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Beijing City Image: A Media Discourse Analysis
FENG Yue FENG Jieyun

(School of International Studies, University of International Business and Economics,
Beijing 100029, China)

Abstract: This article explores the international image of Beijing city brand from the
perspective of media discourse analysis. By comparing the 2004 and 2009 Beijing reports from New
York Times, it is discovered that the international media image of Beijing deviates much from the
orientation of Beijing city because of the media agenda-setting, and the successful sponsorship of
Beijing Olympic Games does not improve the international media image of Beijing a lot although it
indeed expands Beijing’s international influences to a great extent.

Key words: Beijing city image; media discourse; New York Times
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Framework Constructing Awareness for BE Rhetoric & Writing and
Its Development Methods
LI Taizhi |
(Guangdong University of Petrochemical Technologies, Maoming, Guangdong 525000, China)

Abstract: Framework Constructing Awareness for BE Rhetoric & Writing is made up of
dozens of pairs of opposite language forms, approaches/phenomena and principles for writing and
rhetoric. Development of the above-mentioned awareness needs to be made by contrastive analysis,

which leads to improvement and selection.

Key words: awareness for BE rhetoric & writing; content; contrast; development
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@ a. Thank you for talking with me on the
phone last week regarding job opportunities.

Ob. I wish to take this opportunity to
thank you for talking to me on the phone last
week about job opportunities with your firm.

BIOb FrAIFRIAEE I “1 wish to take
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KISS (Keep it short and simple) HIE{EJE N
H®E¥K (Taylor, 2007: 32-33).

@ a. We are sorry to tell you that we do
not have in stock any of the articles you said in
your order of November 15.

@ b. In reply to your order of November
15, we regret to advise that we do not have in
stock any such articles as you described.
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® a. We are sincerely appreciative of your
interest in working for the American Heritage
Bookstore.

® b. We sincerely appreciate your interest
in working for the American Heritage
Bookstore.
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Dear Mrs. Denton,

Thank you/Thanks for your letter dated
21 October.

As I am sure you will appreciate/
understand, I am most upset/very sorry to
learn/hear that you were unable to/couldn’t
locate my suitcase. As I indicated/pointed out
in my original letter, the suitcase contained
many/a lot of documents that I require/need for
my work/job. I have had been obliged/had to
contact/get in touch with my publishers to
obtain/get hold of copies of documents that
your airline mislaid/lost.

Naturally/Of course, I will complete/fill
in the claim form, but it is not easy/I find it
difficult to estimate/guess the value of the
documents. Approximately/About half of them
are irreplaceable.

I trust/hope that in the meantime you will
continue to look/are still looking for my case.
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