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Current Situation Research of Industrial Design Industry in China
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Abstract: Recently, China becomes the shining star for its quick development. How to
design the new business model to different level and how to fulfill the demands of more
sustainable lifestyle for the middle class are very hot research fields. Now we have a proper
political and social environment of industrial design, and related researches are just started.

This article will pick up some important elements from government, enterprises, design
companies, design schools and research centers, combining with the situation of industrial
structure and current statement to generate some ideas and advices for the related policies.

Keywords: industrial design industry, manufacturing enterprises, design policy, design
innovation mechanism, current situation
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