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R EMNRBANNEZCERNMIER, %ﬁ]’)ﬁﬁﬁé%%@ﬁﬁ)\ FHERT B R TR
R, FRZEBEATH, #N "THER"  EMIEAFENTHR BRI MG EEAELTLY
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BB E A 2000 FPAE , IENEBRE, uﬁ%aﬁﬂqﬁnljrﬂ: 2000 ¥,

T FBFPFEYoUE SRIBMIBREIE, 2A “IR” R R Ph BLY K TR 2R BRI L
EHHRZ A “eU” . FIEHIB R, g AN BEXHE “oY” T o FRITTT LA “cocks crow” , 20~ BEWR “dogs
crow” ; TR “cats mew” , FDTRAEL “goats mew” . REIH4RE , HiBREE AU E 48401t .
4B/, HOLE BESL , FRIMEANFBESIEFETETREEX— S, AT AEESNFEE “FE” oUs IS5
R EUEUR RO T

ass (%7): bray (&FHre ™ | %),
bees (% ¥): hum,buzz,drone (44 #.™);
beetles( ¥ % ) :drone (45 #.);
birds (&).sing("# "3 , %%)  twitter (s#kek o™ ) ;
doves (#8-F): coo(r&ErE#L ™ );
crow(& #): caw.croak (FRPRH™),
goats (b ) bleat(#=5 );
hawks (&):scream(X ™ ) ;
pigs(#): grunt(v&"&vk=&3m ) | squeal("EEIL K™ );
sheep(4% ¥).bleat( 43,7 ) | baa(HF5H™ );
sparrow(#k£): chirrup (*BreRr# ) | twitter (JLILrE"E 1™ ) ;
tiger(% /&): growl(%%) ., roar(#&4L,5L™);
wolves(#&): howl (“£™]) . growl (%&™);
lions(¥FF): roar(9L= ). growl(%%™);
’larks(‘r’-ii): sing("#*g %) . warble(Ak %) ;
“ nightingales(#& %): sing("#"g ) . warble(%v#);
mosquitoes(¥#t-F): buzz, hum, drone, whine ( BH™ ) ;
parrots(#5#8): talk (ZMAIE 5 ) . squall( % » #) squawk(®Ee& ] &),
horse (%) neigh(# ™), whinny( %8699 ) | snort(FF 24 E 67871 5 );
cats (#): mew(%k=k™ ) | meow(2KK™ ,wE=h7 ), purr(PEErEg ),
cows (F4): bellow(#L™) low(%:%4» ) moo(%%4™ ),
foxes(h42): bark (2X) .yelp(#™);
ducks(#-F ) .quack("F 7 3b™) . squawk(*5-&- 4™ ),
monkey(¥#-f): chatter(5%) . screech (£ % #. ) gibber(JU 27K 3™ ) jabber(FLolrgwd = ),
dogs(#):velp (GEIEH™ ) yap(F F ) bark (*K) .growl(%& ™) | snarl(% ) howl (iZ#X) whine

(&2 &™),
; owls(#% < J&): hoot(¥E7E #.™] ) . whoop( X #=2F»] ) scream(k ™ , &%) screech (& RERL .
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l if'e Still Has

A Meaning

If there is a future there is time for mending—
Time to see your troubles coming to an ending.

Life is never hopeless however great your sorrow—
If you’re looking forward to a new tomorrow.

If there is time for wishing then there is time for hoping—
When through doubt and darkness you are blindly groping.

Though the heart be heavy and hurt you may be feeling—
If there is time for praying there is time for healing.

So if through your window there is a new day breaking—
Thank God for the promise, though mind and soul be aching.

If with harvest over there is grain enough for gleaning—
There is a new tomorrow and life still has a meaning.
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By Sherry-lynne Mitchell

I orgiveness

Forgiveness is a conscious choice

It must begin first in your head

In an aware and planned way
fometimes change engenders dread

Sincerity involves the heart

Need to realize time to let go
Monsters live and thrive in the dark
Pain involved in having to grow

Prison caused by anger and hurt
Trust is not something that is free
Forgiveness is a conscious decision
Trust is destroyed for you and me

Will never be okay, never
Forgiving does not mean to say
What was done then, is now okay
Wasn't right when it was done

Forever it will not be right
Forgiveness does not change the past
Does not erase what was done then
The years are passing too fast

No consent for enabling

Time to move on with living
Thoughts are ever turning backward
Have been thinking of forgiving

When | have it all worked out
| shall write for you a letter
Leaving it for you to read
When | am gone, this s better
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PerSuasion

BY JIMMY WHITE

=il
[=]

cientists are uncovering ways of making messages more
persuasive.  Politicians and salesmen use such tricks
already. Who can afford not to read on?

Eric Higgins,a professor of social psychology at the
University of Arkansas said that he had experimental evidence
to support a new approach to persuasion—one that works on
removing people’s inhibitions.or lowering their resistance.

Dr Higgins is so compelling that he has managed to
persuade America’s National Science Foundation to give him
$163,000 to find ways of making messages and appeals more
persuasive. Recently.he and a number of other researchers
outlined their work on resistance-reduction at a meeting at the
University of Arkansas.

When somebody is torn over a decision,some aspects will
be attractive and encourage acceptance;others will be
displeasing and create resistance. Researchers refer to
persuasive strategies that work by making an offer more
attractive as “alpha” strategies. Those that work by minimising
resistance to the offer are called “omega” strategies. Dr Higgins
operates at the omega end of the alphabet.

His main insight into “omega” strategies is the idea that
resistance is in some sense a thing,and that it can thus be used
up and replenished,rather like water in a tank. Such changes in
resistance level are not necessarily the result of logical or
rational argument. Once the level drops.the tank is topped up
gradually until it is full again,rather as a water-closet cistern
refills itself after it has been flushed. The task of the persuader
is to drain the tank. That of the consumer is to keep it full
enough to resist undesirable changes.

In collaboration with Jay Linn.,a colleague at Arkansas,Dr
Higgins recently set out to test this idea in the context of
political advertising.  First.the two researchers asked a few
questions which they used to divide their subjects into groups
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that might be described (although they did not use such terms themselves)
as “sceptical” and “gullible”. They then redivided them into four groups
and subjected each group to a different experimental “treatment” that
involved watching a series of seven video-clips showing unfamiliar
candidates for office talking about where they stood on a particular issue.

One group was asked to pay special attention to the first clip;the
other three had to concetrate on the last. Two of the latter three groups
were also shown a short travelogue about Fiji before the final clip. One of
those two groups was asked to think positively about Fiji,and the other
was instructed to make a list of all the things that could go wrong on a
trip to the islands. Finally,all the subjects had to criticise each advertisement
and candidate.

“Gullible” subjects used up their resistance to the advertising early on.
They became less and less critical of both the policies and the candidates
as the experiment proceeded. Since the clips were shown in different
orders to different subjects.that could not be due to some inherent lack of
worth in the message or the messenger. Subjects’ reactions to the final
chp depended on the approach that they had been asked to take to the

travelogue. They showed greater dlshke of the f1na1 candldate when
allowed to “replenish” their resistance by watching it in a positive frame
of mind than if they had been asked to worry about the trip’s difficulties.
This result fits well with Dr Higgins®™ model.

“Sceptics” behaved differently. They were least critical of the initial
candidate,but became increasingly negative as the advertisements
progressed—no matter how they were asked to view the Fiji tape. In this
case,repetition seemed to build up resistance.rather than draining it.
Fitting that result into Dr Knowles's model is harder. To pursue the
cistern analogy.it suggests that the ballcock which detects water level is
being moved upwards. The idea of resistance as a variable quantity is still
there,but the relationship between its initial level and its tendency to rise
or fall from that level needs further investigation.

Another powerful part of decision-making is anticipated feelings of
regret.  This is why people are.for example reluctant to trade lottery
tickets—they think about how awful they would feel if their numbers came
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up. Addressing such fears directly can be a way of increasing or reducing
resistance, and is thus another example of an “omega” strategy.

Steven Sherman,a researcher at Indiana University,and his colleagues,
recently demonstrated the effects of anticipated regret by offering two
groups of participants in an experiment a choice between two trivial and,on
the face of it,equally attractive alternatives: which of two football teams to
place a bet on. A “ringer” planted among the subjects by the experimenters
pushed them to choose one team rather than the other. One group was
also asked,using a questionnaire,to consider how much regret they would
feel if they did not take the proffered advice. Those in this group were
much more likely to choose what had been recommended than those in the
first group. That result gives marketers a powerful fear to play on.

There are other tricks that can be employed to lower resistance. It can,
for example,be “disrupted” by the unexpected. In an experiment a few
years ago,students posing as beggars found that they received small change
44% of the time that they asked directly for it without specifying a sum. If
they asked for a precise sum that was a single coin (25 cents),they got it
64% of the time. But if they asked for an apparently arbitrary number (37
cents) they got it 75% of the time. The more precise and unusual the
request,the less people were able to resist it.

All this talk of resistance is,of course,rather fuzzy—though it is still of
great interest to advertisers and salesmen. But Dr Knowles thinks that
“alpha” and “omega” strategies may be more than mere phrases. They

may correspond to the separate neurological systems that animals have for :°
According to this model, “omega” |

behavioural activation and inhibition.
strategies work by reducing inhibitions to action.

[s resistance ‘“hard-wired”
learnt?

This suggests that the resistance mechanism is “hard-wired”
developing brain.
Northern Illinois University,think that levels of resistance can,to some
extent,be learnt—and that they can be built up by exercise. In other words,
the tank itself is capable of either temporary or permanent enlargement,in
response to circumstances and experience.

For example,people often do not resist advertising,because they have
the illusion of invulnerability to its effects. They believe that advertising is
something that only affects everybody else. But,says Dr Sagarin,if you
demonstrate to somebody that this is not true by showing them that they
have been fooled,this causes a powerful increase in resistance.

People want to avoid being duped or cheated. Indeed, results from
evolutionary psychology,a discipline that tries to elucidate the origins as well
as the nature of human emotions,suggest that detecting and avoiding cheats
is one of the strongest driving forces of human psychology. That supports
the idea that the resistance mechanism has been wired in by evolution.

Whether the world really needs to know more about making messages
more persuasive is a different question. Needless to say,all the researchers
are convincing on the subject. It is true,as Dr Knowles admits,that such
knowledge can be used coercively. But he points out that it can also be
used to educate. In any case,he says,“By minimising a person’s resistance,
you’ll decrease the chance that they’ll experience future regrets about the
decision.”Not convinced about the science of persuasion? Readers are
asked to consider how regretful they may feel if they later conclude that it
was right all along.

into the developing brain,or can it also be:

into the *,
But researchers such as Brad Sagarin,a psychologist at
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EXsT e

eed to know how to make friends? One word:attitude! Learn
how to make friends simply by adjusting a few “downers”
in your attitude.

Steps:
1. Try to look on the bright side of things. Smile at everybody,
which will show people what a fun person you are.

2. Be positive and fill your speech with uplifting words. Never

make an insulting joke to get attention. Companions are courteous
and complimentary.

3. Have confidence and don’t slouch when you walk. Try to
always have a fun time.

4. Make sure you are organized and not sloppy because when

you are sloppy,people are not going to like the real you and they .

will judge you by the way you look and / or the things you have.
5. If anybody asks you a question,answer in a friendly and polite
way.

6. Be sincerely interested in what others have to say. Look them

in the eye. Listen carefully. Ask questions. Empathize. Laugh (with
them,not at them). Be good company.

7. Look for groups in your area which do something you are
interested in—you could learn a new skill and meet like-minded
people. The first thing on making friends is never do things you do
not like to do. This may cause you to lose one friend, but it will also
give you a lot of friends for sticking up for the things that you like
and the things you don’t like.

Tips:
Mainly,just be yourself. If people don’t like you when you’re
yourself, maybe you shouldn’t be around them.
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