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Unit 1

Introduction to Tourism Industry

Part One Dialogues

Sample Dialogue 1

Situation: Mike is going to graduate from his university soon and now he is having an interview
for a tour guide at a travel agency.
I=Interviewer M = Mike

I: Good morning!

M: Good morning!

I: Please take a seat. May I know your name, please?

M: My name is Mike Brown.

I: Could you tell me why you want to be a tour guide?

M: Because I like to travel and I also like meeting various kinds of people.

1. Only having the interest is not enough. What do you think are your strong points working as a

tour guide?

M: First I’ m a major of tourism. I’ve obtained professional knowledge about tourism. Second, I
can speak English very well, which makes me more capable of communicating with foreign
tourists. Third, I love traveling, which I think is also very important.

I: Good idea. I want to know how much you’ll expect your salary.

M: I think you must have your own criterion of salary. Salary is not the first thing I’ll take into
account.

I: OK. You will get a reply in a week.

M: TI’'m looking forward to a positive reply. Thank you very much.

I: You are welcome.

Sample Dialogue 2

Situation: Bob has just come back from Thailand, and he is talking with Mary about his travel.
M=Mary B=Bob
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: Hi, Bob. Haven’t seen you for ages! How is everything?
I’ve just come back from Thailand. It is really an exciting trip.

: Really? That must be very interesting.

You are right. The beautiful sceneries, nice people and the different cultures.

: It seems that you really enjoy your stay there.

Yes. It broadens my perspective, and I can learn a lot from it.

: But travel is ExPensive.' I can’t imagine a person working hard the whole year and then
spénding his savings within a couple of days just for seeing landscape and meeting people
of different colors and races. .

I agree with you on that, but we can choose a cheaper way of traveling.

B:

M: I’m afraid I can’t afford long trip with my salary. Any suggestions?

B: If you work in a travel agency, you could find some chances to travel cheaply or even withdut
paying.

M: Good idea. I’'ll have a try.

Useful Expressions

1. Nice to meet you, Miss Sun. Take a seat, please.
REIEARIR, FhDEH. THR,

2. First of all, would you please say something about yourself ?
B, RN H—TIRECHE?

3. My major is Tourism English.
LV RIRWFHIE

4. I am looking forward to your positive reply.
RABRMIBAR T EENER

5. Fine. You are the very person we want.
RiF. RIERBRINFTERIN.

6. How is everything?
Bk B akk?

7. Haven’t seen you for ages!
HFAARR,

8. I’ve just come back from China.
REM A EESR,

9. There are a lot of places of interests for you to visit.
REHHFEZ LB LIS,

10. Traveling really broadens one’s horizon.

el A Ba AT AT R AR A .

Task Dialogue 1

Situation: Peter has just traveled over Africa, and he is talking with his friend Lucy about his
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experience.

Task Dialogue 2

Situation: Mary is having an interview for a tour guide at a travel agency.
Part Two TextA

Introduction to Tourism

Tourism is travel for recreational, leisure or business purposes. The World Tourism
Organization defines tourists as people who “travel to and stay in places outside their usual
environment for more than twenty-four (24) hours and not more than one consecutive year for
leisure, business and other purposes not related to the exercise of an activity remunerated from
within the place visited”. Tourism has become a popular global leisure activity. In 2007, there
were over 903 million international tourist arrivals, with a growth of 6.6% as compared to 2006.
International tourist receipts were USD 856 billion in 2007.

Despite the uncertainties in the global economy, international tourist arrivals during the first
four months of 2008 followed a similar growth trend than the same period in 2007. However, as
a result of the economic crisis of 2008, international travel demand suffered a strong slowdown
beginning in June 2008, with growth in international tourism arrivals worldwide falling to 2%
during the summer months, while growth from January to April 2008 had reached an average
5.7% compared to its 2007 level. Growth from 2006 to 2007 was only 3.7%, as total
international tourism arrivals from January to August were 641 million tourists, up from 618
million in the same period in 2007.

Tourism is vital for many countries, such as the U.A.E, Egypt, Greece and Thailand, and
many island nations, such as The Bahamas, Fiji, Maldives and the Seychelies, due to the large
intake of money for businesses with their goods and services and the opportunity for
employment in the service industries associated with tourism. These service industries include
transportation services, such as airlines, cruise ships and taxis, hospitality services, such as
accommodations, including hotels and resorts, and entertainment venues, such as amusement

parks, casinos, shopping malls, various music venues and the theatres.

Definition

One of the earliest definitions of tourism was provided by the Austrian economist in 1910,
who defined it as, “some total of operators, mainly of an economic nature, which directly relate
to the entry, stay and movement of foreigners inside and outside a certain country, city or a
region.”

Hunziker and Krapf, in 1941, defined tourism as people who travel “the sum of the
phenomena and relationships arising from the travel and stay of non-residents, insofar as they do

not lead to permanent residence and are not connected with any earning activity.” In 1976, the
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Tourism: Society of England’s definition was: “Tourism is the temporary, short-term movement
of people to destination outside the places where they normally live and work and their activities
during the stay at each destination. It includes movements for all purposes.” In 1981, the
International Association of Scientific Experts in Tourism defined tourism in terms of particular
activities selected by choice and undertaken outside the home.

The United Nations classified three forms of tourism in 1994 in its “Recommendations on
Tourism Statistics™: Domestic tourism, which involves residents of the given country traveling
only within this country; Inbound tourism, involving non-residents traveling in the given country;
and outbound tourism, involving residents traveling in another country. The UN also derived
different categories of tourism by combining the three basic forms of tourism: Internal tourism,
which comprises domestic tourism and inbound tourism; National tourism, which comprises
domestic tourism and outbound tourism; and International tourism, which consists of inbound
tourism and outbound tourism. Intrabound tourism is a term coined by the Korea Tourism
Organization and widely accepted in Korea. Intrabound tourism differs from domestic tourism in
that the former encompasses policymaking and implementation of national tourism policies.

Recently, the tourism industry has shifted from the promotion of inbound tourism to the
promotion of intrabound tourism, because many countries are experiencing tough competition
for inbound tourists. Some national policymakers have shifted their priority to the promotion of
intrabound tourism to contribute to the local economy. Examples of such campaigns include:
“See America” in the United States; “Get Going Canada” in Canada; “100% Pure New Zealand”
in New Zealand; “Incredible India” in India; and “The Hidden Charm” in Vietnam.

Most visited countries

The World Tourism Organization reports the following ten countries as the most visited in
2007 by numbers of international travelers. When compared to 2006, Ukraine entered the top ten
list, surpassing Russta, Austria and Mexico. Most of the top visited countries continue to be on
the European continent.

, International Tourist International
Ranking Country UNWL%_E:?”“' Arrivals Tourist Arrivals
(2007 ) ( million ) (2006 ) ( million )
1 l ' France Europe 81.9 79.1
2 2 Spain Europe 59.2 58.5
3 B United States North America 56.0 51.1
4 China Asia 54.7 49.6
S l I Italy Europe 43.7 41.1
6 #515 United Kingdom | Europe 30.7 30.7
7 P Germany Europe 24.4 23.6
8 W Ukraine Europe 23.1 18.9
9 Turkey Europe 222 18.9
10 Bl Mexico North America 21.4 21.4
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International tourism receipts

International tourist receipts were USD 96.7 billion in 2007, up from USD 85.7 billion in
2006. When the export value of international passenger travel receipts is accounted for, total
receipts in 2007 reached a record of USD 1.02 trillion or 3 billion a day. The World Tourism
Organization reports the following countries as the top ten tourism earners for the year 2007. It

is noticeable that most of them are on the European continent, but the United States continues to

be the top earner.

. International Tourism | International Tourism
Ranking Country UNWLOa rl;:tglonal Receipts Receipts
{ 2007 ) ( bitlion ) ( 2008 ) ( biilion )
1 B United States North America $96.7 $85.7
2 B spain | Europe $57.8 $51.1
3 BRrance Europe $54.2 $46.3
4 B0y Europe $42.7 $38.1
5 B Asia $41.9 $33.9
6 B4 United Kingdom | Europe $37.6 $33.7
7 | M Genany Europe $36.0 $32.8
8 Bl Australia Oceania $22.2 $17.8
9 cun SR Europe $18.9 $16.6
10 Turkey Europe $18.5 $16.9

International tourism top spenders

The World Tourism Organization reports the following countries as the top ten biggest

spenders on international tourism for the year 2007. For the fifth year in a row, German tourists

continue as the top spenders. A study by Dresdner Bank forecasts that for 2008, Germans and

Europeans, in general, will continue to be the top spenders, because of the strength of the Euro

against the United States dollar, with strong demand for the U.S. in favor of other destinations.

. UNWTO Regional lnternationa_l Tourism lnternationa} Tourism
Ranking Country Market Expendlt.ures Expendlt.ures
( 2007 ) { billion ) { 2006 ) ( billion )
1 W Germany Europe $82.9 $73.9
2 B8 United States North America $76.2 $72.1
3 B#% United Kingdom Europe $72.3 $63.1
4 B Brrance Europe $36.7 $31.2
5 China Asia $29.8 $24.3
6 B Bay Europe $27.3 $23.1
7 @ Japan Asia $26.5 $26.9
8 g+l Canada North America $24.8 $20.5
9 B Russia Europe $22.3 $18.2
10 i@ South Korea Asia $20.9 $18.9
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Most visited attractions

Forbes Traveller released a ranking of the world’s 50 most visited tourist attractions in 2007,

including both international and domestic tourists. The following are the top 10 attractions,

followed by some other famous sites included within the list of the 50 most visited: It is

noticeable that four out of the top five are in North America.

World's . . . Number of visitors
ranking Tourist attraction Location Country (million)
1 Times Square New York City B United States 35

National Mall and ; o
2 Memorial Parks Washington, D.C. | = United States 25
R Lake Buena T
3 Magic Kingdom Vista, Orlando B United States 16.6
4 Trafalgar Square London £ United Kingdom 15
. Anaheim, T
5 Disneyland California United States 14.7
. Ontario E+0 Canada
. Hiagara Eells New York BE= United States 14
Fisherman’s Wharf & | San Francisco, G
7 Golden Gate California B United States 13
Tokyo Disneyland &
8 Tokyo DisneySea Urayasu @ Japan 12.9
9 Notre Dame de Paris Paris l E France 12
10 Disneyland Paris Paris l i France 10.6

Other selected famous destinations

:’Zﬁ::;; Tourist attraction Location Country Nun:br:;'";::nw)sntors
11 Great Wall of China | Beijing China 10
15 Louvre Paris l lFrance 1.5
18 Eiffel Tower Paris I 'France 6.7
24 gi’s‘:i ;::g Hong Kong Bl china 5.2
28 Universal Studios Los Angeles B United States 4.7
31 Grand Canyon Arizona B United States 44
36 Statue of Liberty New York City B United States 4,24
38 IS-I};?:;:}, Opera Sydney Australia 4
39 The Colosseum Rome l ' Italy 4
42 gz‘l’:i;gstate New York City B United States 4
44 London Eye London &= United Kingdom 3.5
47 Giza Pyramids Cairo = Egypt 3
50 Taj Mahal Agra i India 2.4

Most visited cities

Euromonitor released a ranking of the world’s 150 most visited cities by international
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tourists in 2007. The following are the leading 15 cities, according to Euromonitor’s

ranking.
Ranking City Country Nur:;::;:;f ;nr::ﬁ? :r':ic)mal.
1 London £ United Kingdom 15.34
2 Hong Kong China 12.05
3 Bangkok == Thailand 10.84
4 Singapore o Singapore 10.28
S Paris l IFrance 8.76
6 New York City B United States 7.65
7 Toronto E+0 Canada 6.63
8 Dubai == United Arab Emirates 6.54
9 Istanbul (&8 Turkey 6.45
10 Rome l l Italy 6.12
11 Barcelona E Spain 5.04
12 Seoul 1@, Korea 4.99
13 Shanghai Bl china 4.80
14 Dublin 8 | Ireland 4.63
15 Kuala Lumpur B¥  Malaysia 4.40
(1509 Words)
New Words
tourism ['tusriz(a)m] nJR4T; FRWFPRYE; IR
recreational [rekri'eif anal] adj ARFEH, BERK
leisure [le3s; li:3a] nZ=H, ik, &R, €%
purpose ['po:pas] nBHK, B&E
define [di'fain] vtEX, PRAIULEA
environment [in'vaiaranmant) n. ¥ HE
consecutive [ken'sekjutiv] adj. E=LEH), EHW
remunerate [ri'mju:nareit] v.BH
popular [popjuls] adj JBREY, WMATHY, ZHAH
global ['glaubal] adj BRI, 23kpy, 2HFK
million ['miljen] nm. B, BAN
international Linta(:)'nae[ analj adj. Hired, HEH
tourist ['tuerist] nIRITHE, RiEE
arrival [a'raival] nBk, Bk, BikE
receipt [ri'sizt] nWcsk, WEE, WE
billion ['biljan] n.& adj 2 ()
uncertainty [An'sa:tnti] nGH, FHE, FAlE
economy [i(:)'konami] n&g%; T4
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similar
suffer

slowdown

average

intake
opportunity
transportation
cruise

taxi
hospitality
accommodation
hotel

resort
entertainment
venue

casino
definition
economist
operator
economic
nature

entry
phenomena
relationship
insofar
permanent
residence

resident

normally
undertake
classify
domestic

inbound

outbound

category

['simila]
['safa]

['slaudaun]
[eevaerid3]

[inteik]
[opa'tju:niti]
[.treenspo:'teif an)
[kru:z]

['teeksi]
[hospi'teeliti]
[a.koma'deif an]
[hau'tel]

[ri'zo:t]
[enta'teinmant]
['venju:]
[ka'si:nau]
[definifan]
[i:'konamist]
['opereite]
[.irke'namik]
[neitf o]

['entri]
[fi'nomina]
[ri'teifan[ip]
[insau'fa:]
[pa:manaent]
[rezidens]
[rezidant]

['no:mali]
[.Anda'teik]
['klzesifai]
[do'mestik]
[inbaund]

[‘autbaund]
['keetigari]

adj FHAIE, 2SI
vwili®, &5, B%
viZFEE, TWE
n.FEARBE, B

adj.— MY, WER, FHH
n ), FEHIKFE, FEE
n. (ZE—EHREIY) FIANE
ndls, BHL

n.izHy, Bk
n.&vidKHE, KA

n HHRE
ndffE, %, HA, BF
nfE4k, FETE

n.JigtE, &tk

n i, HRZH
n3XFE, Bk, BRARKE

n. A

nRZ5%

nEX, fER

nEW¥EE, &FFK
nEEE; BER, TEE
adj.2% (L) 8, PHEN, S5F%n
nAfE, Xik; M B, BRARA
nifA, AO

nH|R

nRHR, REK
adv.7E - HITE

adj.  KAH, FFAR
nJB A, {E4t

nEZR

adj. JEAER, HHH
adv.IEH#b, EHH
vt.EF, ik, AH
v, 4%

adj. N ; ZHEH

adj. HEAY, MR, AR
n AY

adj FFEESMEY, FAEEAMERY, HEERY
n. P




contribute
priority
encompass
policymaking

implementation
policy
promotion
tough
competition
policymaker

campaign

incredible

surpass
European

continent
trillion
earner
noticeable
spender

forecast

release

magic

[ken'tribju:t]
[prai‘oriti]
[in'kampas]
[polesimeikin]

implimen'teif an]

[palisi]
[pra'maufan]
[taf]
[kompi'ti[an]

['polasimeika(r)]

[keem'pein]

[in'kredabl]
[se:'pa:s]
[juera'pi(:)an]

['kontinent]
['triljen]
[@:na]
['nautisabl]
['spenda(r)]
['fo:ka:st]

[ri'li:s]

['maed3ik]

Phrases and Expressions

compared to

as a result of
economic crisis
due to

service industry

associate ...with...

cruise ship
amusement park

vigE), fBEk, T
n%g, B, 4, R
vAE, B BB, XL
n.HIEHE, #K

adj. BB BURN, REH
n AT

nB¥, Fit

nf2i#, &%, #HA, =K
adj SREERY, IR, RIRM
nEH, BR
nBRFIEE, REA
ni&s, F|ikizgh
viZmiEs, AEES)
adj. ELLBEE M

vtiRsE, Mt

adj. BRI By, BRI G

n. BRI A

n. KR, B

num. J74Z

nFEA

adj. B 5 WLy, BEEW
nABMA, FEE&WLWA
vt HAR, W, W
nSER, B, B, Bt
ViR, B

R4, KA

adj. AN, FE M, ARTRBH
nfEy:, BAR, KBk

YEH - 25 2R
ZBHEl
mF, NHTF
W%l

12 B R R
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shopping mall
relate to

arise from

lead to

be connected with
in terms of
domestic tourism
inbound tourism
outbound tourism
intrabound tourism
local economy
differ from

in that

export value

in favor of

tourist attraction

memorial park

Abbreviations

WTO (World Tourism Organization)
USD (United States Dollar)
U.A.E (United Arab Emirates)

UN (United Nations)

Proper Names
Egypt [i:d3ipt]
Greece [gri:s]
Thailand ['taileend]
Bahamas [ba'ha:maz]
Fiji [fi:'d3i:, 'fi:d3i:]
Maldives ['mo:ldaivz]
Seychelles [sei'[elz]
Canada ['keenada]
New Zealand [nju: 'zizlend]
Vietnam [.viat'neem]
Ukraine [ju(:)'krein]
Russia ['rAf 8]
Austria ['ostria]

KAy L

BR

EEF, B--H5HER
S%, Em

5. BEBRER

WiE, &R

e pidiics

AR i e

Bk U

5% P e

L 2B

A

BN

SMEER, HOE&H
B, HRT

i iN:ce:
ZEAE; Ak

A ki R
e
LEDAIE S=g B
KEHE

Bx

#hE

®E
ELrs RS
EF
ORAR (HE)
#EEHIR
JIIE=N
B2
R
L5
RE

B A




