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Sl HEM AT S E, (RELEHERAUEITA)) EF 1999
FEYAHEEL, FRAMHMFEHGET EMABYER . EFRELRARK
BRI EIERE S BT R E RS, TR UEE A T RZHAE B
SIHRAHE, FHF KRR Z A ERE TES M ER, BRI AER &
SEFBEEEE b, 3 HOX R R R R B R R (1 % L3 iE Subject
Based English F1 512k % iF Advanced English) & i T Bk #Etr. # R T E:
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REN A E S E P SN —BEEMA CE, £EPOKE U kW
RO KB ELHAT, FEHT — &0 AN, FSEEH WA
AR, RIZEEEDES8 70 17, £ RERERK ERR K A RSB
BAAEM 3% et g ERPLOKE MEFEFLHEXAY, HikE
BE A B 84 80 100 1A .

BT WL, B K 4948 1Y 4R @ 1 3 3K i BT KA 69 SOwpm 42 & 2
70wpm, 2 SRR FEEE —B, X—HERETEENFEBKTEH
BHRE FEENRREE TRIZEABEREREREINES I, ®E
AT S, MiZEMRARE-BRHNER BRKEHEENFEENR, BXH
AREESE¥INTEFRENEESE, LREEES MR KUE R 8
wiE 5 N BE T ) B, 3 A SRR B B AN A R 4R S B B R R M B OR T 8
BT RS &, ‘ :

P AN RS E L EREEREE LS4 EE M & EEy
% R EFERBIREE S, .

(1) EEFMEZMENEEMKRENTEMES;

Q) BAEHFEFEMKENFTMATH T EMES;

(3) R E R T, AR BT i b8 351790 35 #Y 3007 A i 78 69 O 3%
MEES;

(4) REBAMIGTHER LEBER LT XNEEXEZNTEMES.

EREERENERLIBIE-ENRELBERM L, FriF“REELE
IERMNERE, YR, RERZEMMEEFS — MBI E—F, X
FEARZEHEMRECEESSRFRMUKE,

(=) M k22 M6k

FLiZEARA M EERNEREREEN  E. REBE(KFEEELSR
KAHER, NEH A ZEFHNBEXAR SREE LA %S, 320
B, W5 R 40 43, FiReT[R] A 35 440, RiZ BB KEY 1,000—1,200 i, EHR
A IF [ P9 185000 R R ME B B A RE S — L BT R B FE R A 0F 5 B R A R

FriB AN R IE S B R . (D) FEEMFENICHIR, NES —EMFEILE, 3
ERERR L GAMERXEMAE, (KEREFEHFEFXRAWBITEDHRE:
MR EREAR 4,200 HiF, AR XERFENBEHEHAA, FEAREBEEE
iR IRH RS Q) EMIFEAR.G)RAMIER ML, AES
BE LBEXELH BS5BZE. A5AZRIMNEZELE GBERE EEH
BRHEME EES,

Sz, RSO EE H A BT AR R, IR 18 ) R I b Y R B,
A MBS E, HHER, AR T REEHEBEMEST KRR, HRRES
KA Lk, REEEXEEERE 0 EXER . ¥ 5% (statement) \ 4

e 2 .
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i 9 F W7 5 e TR RE 7 ,

RPN S, R ERIR R R T KAER, AR @M T
Z(TUEEASEC LS B EEE B EHINE), R ESECLRHA
SO CRE, EAA ), BREEAE(FE . M E . H RS
di AR, FERERR PR RAER LR 2R ES IR
& BT MR LR B A RE /1. FF LA BLBY BR &, ] i3 M3 7% 4R 1 S g
HAERXFHEEARTS, HOE@OMBRREEM. & ARRERSHER
FERELRET EAS, WHRAEE.

— REERER RIS

ZHRUBMEES, FEARIIE . —RBE (wlidity), Z 15 E (relia-
bility) .

iR, i —EMREUERMNABEMR SEHRNALEINE
B RERS WHERRS., ANKREMAWS, RNGEHHERE
(KR FHEEBEHFRADA(REFREF R KIDEHH AL TFLEHRET .
K N CEMER ARNES, TR ER . MBI, 2 HREEHE
MHES RS EHBRB T KA ENNE.

FriBfERE, Wk B Stk B —E MM RE R 2SR IEE. MR 12
TKFHGEMZEEZ R — 0 RBE RAEE, H—PMFES M 12 KEEH KR
BERZ, RIMREXMBXRERFERS. BHINESRGHENL
HENEENRZRBR BN - EEETHEIEE, BURESERRMANE
o LEZEMMRE, FEMERE £ Bk AR R, ﬁﬁihﬁr{:ﬁﬁﬁﬁm X
REHBS — M BB E S TE,

ETUERA, AL 1995 £ F 1999 4E 10 YK 4% 4% 1 FliZ R E H £
¥, EREM B Emﬂﬁrﬁ&ﬁﬁmﬂnémﬁm HARBI TR TE Y
hEZ o

(=) 2 K s 4 # & 3

BEZRAKRRNOHE, R IR LR TN L RIEH )2 09458, LS &
HE RN RE N EE TR, AW 95—99 4F 10 EL H BRI B, 40 558
XH BRAXLEHH(EEXLFLE BT X RAEIR.FRE)E
4R, HEHM60%, ARBEHA (ML L% LHEY BFFES)H6HE, S
15%, HARHERE, 5 B8 25%.

b g it R, RE 40 B E UM T2, HNF R0 KK, XK
B HIRT SR R A HRAE, B2 3 R 9 A ST LR ISR 49 o B B 3/
4, MEE—EREF R FERAEENBEEH(MEARE Eaf¥) R
Yk BB 1/4, AT, NRREREEANELEH, NEFEHER
EEZA



AXRENUEERA="BERE

MERTE, BRKAME T REE XY 2L, BREXT 95—99
FI0ENELAREEEZASI, 40 EEXH RIGET M HE X
ZkEE EAaGERADT.

Wi 3 218 52.5%
i A 3 15 & 37.5%
5 45 10%

bRt NERLAEZTEM SRS HFEAR. EEMEERKY
LT, % 4 FT LA O I — T 385 B0 SO 5 B ST #Y SO 4F A AR AE
FE, 5 B0 00 PR A AR R % .

(=) MM AGEKL>H

— 8 B B R0 3 K SO Y 24 B A — 4 (self-contained ) , A B4 T 5 F 30 35 47
HEEHEFOCBRRFMR, WA EEA LNERESNELNERKE. &
BRWRIER L, HBE —-ITREFELXMELK . 5lik— ik,
EEMREREZIRPEABEEX —FL, FAERERAAWMA T SFEL,
LTkt 2 HE R $210], #R )50 7] T ko

1. WX ENRIERRIET &

BORSCHI R “ULIR”, B VE & 7 B (3 2 R 0 R O, URR ¥
—MEH. —REFHIGE XL MR EUTERLMLEHFIE: (1) A1 HEFN
FIME;(2) BEREMIEDRE; (3) BBMER. FEU E=5E, EE85EMiEZE
WA ESE AR A BRI AR, HE LA

[%13C 1] (99 %5 1 A Passage Three)

The appeal of advertising to buying motives can have both negative and posi-

tive effects. Consumers may be convinced to buy a product of poor quality or high
price because of an advertisement. For example, some advertisers have appealed to
people’s desire for better fuel economy for their cars by advertising automotive
products that improve gasoline mileage. Some of the products work. Others are
worthless and a waste of consumer’s money.

Sometimes advertising is intentionally misleading. A few years ago a brand of
bread was offered to dieters (¥ B # ) with the message that there were fewer
calories (B B{7, KF¥) in every slice. It turned out that the bread was not di-
etetic(FBEE T HEHI), but just regular bread. There were fewer calories because
it was sliced very thin, but there were the same number of calories in every loaf.

On the positive side, emotional appeals may respond to a consumer’ s real

concerns. Consider fire insurance. Fire insurance may be sold by appealing to fear

of loss. But fear of loss is the real reason for fire insurance. The security of know-

4 .
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ing that property is protected by insurance makes the purchase of fire insurance a
worthwhile investment for most people. If consumers consider the quality of the
insurance plans as well as the message in the ads, they will benefit from the adver-
tising.

Each consumer must evaluate her or his own situation. Are the benefits of the

product important enough to justify buying it? Advertising is intended to appeal to
consumers, but it does not force them to buy the product. Consumers still control
the final buying decision.

R — B RO AU S0, B0 E £ R R B BT R R E A
BELEE T HCOERUER F 8 (The appeal of advertising to buying motives
car have both negative and positive effects), 55 — . = Bt LAIE R /I 7 T #9 $1 R
Bl #EFTIRIE, B 5 7E 5 B 1E H 4518 (For example, some advertisers have appealed
to people’s desire for better fuel economy for their cars by advertising auton'\otive
products that improve gasoline mileage), fs X ERXNE - — BN EZHEE
%, T, BB,

R RIE A IR H AT E FERARMA . HEEMBANE, &
ZHRAEN BRI, S8 S Bk SRR, B—FA— R
MR, HAEREANIEH LR, REHEH—RES R, B—FHAA
BB — AR %, FORIES B T E R

— R B = topic sentence - ik 1

BAREH] 1 A &2

B kL4 2 w;; '

AL topic sentence = itk —BAR
1 28 J: (Deduction) IH 443 (Induction)

S 95—99 ELE M A ST h M 21 HIGE 3, RAESE R 15
CBLAE T1%. HARTRADMREENIE:

98 % 1 H Passage Three 9746 A Passage One

96 % 6 A Passage Three 954 1 H Passage Four
KHARN+ HEEN2H:

96 £ 1 A Passage Four 9546 H Passage Four

GREFGE, T8 T MR BEE P IOE XM A R RIS WA B T % &
AR MEX A HAMITES, FECEREIBPEREEEL,
EEFEEARIESE, ATERICANE BOH, HREENEENERE.

2. WA ie 5RAF ik

EHXHEMREE”, MERAMNEFF L mMUARE, LEEET

- 5



AERBOKIA=-MAE

B, EHUEXMBEARFET FW . Lx, M7, BMEREe. 1§

A B R M % WA 17 7 (objective words), # 4§ I £ W # B7 17 L. (subjective
words), F RN N F B A1 Rl id . B X 8 05 K, M %
VEZ

WS EHRBEMREFES e XHE RHR T2 4, wERAHESE
A, ARM 5EGECH I, 3R S0P i AR 2, F
BEMH:

[ 3 2] (98 % 1 H Passage Four)

Violine prodigies(## ), I learned, have come in distinct waves from dis-
tinct regions. Most of the great performers of the late 19th and early 20th cen-
turies were born and brought up in Russia and Eastern Europe. [ asked Isaac
Stern, one of the Werd's greatest violinists the reasen for this phenomenon. “It is
very clear, "M e.“They were all Jews (¥ K AN) and Jews at the time were
severely opp sed and ill-treated in that part of the world. They were not allowed
into the professional fields, but they were allowed 1 achieve exceilence on a con-
cert stage.” As a result, every Jewish parent’s dreani was to bave a child in the
music school because it was a passport to the West.

" Another element in the emergence of prodigies, [ found, is 4 society that val-
ues excell% a certain field and is able to srture (J§# ) talent. Nowadays, the

most nurturing*societies {0 be in the Far East. " In Japan, a most competitive

society, with stronger i than ours, " says Isaac Stem, “children are ready
to test their limits every day i many fields, including music. When Western mu-

sic came to Japan after World War II that music not only became part of their daily

lives, but it became%g' wline as well. " The Koreans and Chinese, as we know,
are just as highly miotivated as the Japanese.

That’ s good thing, because even prodigies must work hard. Next to hard
work, biological inheritance plays an important role in the making of a prodigy. J.
S.Bach, for example, was the top of several generations of musicians, and four of
his sons had significant careers in music.

AXEERVERHERRR + BI&N =Y. B “BAKMAETR
KAFE A AXZ THE5E, LAE hard work B E{ER, BB S HRTH
BMINZA, iR T —&F3E: hard work fl biological inheritance 7 # 8 A4 1% 3%
FEEEEEFH.

R L AXRATHE-BRN BN, FIFFERREHIH
M — iR,

— T, B R A U B SO T (L B, BT A X S SCE Y
YRARL.

s 6 s
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(2) ApHAGHELIH S MEHR

PO B R AR R T BB B, BB E WA B A
FUWAR TSR 5 A v R O 035 8 A0 30 7 28 0
RES &AM B &5 X O F LB, TER
95—99 4 B % 4 EX BB A 4> i K

| 99 98 97 9% 95
; BB KA
6 1.6 1|6 16 1 1
¥gml 13231 [al3]3]2]a] 26 [13%
T 8 |10 8 [ 10127 [12]6 |13 5] 91 |45.5%
HEEE 8 7(5|S5(2(4|10/4]4] 54 |27%
EXE 3 312121711 1]1]|7] 29 |14.5%

i ERFALUES, AV EMEEEESES P TR, @i £ 580
15 SO BB/ e U AT DL, I 4% 3 i

1 EEFEMMEEMAE;

2. BB EEMKEAR R F LR,

3. IR S AN L A RN

4. W BT XCAMEC JEIE A FHE L.

1. 25 R XMR B R

FTERREMEMETEES EM XENEE 578 PO BENERE
EMXAFEFEMKEGFEMEN. FRANRMAFRE:

(1) What is the main idea of the passage?

(2) What is the author’s purpose in writing the passage?

(3) What is the passage mainly about?

(4) Which of the following statements best expresses the main idea of the

passage?

(5) Which of the following can be the best title of the passage?

(6) Which of the following best summarizes the author’s opinion?

FER—RXEF—NTBRENEL, REEASESEMG KN, HEHERX
HEEMRIEF XM ARTMAER AR, KUK S, XEXBREN LS
38 % LA F517] (topic sentence) I TER H B,

Mo, mE B EEAR? —RME, EENRAFEETE BARE 0N
MEUPABAIFIE, AN —F BB .

ERERXEP, EREEAOMEE F8E — RO TR E LB &ML
oy, FF LR AARR £, RIFRIFITI. (630 1) d 20 E, m R m e

.
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9 BUE ) (R £ AR 43 ) B AR Y SR, WA B AE X 58 B B i B

(1) The appeal of advertising to buying motives can have both negative and

positive effects. (...)

(2) Sometimes advertising is intentionally misleading. (.. .)

(3) On the positive side, emotional appeals may respond to a consumer’ s real

concerns. (...)

(4) Each consumer must evaluate her or his own situation. (.. .)

XL EX R EN ETERREANTIES, £ REE S KRN
&, MmEIRERY T .

35. The passage is mainly about

A) how to make a wise buying decision

B) ways to protect the interests of the consumer

C) the positive and negative aspects of advertising

D) the function of advertisements in promoting sales

[EF£] 0).

ERALXEF, FEMNLSHIAEBRRLER, EVBREFLIIHY—
BHR, [FIX2)RBHEXE(EXSRAVTE M), FEERTFERY
BEUFEEAHERDFIHR T HEEFAPAFFE:

D Violin prodigies have come in distinct waves from distinct regions.

@ Another element in the emergence of prodigies is a society that values ex-

cellence in a certain field and is able to nurture talent.

Ve R X P AR IR I FA A 4 [ IR ? 5 HE 7E AT G BR 3R /R 21 AH 7 ) 18R
WEHEEA, ERE—B, &4 —1BFM.". .. even prodigies must work hard.
Next to hard work, biological inheritance plays an important role in the making of
a prodigy. ” BT, X SCFHEIRRE S 30 XS EBIR RN, W AHERE T
30. Which of the following titles best summarizes the main idea of the passage?

A) Jewish Contribution to Music. C) Music and Society.

B) Training of Musicians in the World. D) The Making of Prodigies.

[5%] D),

BREFUELT, EBOWEHEXEFRNLGRE, HE T\ L.

[#13C 3] (95 % 6 A Passage Four —, )

Where do pesticides fit into the picture of environmental disease? We have
seen that they now pollute soil, water, and food, that they have the power to
make our streams fishless and our gardens and woodlands silent and birdless. Man,
however much he may like to pretend the contrary, is part of nature. Can he es-
cape a pollution that is now so thoroughly distributed throughout our world?

.8 .
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We know that even single exposures. to these chemicals, if the amount is large
enough, can cause extremely severe poisoning. But this is not the major problem. -
The sudden illness or death of farmers, farm workers, and others exposed to suffi-
cient quantities of pesticides are very sad and should not occur. For the population
as a whole, we must be more concerned with the delayed effects of absorbing small
amounts of the pesticides that invisibly pollute our world.

BOCRE AR + AR E, B-BRELHE SR BRH A
M EYERNEE, AL REE G HERR ET(RE—M). B
FELLEM B2 Bk R, R B — ML, H%E MM But A[H, %
BREBAIN ST But ZJ5, RIES —HFH"“We must be more concerned with
AT LABT E, YEE BT U B “ major problem” ZEFR b 5 & “the delayed effects of
absorbing small amounts of the pesticides ...", X2 —1TEBREFEAEN £ X
B0l il

ING X F XA F|RT A TFRACH B ER L XA AT
M. —RCAFUER)GHA KA Lk, HEAMH)LAHRE)E
FTHREREIRE BRYAX LRI, KSR L ET, EHELE
EFTRFZECARARG £, —fhz, TRARLTEAZR
AR AEZRBA D, RERLEE L LA o LB MMEGIETH
R B RIS T RL, G T AR, ’

WEEU Lo, ZEAERS EgREEERT, MEZEUTILA:

Yo AN RN B A iR ; '

Y BEINEERmNEARE, BEEXES;

Yo Xt HO &I, 1E A,

2. IR E R E XML R

BARHE G A% 4 RE O WG BT RN R, B A A IRAEE
N1, HEEEMHL, BREEMEEN X ERENER, R A UEEXE,
REFLSEENTINZE. CEATH M X EH B T8 M, o] 5 B4
A AT IR ),

95—99 4F U 4% 4 FL % B 7] i 50 4 0 FIBT HEF LK SR LA TR K 2K

(1)REHETRHIMr .

R B, XFHRE I FEREEREAN T LR AT RAEE EdH
Wr, I EREEX EEREHITHI AR, MEERGEEHEZHCHEE,
el BEER AT, XFPEIRILRR EEESELEENAANTES . RIEE
FHBE AT, 7 S4 BB ARTH, GA LWL 30H, 5 —FU L, &
AT, B & 5 A3 RIEF B R &, IR R © M oT R EE A

.9 .
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HHANFBH AT Z LS E R RS SAHAMHEOBER. Bimilk
FEIEEHE RESEE AW N Y A EINE S I L R A,

THE 30 EoR S HEEE L AEH#TITR:

@ #EBEESESM S

XERBM IR E LG A P MIANEE S, BEIEAKEH .

What is the author’s overall attitude toward . ..?

What is the author’s opinion about . ..?

The author’s attitude towards the speaker’s remarks is . . .

What does the author think about ...?

Which of the following is the author’s view on .. .7

Which of the following is the author’s advice to the reader?

Why does the author say that ...?7

—BME, FENSESHEATTUELIXEFRAMBRE ETNF BT
RETUAHN, ERAHFEFENAGRBEEFRETH, TEZS LTXFE
RAEE G (iR CER FF WA A EHH LK. HETH:

[ 4] (97 4% 6 H Passage One)

The fridge is considered a necessity. It has been so since the 1960s when
packaged food first appeared with the label: “store in the refrigerator.”

In my fridgeless Fifties childhood, I was fed well and healthily. The milkman
came daily, the grocer, the butcher (I ), the baker, and the ice-cream man de-
livered two or three times a week. The Sunday meat would last until Wednesday
and surplus (% #X #7) bread and milk became all kinds of cakes. Nothing was
wasted, and we were never troubled by rotten food. Thirty years on, food deliver-
ies have ceased, fresh vegetables are almost unobtainable in the country.

The invention of the fridge contributed comparatively little to the art of food
preservation. A vast way of well-tried techniques already existed—natural cooling,
drying, smoking, salting, sugaring, bottling ...

What refrigeration did promote was marketing—marketing hardware and
electricity, marketing soft drinks, marketing dead bodies of animals around the
globe in search of a good price.

Consequently, most of the world’s fridges are to be found, not in the tropics
where they might prove useful, but in the wealthy countries with mild tempera-
tures where they are climatically almost unnecessary. Every winter, miillions of
fridges hum away continuously, and at vast expense, busily maintaining an artifi-
cially-cooled space inside an artificially-heated house—while outside, nature pro-
vides the desired temperature free of charge.

The fridge’s effect upon the environment has been evident, while its contri-

- 10 -
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bution to human happiness has been insignificant. If you don’t believe me, try it
yourself, invest in a food cabinet and turn off your fridge next winter. You may
miss the hamburgers (1L ), but at least you'll get rid of that terrible hum.
12. Why does the author say that nothing was wasted before the invention of

fridges?

A) people would not buy more food than was necessary.

B) Food was delivered to people two or three times a week.

C) Food was sold fresh and did not get rotten easily.

D) People had effective ways to preserve their food.
13. Who benefited the least from fridges according to the author?

A) Inventors. B) Consumers.

C) Manufactyrers. D) Travelling salesmen.
15. What isjghe Withor' s oyerall attitude toward fridges?

A) Nduthal. M(‘Ii'tical. C) Objective. D) Comprom‘f&% /\h

Bk KL A X E 5 T SR 45 FINTEL A

12. D). MFEM b &% S #) 28 R 7 “nothing was wasted” 13 3 7€ 5§ L BX,
AR _RPHAMAVETRAKIAR, FREEMETFHRE. mES =8
HOEERE TEKEEAHZAC2FTZAERNIWEFE L, AR,
T CZBRZAMETEBEMERXZ AMERERAND), ZBEEXSE
EEREBHFHRAR(E R ALY - BAREZB)NZEMTES.

13. B), XEEEEXLMEREN L& CHER, ETEM BB A6
$1o (EEEF B H “What refrigeration did promote was marketing---", B}
R A BRI P2, HRE ERAZ RN R ER, FIZTRHY
BRONE, fEE AR T KRG Fh RIS, FFHE I Z52 - its contribution to human
happiness has been insignificant” . FFA“RAZHE" WU RHRELA,

15. B), fEEXMKFEMNEETLLELSZEE S W L ABMBRER(E
Ba)HNERL,

BZ, KB EE S S, WY RO WS FE kT, m
FREKERE & =M.

@ #WEREREER

RAREE RS E TR b, WA Ry 26l F# TR
EMS e, B RETRE

| inferred
It can be !

| concluded
We know/learn from the passage that . ..

from the passage (the first, second...paragraph) that ...

It is implied from the first paragraph that ...
According to the passage, ...
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