on — Online Survey and Statistics
(2002 - 2004, Ministry Level)

As the Associate Director of Research:

1. National Sampling Survey on Radio and TV Effects in Asian
Sports Games (1990 - 1991, Ministry Level)

2. A Study on Standards of Staff Structures in All Provinces’ Ra-
dio and TV Stations (1992 - 1993, Ministry Level)

3. Effects of News and Communication in Socialistic Spiritual
Civilization Construction (1992 - 1994, State Level)

4. Sampling Survey on Current Situations and Future Develop-
ments of Female Journalists In China (1994 ~ 1995, United Nation)

5. Non — sampling Error and It’ s Inferring (2001 - 2003, State
Level)

6. Digital Review of Asia Pacific (2003 - 2004, United Nation)

7. Research on Income Distribution of Radio and TV Units (2003
-2004, Ministry Level)

MAJOR PUBLICATIONS ( INCLUDING ACADEMIC WORKS,
TRANSLATIONS AND TEXTBOOKS)

1. Statistical Analysis in Survey Research, Beijing Broadcasting
Institute Press, 1992

2. Public Opinion Research, China Economy Publishing House,
1996

3. The Technology Making People Smart — Statistical Ideas and
Methods in Daily Pub life, co — author, People Transportation Publish-
ing House, 1996

4. Marketing Research and Analysis, China Statistical Publishing
House, 2000
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5. Communication Research Strategies and Sources ( Translation
from English to Chinese), Huaxia Publishing House, 2000

6. Marketing Research , Repository Publishing Limited, Taiwan,
2002

7. Statistics in Communication Research , Beijing Broadcasting In-
stitute Press, 2003

8. The Search for a Method — Focus Groups and Development in
Mass Communication Research (Translation from English to Chinese),
Xinhua Publishing House, going to be published in2004

9. Media and People — Research on Media Communication Effects
in Beijing Olympic Games Bidding, Beijing Broadcasting Institute
Press, in the plan of 2004

HONORS AND AWARDS

Dr. Ke has received 26 awards in scientific research and teach-
ing, including five ministry level ones (one first — rank prize, four sec-
ond - rank prizes and one third — rank prize) and a international level
one (Best Paper by an Author from a Developing Country given by
World Association for Public Opinion Research)

She has received honors successively as an Advanced Worker of
National Radio and TV System, an Advanced Teacher of Beijing, a
National Advanced Teacher, a Working Model of Beijing and a Nation-
al Working Model. Also she was awarded a Certificate of Special State
Subsidy and elected one of the 100 Most Excellent Radio and TV Theo-
retical Workers in China.
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age Y

21 Sampling Design of the Research on Chinese Internet BBS

37  Primary Study of Practical Statistics Analysis Method on Multiple
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87  Conjoint Analysis in Marketing Research

103 Multivariate Statistical Modeling for New Product Developing in
Marketing Research

125 A Review on Internet Research Methodologies




4

| FEH L%

151  Study of Digital Divide and the Influential Factors in Five Regions

(countries) of Asia — Pacific

177  Research on Broadcasting and TV Rating in Europe and Our Think-

ing
187  Studies on Evaluation Index System of TV Programs in Mainland
China Its History, Current situation and Development ( Abbre-

viation Version)

193 "Market Research of Pure Water with Big Bottle in Zhengzhou”
Statistics Application Case

218 A Study on Disasters Reported by Newspapers in Mainland China,
Taiwan, and Hong Kong — Take News Report on 921 Taiwan Earth-
quake for Example
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