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§ ection 1  Background Information

1. HEsHhE

5218 WA 4 (R IR R v A2 BRI A A 8 BT
%, TEEVHEPASFHRS. B 19 #HL, AR
TERRUN LA 52 T, TTEEMIAARET Y K, WRLH
MRS E5MARBRAL, ZWERAKREAK, §
WEAFEEE S REEFEER S, B 19 42 20 L
E, XMBEIMEMRETEERAEES (Exposmons)

B R REEAT 1851 EAEESEAT. JKEER 2R B,
EEHESEET M ARMERUEREE .. EEAAEBEXRARE £
LFH “HE KN4 " (Great Exhibition). ZEEHMATHHREMT, &R
Bl AU, SfHLSHEE T A RPUEG I AR B TixX X N5 arr R
R FERCIEANMEWE (7 1852 RO M4 L R S /R{AEF YA
1853 ERSL IS FHRERAYIE) KRS RN B RS KRR,
VIR S 2 ARSI 0 B, FIREBEN BRI A E.
EEKEA 100 FL5%, BITHEM, BEEREKNED, MR ERSTE
SR, SETHRRAEERXR. H, HAERS0TE, £
UL R R R, REES SRS T R G K i R KA
HEEmtE S, £HEYASHRLOEER AT . “BERHR ; EA
21 4, FERERSEFRA MBS RENEA.

(LESKYE: hitp://www.lvmama.com/lp/shanghaishibohui/renwen.html.)
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7 20 t4210 60 EAR, BRAFEHFAEEARRBER. HA 1990 £~
R, BEEERS, BENSLL, HFREEERTVERARSRES, LR
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BRIEHEM. B E R T AREne s
HRALAH 4000 24, BEFENEBRSHFREE
2800 Z%t. EEKY, BEARRMEMNEE,
KEFEE, BARH, HE%, EHEFALKE .
Fi. BHA. Fins. . s

HESHREATE. EREE MR TO 254,
AEBL 250 FFAK. HABEERELE=4
7 CFEEEZS N, EEGESNY 140 PABEGRYS, BHAERET
650 Ji X,

HEFE 70 MRYHRD, 2 ASERL, BRI AERY 200 ¥
Fk. EER, BEARNERLNEFS GRERWRE. E55ER K )
B2 5 R 8%, bt REL MRS, HENSER BT LB 50%,
EANS & ) B EH) 15%LL E.

EEBEUG &, HiHERERSE 458 4, BRAF 570 K. RER
BV E R HEA R, WA LR, $RZEE, EENELFAREAH,
A5 RE—HEIRE AT (Reed Exhibitions). FiEAFEHEAEHIEE 29 14
TR, FEELREET 470 TR R A SN, £FERHTARED 300 A F XK.

= e, EANERRERE, HTREN E 5 R SRR
BYER, SEMANELEA, EEH—HERPOMRT, AFE0OFMmE.
QEERMER. Q)VEEBE. EEEBEE., GO)EEMK. (6)KEMLH.
(NBEAFKZL., GVERE2LEE. OTEEFE. 10)EEZ .

(CERE: FEUE. )

S ection 2 Extended Acti\)ities

1. Basic Vocabulary

Do you know the differences between the following words referring to exhibition?
Match the words and the Chinese explanations.
A. exhibition B. exposition C.show D. fair
) B, Bt (HFIRAMM AR AHE RES)
e.g., a fashion
an art
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Q____  #He, XEEKS (FREGY, HARSIAFEIURT
B R L ffe Lk & ¥R KPR )
e.g., the World (% B # EXPO) 4
the Montreal
(3). A Ha, PREF, XBERHS (X LREXANEH
&)
e.g., The Chinese Export Commodities
There are two trade running in London at the same time—the
carpet manufacturers’ and the computer dealers’.
4) EYE. R

e.g., an industrial
The city holds an of its products every year.

I1. Reading and Speaking

CCCCC(‘CC C‘C‘CC‘(’C‘CC‘CCC‘C‘C(‘C‘CC‘(‘C‘C‘C‘C‘C‘CCOO(‘C’C‘CCC(‘C‘C‘C‘(‘C‘CC‘C‘C‘(‘(‘C(‘(‘OCOC‘CCCC‘

What is an exhibition?

An exhlbmon, in the most general sense, is an orgamzed presentatmn and
lisplay of : f:«x“s's:le:c;fat:m of items. In practice, exhibitions are usually held in
; useums 'allenes or exhibition halls L , ;
‘ Exh1 1’mns may be permanent or temporary dlsplays but in most cases,
exhlbmons” ‘are temporary and are usually scheduled to open and close on
-specific dates While many exhibitions are arranged in just one venue, some

xhﬂnmons are held in multlple locatrons, which are called travellzng axhzbztzons

Though exhlbmons are common events, the concept of an exhlbmcn is qulte

i'de Exhrbmons range ﬁ-om an extraordmanly large event such as a World’

air exposztion to small one-artlst solo shows or a drsplay of j just one 1tcm
Camn:lerclal exhﬂ)mons generally called trade farrs, trade shows or
expo.é, are usuaily orgamzed in order that orgamzatmns m a Specrﬁc mterest or
dustry can showcase and demonstrate their latest products and semces,
tudy actlvmes of rivals and examme recent trends and opportunmes Some
trade fa:rs are open to the pubhc Whlle others can only be attended by company
sentative (members of the trade) and members of the press.




Module 1  Services before an Exhibition “

(1) Match the English words from the passage with their Chinese

equivalents.

a)item n. K&

b) exhibition hall ». MV &5l
¢) travelling exhibition 2k

d) event n. Yidh, #a

e) showcase v : HEIEED), B
f) activity n. (EVEREBIER activities)  FEFR

g)trend n. BYWT
h) representative 7. %, B
i) the press n. WA R

(2) Group Discussion
What is the purpose of commercial exhibitions?

(3) Role-play

Student A is an exhibitor and student B is a visitor at an exhibition. Note down
at least three benefits you can get from the exhibition and then share your ideas
with each other.

Benefits for exhibitors
e.g. can find out what is happening in the industry

v

v

L v

|

i e.g. can find out what is happening in the industry
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III. Cloze |

Read the following passage and fill in the blanks with appropriate words in
the word box.

workshops  programme bookings duration  suppliers |
\ tradeshow = renowned attendees exhibitors stands 4

IBC 2010 Exhibition Review

IBC2010 was undoubtedly a world class (1) . The second
largest IBC of all time, the numbers alone are impressive. IBC 2010 featured
some 1 300 key international (2) from around the world. And, of
course, over 48 500 (3) were at the show to witness it all.

IBC 2010 featured a comprehensive training (4) ensuring it helps
invest in the future of the industry. Running over Saturday 11 and Sunday
12 September, The IBC Digital Media Training (5) were organized
and run by internationally (6) training company Future Media Concepts.

Thanks to these innovations, talking to (7) traffic was felt to
be good not only across the whole of the exhibition but also throughout its
(8) , with (9) continuing to be busy alil the way through to
the show’s closing on Tuesday afternoon.

Joop Janssen, CEO of the Vitec Group of around 20 well-known
brands in production equipment, said, “IBC has been fantastic for us as
media supplier companies. We definitely see the market being up from
last year: there is more life in the broadcast market in general” And,
perhaps the best indication of all: by the final day, 80% of exhibitors had
made (10) for space at IBC2011.

( Flndnsalwrﬂmdmﬂdﬂ stand 11.660
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IV. Reading

Read the following passage and answer the questions.

Brief Introduction to World Expo 2010 Shanghai China

World Expositions are galleries of human inspirations and thoughts.
Since 1851 when the Great Exhibition of Industries of All Nations was held
in London, the expos have allowed people to explore the world outside of
their everyday experience—outside cultures, new scientific advancements,
and new inventions. The World Expositions have attained increasing
prominence as grand events for economic, scientific, technological and
cultural exchanges.

Expo 2010 Shanghai China was a global showcase of architecture,
science and technology. It was a great event to explore the full potential of
urban life in the 21st century and a significant period in urban evolution.
Being the first World Exposition on the theme of city, Exposition 2010
attracted about 200 nations and international organizations to take part in
the exhibition as well as 70 million visitors from home and abroad. The
Expo focused on the theme “Better City, Better Life.” For its 184 days,
participants displayed urban civilization to the full extent, exchanged their
experiences of urban development, shared advanced notions on cities and
explored new approaches to human habitat, lifestyle and working conditions
in the new century. They learned how to create an eco-friendly society and
maintain the sustainable development of human beings.

Expo 2010 Shanghai China centered on innovation and interaction.
Innovation was the soul, while cultural interaction was an important
mission of the World Expositions. With the widest participation in the
history of the world expositions, Expo 2010 Shanghai China was a grand
international gathering, offering a wonderful opportunity for cross-culture

dialogues.




