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Abstract

Report on Development of China’s Media Industry 2011 ( The Blue Book of China’s Media
2011) is an edited work led by the Tsinghua University School of Journalism and
Communication, and Center of Media Economy and Management Studies, contributed
by many domestic and foreign media experts. Now in its 8th consecutive year of
publication, it claims an important position among The Blue Book Series published by
Social Sciences Academic Press ( China). The contributors of the book, i. e. researchers
and professionals in the field of China’s media and media management, offer extensive
observations to all aspects of the development of media industry, as well as scientific
analyses of its trends. Since its first publication, the book has garnered intense public
attention, and has been quoted by many in domestic and foreign media. The Blue Book
of China’s Media h as now become one of the authoritative works on the study of China’s
media industry.

2010 was the last year in China’s “Eleventh Five-Year Plan,” and a key transition
year for the next successive plan. With China’s rapid economic growth and gradually
deepening cultural system reformation, the cultural industry’s position in the national
economy is rising. Both the size and structure of China’s media industry have undergone
rapid change. On one hand, in the face of the constraints on internal strength and the
external competition, traditional media insist in constant innovation, and actively
seeking a way out by cooperating with capital markets and new media. On the other
hand, the power of new media has been swiftly elevated-not only by subverting the
traditional media landscape, but also by impacting cultural discourse and expression, and
intervening in social affairs-thus profoundly impacting media’s future development.

The book is a valuable theoretical and practical guide. With systematic reviews and
analyses of the media industry and its sub-sectors, the book is a useful reference for
government policymaking, and for setting operational strategy by media enterprises. It is
also valuable to researchers, teachers and university students specializing in journalism an

communications, especially in media economy and management studies.
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