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PREFACE

Despite periodic jolts to the global equilibrium, caused by both natural
and human—made disasters, people everywhere are traveling in ever growing
numbers to ever more distant destinations. Until the 1990s, leisure travel and
tourism was overwhelmingly dominated by travelers from the developed North
going to destinations in the developed North. Travel to developing countries
was modest by comparison, and travel by residents of the developing world
was even weaker. Much has changed over the past decade. East Asia has be-
come the leading growth arena for tourism, both international and domestic,
while South Asia and the Middle East have seen some of the highest global
growth rates, albeit from a fairly low base. Latin Americans are traveling
more and Africa is becoming a more popular destination.

These trends will continue, and their significance for countries in the de-
veloping world are enormous. Developing countries will host increasing num-
bers of visitors and will increasingly be generating international tourists. In a
couple of decades, China will become the leading country destination in the
world, according to World Tourism Organization’ s projections, and will e-
ventually gencrate more international visitors than any other country. The e-
conomic, environmental and societal impacts of all of these people going to so
many places is the subject matter of the papers in this book, which came out of
a 2001 conference on Tourism Planning and Management in Developing Coun-
tries (11 to 14 November 2001 in Guilin, China). The conference was a joint

meeting of the Commission on the Geography of Tourism of the Geographical



e

Society of China and the Tourism, Leisure and Global Change Study Group of
the International Geographical Union. This international meeting was spon-
sored by the Guilin Tourism Bureau and Guilin Municipal Government, the
Center for Tourism Planning and Research at Zhongshan University in Guang-
zhou, China, and the Department of Geography and Public Planning at North-
ern Arizona University in the USA. The conference attracted over 150 partici-
pants from every corner of China and the world.

This conference took place exactly two months after the devastating ter-
rorist attacks in New York, Washington, DC and Pennsylvania, which had a
deep and worldwide impact on the travel and tourism industry. Travel declined
between 20% and 60% in the US, depending on the industry segment and lo-
cation. In Asia, the decline ranged from 5% to 25%. The tourism and travel
industry’ s phenomenal growth in the 20th century was based on declining
barriers and increased international cooperation in trade and diplomacy. The
future recovery and growth of global travel and tourism in both the developing
and developed world depends on maintaining social stability and increasing
global prosperity. These can only come about through a willingness among all
to be sensitive to the needs of the less privileged and to cooperate to resolve
social inequities and misunderstandings. Tourism done right can play a signifi-
cant role in boosting the well being of the developing world. However,
tourism development that is not sensitive to local environmental and social cir-
cumstances can have the opposite affect. This book casts light on the experi-
ences of tourism in developing countries so that the lessons learned can help to

make for better tourism and a better world tomorrow.

Alan A, Lew (] f&#)
Department of Geography and Public Planning
Northern Arizona University
Flagstaff, Arizona, USA
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