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Meeting and Greeting People

Module 1 _Warm-up Activities (#15%:3))

B EEISA

ESH AT BFEHIARNEF RALEPARELANG—F ., A, ofTh 4t
BAFWARRRER? ARET XHARLEAMEZZER? AT HIUANAE R FESFL
WHARMT MiX— 5,
Bxxuhs

ARAHBERT RE, WTFTARANA X FHFRL, EARLFRG RGBT R ALY, B
W, ARRRAEY, BEL R BAANZI AL RER, EEARALT I, EREFL
B & Rk e KA TR, T BAATR B ALY ALfe et ok, M RATE ST SMES P A
B RF R, A ALA
B €HRIC

cooperative enterprise GE

joint venture enterprise F%5 4k

state-owned enterprise [FF ik

collectively-owned (or collective) enterprise ZE{&~\)

individually or privately-owned/private enterprise £\ {1

exclusively (or solely) foreign-owned enterprise b5 %5l

CCPIT: China Council for the Promotion of International Trade [ [HEBRABIEHB RS
B ==miE

A) STA VAR LT & P B Gy mt, J Ty LA
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1) — Excuse me, but aren’t you Mr./Ms. /Mrs. ... from...?

2) — If I’'m not mistaken, you must be Mr. /Ms. /Mrs. ... from . ...
— Yes, 'm ..... /T’m sorry, you’ve got the wrong person.
B) %4{RABEI— K EARKEZ B, 7T LUX AR 3T .
1) — It’s so nice/good to see you again, Mr. /Ms. /Mrs. .... How are you doing?

— I'm doing great.
2) — I'm so glad to meet you here in Beijing.
— It seems ages since we last met.
C) F—AH% WHl, XAMSHER P THFRA LT TIERX, TLBEE—L 7T :
— Good morning/ afternoon/evening, Mr. /Ms. /Mrs. ...
— Hi, John/ Mary/ Mr. /Mrs. /Ms. . ...

Module 2 _Video Watch (& AIR)

Hi-tech cameras track shoppers to help companies better market products.

% Key Words and Expressions

retailer n. TR A

grab v. #

psychology n. .O>Bi2E, LERES

merchandise n. §§i%, HY

a short fuse by Af115 TRk AR

queue n. 175, KB\, BAS; vi. HEBA, HEBA %1%

S O

S P P G > PN o P

.

Direction: Warch the video clip for the first time and discuss the following questions or
topics with other students orally.
1. What are the major problems with the shopping centers in your own experience?
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2. Do you think it is necessary to install Hi-tech cameras to track shopping behaviors?
3. In your opinion, are there any other alternatives to solve the problem in this video

clip?

Direction: Waitch the video clip carefully and fill in the blanks with the missing words.

Smile, you're on consumer behavior camera. No surprise that you’ll likely be
(1) while holiday shopping, but it’s not all for (2) . Some of it is for
market research. Retailers are tracking you to learn how you shop.

“Where are people, shoppers, spending time? What is grabbing their attention? Are
they having to wait too, too long for customer service at different points?”

Consumer behavior analysis, it’s part (3) , part science, part technology and a
bit of psychology. Rajeev Sharma’s software turns (4) of customers working their
way through stores into hard (5) , allowing retailers to take fast action if things
aren’t working out.

“You can move around the merchandise to position of products so that it, it, it creates
the right (6) , and right products in front of the right people in the right time. ”

With the holiday shopping crunch, retailers know their customers have short fuses, and
crowd hassles don’t help.

“And you can create this kind of maps, the hot spots and the cold spots. These are
extremely important because there’s no number. By just looking at this, this color-coded
map, you can see which (7) of this store is receiving more attention. ”

And that helps retailers decide where to place display units.

“ After browsing, decide to interact with it, as in read labels or, or, or you know,
experience it more. And finally, of course, what every product and retailer, er, the product
manufacturer and retailer want you to drop it into your basket. ”

But it’s not all creative marketing; traffic jams at (8) are often the biggest
problem.

“What this shows is a, is a line-forming, and something that you are very familiar with
in this, this season. ”

Best Buy is using its own research to try to (9) those lines.

“We now deploy a queuing system in our stores, where all customers, they wait in a
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queue, and we have somebody there directing traffic, so you don't get (10) in the

wrong line, which drives people crazy. ”

Module 3 _ Listening Tasks ( S EIXIT)

E Long Conversations

Dialogue 1

Mr. Wells, a US sports businessman, and his assistant, Ms. Porter, are visiting
Shanghai. Ms. Li Xia and Mr. Wang Ping, officials from Shanghai Sub-council of CCPIT,

are at the airport to meet them.

Exercise 1
Listen to the conversation and answer the following questions.
Question 1: What is the relationship between Mr. Wells and Ms. Porter?

Question 2; Who is there to meet them?

Question 3 ; Is it Mr. Wells’s first visit to Shanghai? Is it his first visit to China?

Question 4 ; What did Ms. Porter come to Shanghai for last year?

Exercise 2

Listen again and fill in the missing words with what you hear.

Li, (1) Mr. Wells from the U. S. ?
Wells ; Yes, 'm John Wells. (2) from CCPIT?
Li; Yes, I am Li Xia. (3) _, Mr. Wells. (4)

Mr. Wang Pin, head of Foreign Investment Office.
Wang (5) , Mr. Wells? (6)



Wells
Porter;
Wang & Li:
Wells:

Wells
Wang ;
Wells ;
Li;

Wells .
Li.
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Glad to meet you too, Mr. Wang. This is Ellis Porter, my assistant.
How do you do, Mr. Wang and Ms. Li?
How do you do? (7)

(8) invite us to Shanghai and come to meet us at the
airport.

Not at all. (9)

Oh yes. The view of Shanghai is (10) from the plane.

I hope (11) in Shanghai.

Thank you. (12)

Qur car is waiting outside. I think you’d like to (13) to
(14) the jet lag. (15) go to the hotel
first?

Yes. It’s very (16) .

(17) . We are going to take you to the Hilton Hotel.

L ME-KARENERL, AT EREE, RIEHF A LRERNESITEE, o
“Glad to meet you”, “How do you do?” %, MR MBEXN T EHE —-KEKFH, -4
“Welcome to China” £ 3] B IF- W ER .

2. fEXAXES, £ 4 Fi—/5)“Is this your first visit to Shanghai?” 73 T —Bt B R
FRUVIBIRIE o FATAESEBR LA b Al ARG Ffil: , S D07 BEF= A L0 S U A &S,
e W, RERELE (B Y20 F R A BIERE, IS IR E IR BRI A (B

B EEHENE,

Dialogue 2

On the Way to the Hotel

They get on the car and drive 10 the hotel. On the way to the hotel, they are talking

about Shanghai and the tremendous business opportunities it has.

N P I P S D N P I PN P N P P P P R T P P S P S P P P P L R P P S S
overseas adj. BIMY headquarter n. £&f z
) thanks to... HHF,EH stream n. i, Ji| ;—R%, —& %
2 unprecedented adj. HIFTRA K, B IRTH)H A 1
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M@w@W@w@@y@wywywyw\y@w@@@@yw
A Sino-American H132f¥] ( Sino-Japanese H1 H )
reform and opening up M(FEIFIH
The New Century Building ( ¥ ) #rittad K/E
HSBC (The Hong Kong and Shanghai Banking Coporation) JLF41T
Citibank 7EHft44T |
GM ( General Motor Corporation) & [E3 A/ H]
Philips i 22 JERIH A 7 The Fortune {115 ) 7%

@@@@@@@\@@N

i‘ PP o P SN o S e P

Exercise 1

Listen to the conversation and fill in the blanks with the information you hear.

1. Mr Wells wants to set up in Shanghai.

2. Mr, Wells and Ms. Porter plan to participate in

3. Shanghai Municipal Government has drawn up to attract foreign

investment.

4. Many foreign businesses in Shanghai have made a much

than their investment.
5. Mr. Wells and Ms. Porter hope they will with Shanghai.

Exercise 2
Listen to the conversation and fill in the blanks with appropriate words.
Shanghai is developing very fast. There’re more hotels and new buildings being built all

around here, and it is expecting more (1) as more and more (2)
companies set up their offices here. Many big banks and companies which (3)
among the Fortune Top (4) come here in a (5) stream. They have
established their offices and even their (6) in Shanghai. In 2003 alone, Shanghai
(7) the establishment of 3,783 joint (8) and cooperative (9)
with investments of (10) US dollars.

To (11) foreign investment, Shanghai Municipal Government has drawn up
(12) policies. The entire (13) environment has been (14) a
great deal. Thanks to China’s (15) into the WTO and the (16) of its

reform and opening up, Shanghai’s economy has been developing at an (17)
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speed. It is now the (18) of China to the outside world. The future of Shanghai is
really (19)

WE 2R

1. Ms. Porter 33—k ¥, % F¥F G BB ABE . B, BiEANE LEK
BRAEHERBBAGET . ERERKHVMLRIIZMNNA T LBHIHREIRBOE,
TR 7 ESEBIA R LA, S LTS BT B IR — S

2. FEXHE AN B s B A — T A BT A X i B E AR . BR T H AN Yes,”
“Right,” “Quite so,” “I see,” “I can’t agree more” %5, R IF ML TB/R &k 2 H & — )
BER, XEARUUHEEE C MM ISR RIEDTT B0 B 2R #biE X SR
S LM, NTTE ARG B IER TS

TER S E S P RITA TR R 2 THE — S B EENTEE, HI, 7
IEERBITRHPRR SR ERRE S A AR e,

Disgussion.l.

) \inevita\ble adj. N ﬁ]ﬁﬁﬂ@ T irreversible ad] T\‘ﬁj‘;‘i‘%ﬂﬂ z
% hostility n. JE& ; AAE have access to A HUd 7] ({
% tap into ¥ unparalleled adj. X5 HH ¢
) inequality n. ¥y, RF% %
% Some view it as ... Others regard it with. . . F AREHR, KA K MR 1
% I mean... i\ N It refers to. .. X238 %

On the one hand, ... On the other hand, ... — 4,5 —F1H ¢

= N e T e S e S T T T e T e T D S e = @@@@WN@@@&

Directions: An IMF representative has come to CCTV 9 dialogue program to talk about

globalization process.
£kl (globalization) R—PRANEGHIEHE IBA M LARERIL? BRI 2IRILMN
ZHFH T AREAEE? —hEFRSE TS AL — MBS TR S BRI
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Exercise 1
Listen to the interview and answer the following questions.

Question 1: What is the topic of this interview?

Question 2; Will all the countries benefit from the globalization process?

Exercise 2
Listen to the interview and fill in the blanks with the information you hear.

1. Globalization is a historical process. It refers to

around the world, particularly through . The term also refers to the
of (labor) and

(technology) across .
2. People are worried about globalization because markets promote efficiency through
, this means the specialization allows people and economy to

. On the one hand global markets to tap into more and larger markets
around the world, so they can have access to , technology, cheaper imports, and
larger . But on the other hand, markets do not necessarily ensure that the benefits
of increased efficiency are . You must be the policies needed, and in
the case of the poorest countries may need as they do so.

s ek

FEER 6 B FEW B HALRUTIT , R BN E M UEE K, B RWAER AT
. —E8RERIEWALK A, 455 ) “financial flow,” “division of labor,”
“income inequality” %; ~ R IR ERBBHEM AR KB, MAMFEFHN . .. has
acquired considerable emotion,” “ The 20th century saw unparalleled economic growth. .. ”
J% FH because, so, that MMM E RAE. RETUMFHBR—F, 7 HL4]
FE A SHHRER.

Discussion 2

In a seminar, a professor and his students are discussing about what culture is. Each

student is required to give a unique metaphor of culture.



