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Club Design
- By Paul Heretakis

Night clubs and Karaoke rooms
are generally pretty easy to design
because the customers and their
expectations are very clearly defined.
The energy level is high from the
moment the spaces open based upon
their limited hours of operations. The
customers are also of a certain age
group and common interests, so they
are all looking for the same form of
entertainment. It is all about fantasy
and non-stop fun. The design needs
to be very overblown and stimulating
in order fo compete with the music
and the visual impact of the people.
Multiple textures, colours, sparkling
and reflective surfaces are a must.
Individually it might look like a collage
of insanity, but as a whole it comes
together and creates the basis for a
great evening. These spaces convey
one feeling and one feeling only — an
all-out party!

When you design a Flex Club that
appeals to older patrons (40 to 60
years old), the expectations and
experiences can vary greatly. Due to
the economies of space and project
costs, utilising a space for more than
one use is very beneficial. Many of
these spaces start out as restaurants
and turn into late nightclubs after 11
pm. As a restaurant, an ocean-front
view can create a must-see romantic
dining experience. The views become
introverted and the exterior windows
are closed off since the goal of a
nightclub is the voyeuristic element
6-7

to the crowd. Being in the moment is
the most important factor. Since these
spaces Flex uses throughout the day,
it gets very difficult to control energy,
lighting and mood throughout the day.
While a nightclub is generally closed in
space with no windows, it can still be
a destination and location that is not
as important, obviously not the case
with a great restaurant. So many of
them start out subdued and romantic
and build energy as the night moves
along. The music or entertainment
programme also starts out slower and
builds momentum as the night moves
on. These clubs also close much earlier.
Nightclubs have DJs while the Flex
Clubs in the picture will have dueling
pianos or live bands. They can be very
interactive and entertaining but not
nearly as hard driving as the DJ Club
can be.

While the fabrics and colours used
in a nightclub can be dark and very
industrial to hide abuse and damage
that nightclub patrons can cause, as
many people will dance on a booth
or table, and high heals will quickly
punch holes in most fabrics or break
glass tables. Every material needs
be considered very carefully for its
durability and look. When you design
a Flex Club, the materials need fo
look new and rich during ifs restaurant
use yet still durable enough for its
night-time club use. During restaurant
operations the lights would be bright
and the materials will appear in a

certain way. Once the transition to
the nightclub begins, the lights go
down and the materials will lose their
lightness and in many cases their luster.
Mature and sophisticated colours
schemes need to be incorporated in
order for the restaurant to compete
with other 5-star dining offers. The
materials must be as visually flexible
as the club itself. The reality or repair
and replacement budgets need to be
addressed, otherwise the space will
appear worn rather quickly.

The Flex Club is a chameleon and
always on the move. All of the
restaurant operational needs will
disappear while the nightclub elements
will appear. Dining tables are wheeled
out, bar stools are pulled from the
bar and replaced with entertainment
elements. A large storage area is
required as well as areas for dancing,
lighting rigs and an extensive sound
system, all of which must "disappear”
during the day. These elements have
lighter duty in a Flex Club, but none the
less when the customer is expecting
a nightlife experience it must be
delivered flawlessly.

These clubs also get rented to MICE
as well as hotel specialty events.
The opportunities for increased
revenue are endless. The Flex Club
can become the calling card for the
property because of its vast appeal
and flexibility.



The Hilton Players Club is a great
example of a Flex Club that has built
a great dining reputation as well
as a cornerstone to nightlife for the
property. The Chocolate, blue, green
and beige colour scheme is both
sophisticated by day and darkens
down wellin the evening. The materials
are very plush where the customer
can touch them, and very durable
when needed. The walls tend to be
lighter so the club lights will shine true
on them. The decorative light fixtures
are very dramatic and overscaled and
work well to fill the large volume of the
space. The back lite onyx bar is slightly
hidden by the bar stools but comes
alive when the stools are removed in
the night. Wooden floors throughout
lend to various flexible locations for the
dance floor. Lounge area for piano
entertainment works well for the lighter
side of musical enfertainment. When
a band or DJ plays, the focus is on
the dance floor. The dining booths
are converted to VIP booths that are
rented during the nightclub functions.
These tables require bottle minimums
and bring in the greatest revenue
potential. They're often rented months
in advance. The operator must be
flexible in their approach and creative
with solutions for uses. Of course an
entrepreneurial personality will ensure
the Flex Club is in constant use.
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Hilton Player's Club
o IR BR AR AR

Location:
Hilton Hotel and Resort, Atlantic City,
New Jersey, USA

Designer:
WESTAR Architects

Photographer:
Darius Kuzmickas

Area:
548 m*

Completion date:
2006
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The challenge presented was to create an
exclusive club that caters to the expectations
and high standards of their discerning
customers. Recognising that competition for
repeat customers is great and enticing new
customers to their property is critical, the results
of this remodelling were that the Club was able
to maintain its existing players as well as attract
new customers.

The multiple facets of this project included
creating nine areas, each with unique
experiences but not so disparate as to cause
unease but rather create a flowing transition:
the entryway, host podium, queuing area,
piano lounge, bar, casual lounge, two dining
areas, and buffet station — all overlooking the
Atlantic Ocean. Multiple visits by customers
created the need for varied experiences
throughout the space. Social or infimate, quiet
or musical, focal seating or seating with a view —
all options were addressed and each space was
designed so that customers would be able to
choose a seating area where they could unwind
after a busy day.

The colour palette uses powder blue and
green as accents against a background of
chocolate and beige. The richness of the
palette complements the preferred image of
the customer's desires. The materials used were
chosen for their richness and quality. Brazilian
blue stone, backlit onyx bar panels, anfiqued
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1. Leather sofas increase elegant
atmosphere of the lounge

2. Light of pendant lamps and light
points creates a warm space

3. Round benches and tables show
the high quality of the space

4. There are different seating areas in
the restaurant

5. The piano lounge shows elegance

6. The flooring adds to the dignity of
the space

7.The bar is shining with yellow light
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gold leaf columns, suede walls, leathers, palm
free wood floors, crystal ball lights, 15" tall wood
and resin peek-a-boo lights fixtures, onyx light
fixtures and unique Player Card Art are all of
the finest quality and are within the fouch of
the clients. The age group of the customers
responds to the choice of materials with a
familiar knowledge, yet an unattainable level
of finish in their own homes. The Club entices
customers to stop in, relax, and unwind.
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. Entrance

. Host podium

. Piano lounge

Bar

Ocean view lounge
. Booth

. Display kitchen

. Wood room
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Lounge Design
- By Paul Heretakis

The modern-day lounge is often used
as a catch-all gathering space for the
weary in order to find decompression
and rejuvenation. Food and beverage
offerings are simple and small as is
the more laid-back entertainment
programme. The space is about the
sociability of its guests. It is meant to
be friendly and interactive. Guests that
want privacy will have to search out
the few dark corners to get lost alone
with their inner thoughts. The space is
meant to function as a meeting place
before and after any event. Many
guests use it as their sociable home
base with multiple visits each day.
When not in their hotel room they can
be found in the lounge.

The spaces must be luxurious,
sophisticated and glamorous. Lots
of WOW design features, reflexivity
and sparkle. Rich colour schemes
that balance colours and contrast
in hues. It is used throughout the
day for many purposes and must be
memorable but not fully absorbed
on the first visit. Each subsequent
visit should uncover new details and
features not seen before. Fresh floral
presentations and a uniformed staff
can alter the appearance of the
room's presentation throughout the
day. The colour schemes must be
interesting yet subtle enough not fo
take the room over nor date the space
quickly. Rich materials that are classic
such as leather, marble and woods
should be used generously. The light
14-15

fixtures must be custom and unique to
the room. Lighting can date a space
quicker than any other material, so the
design must be timeless. Motifs of luck,
fortune and long life are incorporated
to enhance one's inner self throughout
the visits.

The lounge is usually split into rooms
within rooms. A bar area is a must for
those that want to enjoy a drink and
some conversation before moving
onto the rest of their evening. The bar
is often large in order to serve groups
quickly and accommodate various
clicks of people. The bar is also the final
resting place for many of those who
went out for the night but come for the
last night cap drink before moving onto
their hotel room. The lounge area is for
the gathering of the social masses who
want to see and be seen. They tend
to stay for long periods of fime and for
various reasons. At certain fimes it is a
communal meeting place to start or
finish the day while other times it is the
chosen destination. Of course the final
area is the dining zone, where people
use the space for its cuisine offerings.
Great light-small plate meals are
served in an atmosphere that is more
casual and accommodating than a
stuffy 5-star restaurant. True diners and
multiple courses are replaced with
buffet or table-presented servings of
small-plate offerings. Light bites that
intrigue and tantalise. A more common
option to the heavy diner feeling most
people avoid in today's more heath-

oriented approach fo dining. A looser,
more casual option tfo dining and a
place where you can retfreat to the
bar or lounge after the meal in order fo
enjoy the entertainment. Continental
breakfast can also be served during
the morning hours when the rooms
are lit with the glow of the morning
sun. The sun will wash out some of the
sophistication of the room and act
as the rays of life in order to enhance
the start of your day with a bright and
cheery outlook. During the lunch hours
light buffet offerings complement the
beverage programme and create
a gathering place for those looking
for a place to decompress from the
activities from the day.

The entrainment varies from Jazz
quartets, piano players with a
complementing singer and lively
swing bands. The closer you are to the
entertainers, the more they become
part of your evening, while other guests
will be in parts of the lounge that
are not overcome with the sounds.
A variety of experiences within one
lounge is always the goal. During the
morning and daytime hours computers
are the preferred instruments of
entertainment, but once night falls, all
interests turn to a let-loose attitude of
fun first.

The Bally's Lounge is influenced by
the Americana style with its masculine
oversized furniture. The colour palette
goes from rich reds and coppers in



the bar to the brighter and friendlier
blues and golds in the dining area
that faces the windows. Four double-
sided fireplaces create eight seating
areas washed in the warmth of the
traditional hearth. They also separate
the lively bar from the more subdued
lounge area. The feelings of comfort
are meant to be felt immediately upon
entry info the room.

The Caesars Lounge is more European
and sophisticated. The furniture is more
formal and feminine. The colours are
brighter and the materials are more
expensive and impressive. The room
is purely 5-star as is the hotel itself.
Dining area enjoys the view while the
lounge areas are broken into little
jewel box seftings of crofch-cut book
matched wood and marble columns.
Colonnades and gold leaf impress
form the moment you enter the space.
It is a four de force of design that is
meant to uplift your style.
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Bally's Player's Lounge
CAMRRE

Location:

Atlantic City, New Jersey, USA

Designer:
WESTAR Architects

Photographer:
Darius Kuzmickas

Area:
1,765 m?

Completion date:
2007
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The design objective was to create a style
within the Americana genre that would
establish the Bally's brand. Upholstered walls
and views of the Atlantic Ocean overwhelm
customers when they enter the Club.

The use of columns, fireplaces, low walls
and niches was required fo subdivide the
1,765-square-metre space and 425 seats info
18 unique, intimate seating vignettes of less
than 25 seats each. A 45-seat upholstered
tufted leather bar, complete with crystal
buttons, overlooks a historical park, while the
lounge area is bordered by four double-sided
fireplaces.

Overstuffed furniture, living room settings, wall
shelving and unique Americana artifacts give
guests a sense of home. The liberal use of gold,
silver and copper leaf graces the ceiling; rich
burgundies, browns, reds and chocolates
make up the colour palette. The ceiling design
uses various applications of copper ceiling
tiles, wood beams; embossed wall covering,
mirrored panels and a gold leaf vault add
dimension to the ceilings. Hand-applied
gold-and-copper leaf over a background
of burgundy adds a warm finish to the walls.
Faux suede covers other walls to create a soft,
intimate environment.

The most sought-after seats are along the
60m expanse of floor-to-ceiling windows that
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