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Applied Fonts / Funny Fonts / Varied Fonts

This book features the latest fonts and focuses on both the details
and atmosphere of the fonts design. According to the exhibition
subject, this book is divided into three parts: applied fonts, funny
fonts, and varied fonts. This book that is truly unigue, innovative,
and memorable.
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Here | am writing the preface for a book for the first
time. You probably all know what it feels like to do
things for the first time. It feels quite awkward. Espe-
cially for me since | tend to be very strict with myself.

When | found out that | would be doing this preface, |
decided to begin by explaining the story of how | was
asked to do it. One day | received an email from Art-
power, the editor of this series of books, asking me to
send them some of my typography design work. The
first thought | had when | received this request was: ‘Oh
God! - Me?? This has nothing to do with what | do. |
create ornaments. | do illustrations. Why have | been
asked to accomplish such a task?'

On thinking about it | decided to filter my work to see
where typography had played a role. To my surprise |
realised that typography is very important in my work.
It always has been. | have always been interested in
illustration and in thinking about objects in differ-
ent ways. | love to change the meaning of everyday
objects by giving them a strange title, or think of a
strange title and then invent a new shape for an ob-
ject to fit the title. So in this way words came into the
game. Crucially, my designs don't work if the titles are
not understood.

| must admit that being a very flow’ type of person my
illustration style has always been more or less the way
itis now. It’s like a machine: you sit down and turn on.
| sit with the pen in my hand and with an objective or
aim and | just ‘DO’ It's like being turned off or on.

So my illustration skill went directly into the typogra-
phy style. | drew words as though | was drawing orna-
ments only that my handwriting style also came into
this a bit.

PREFACE

My whole way of approaching type is spontaneous
and fluid and not very ‘high tech’ So when | think of
myself | would say | am definitely very far from being
an expert in typography. Yet here | am writing the
preface to a book where 50 designers and | have been
able to participate thanks to Artpower's persistence
and encouragement.

It took me ages to discover that | was interested in
patterns and ornaments. | had always drawn people
and things without backgrounds. They were always
on white. When | started to illustrate as a profession |
researched into other people’s work and saw that | was
most inspired by techniques that would ‘flatter’ my
own style of drawing. The more | got into this research
the more | knew | was attracted to old ornaments: ros-
es, colourful kimonos, etc. | now think that there are
shapes that attract the eye in a way we cannot resist.
Beauty draws people in and to some it becomes like a
physical need.

I think what is essentially so interesting about typog-
raphy is that it makes obvious what otherwise is not
obvious: that we as designers can make a difference
to the world with 'little effort’ Simply by applying an
idea or a creative spark (something that, since it is in
our own minds is readily available and inexpensive) to
something as simple as lettering or type we show that
things don't necessarily have to be the way they are.

Letters are symbols that we are confronted with and
made to ‘learn by heart' since our early childhood.
When we are young we are taught exactly how to
shape letters. We are taught where the pen has to go
when you start each letter and where it has to finish.
We are taught to practise this and to repeat the correct
way over and over again. In our school years writing
nicely and to a standard set of rules is a way to show

Nina Levett

that we adhere to authority. The neatness of writing
becomes a way to show our effort and how much we
strive to obey. To show that we care.

Later in life some of us become designers perhaps
because we were very good at writing neatly or draw-
ing perfect symbols/letters/codes/meanings or maybe
because we rebelled against this conformity but surely
because in us there was a special spark creating ideas
about how to do things differently.

The examples found in New Typography go well be-
yond what is traditionally thought of as typography
design, i.e. the shaping of letters. What fascinates
me most when | flip through the book's pages is that
typography design demonstrates how small changes
can influence our perception and change our per-
spective. And when a changed perspective leads to a
changed action we can feel that in everything we do
we have the ability to change the world. Small change
leads to big change.

It is my hope that this book will lead to evaluation, in-
quiry and discussion of the concept of typography de-
sign. It is a place to showcase examples of completely
new perspectives. | strongly encourage you to interact
with the content of the book, since the publishers
do not intend to tell you what typography design is,
rather they want to create a space for discussion. And
a possibility to make a change.



CONTENT

Applied Fonts

008 Miklds Kiss 102  Studio On Fire
024  Eric Kass 106 Samuel Ho

027 Nicole LaFave 108 Jess

030 Raquel Quevedo 109 Staynice

040 Banker Wessel 112 Stefan Claudius
043 Jonas Banker 114 Stefano Tonti
052 Bunch 122 Tamer Koseli
058 Byggstudio 123 Miuk

062 Dusan Jelesijevic¢ 132 Undoboy

068 Autobahn 134 Alex Camacho

070 Alexander Egger

081 Blackbird Letterpress
084 Cristina Londono
087 Ddctil

088 Ghostlight Creative
091 Charlottefloa

092 Tim Bjern

094 Anti

098 Monasita



Funny Fonts

146 Januar Rianto
156 Raquel Quevedo
164 Visual Advice
168 Nina Levett

170 Ethan Park

180 Laura Millan and Vincent Bernat
183 Pablo Alfieri

188 Staynice

192  Vjeko Sumic

194 Bart van Delft
200 Denis

201 Benoit Bodhuin
202 Sorin Bechira
203 Serge Pronin
206 Nina Levett

Varied Fonts

212 Sasha Prood

219 Staynice

220 Andreas Leonidou
236 Charles

240 lwona Przybyla
243 Jorunn Musil

244  Daphne Heemskerk
245 Pablo Alfieri

250 Enkeling

255 Bram Vanhaeren
258 Danny J. Gibson
264 Ductil

266 Urszula Bogucka
268 Viktor Nubel

272 Lorenzo Geiger
273-279 Contributors






APPLIED FONTS



SJUO,] PaLIEA-SIUO] Auun,j-

Design _ Mikl6s Kiss

Project _ Identity, cover design, and inside design for

LACK magazine

LACK magazine is a new Hungarian fashion maga-
zine.

LACK identity : | tried to visualize the 'lack’ on the
typo, and | wanted to design a logotype, which is
classic like VOGUE, or big, classic fashion brands,
but fresh and playful. | wanted to separate the
company's logotype, and the magazine's logo-
type, but at the same time keep them in sync. The
magazine's logo is just a simple LACK typo. The
company’s logotype is like a label.

Magazine cover : New Hungarian fashion maga-
zine cover design and cover bag idea and insight
design, graphic design, and typography. | wanted
to design a new progressive cover concept. In my

opinion, most of the fashion magazines are bor-
ing, there's always a photo and a name on it, but
| wanted a more progressive and lively solution. |
observed many times how the women hold the
magazines in their hands and how often they get
in inconvenient situations because they can't hold
the magazines in a more comfortable way. Fur-
thermore, | noticed that moving people potentially
represent the best commercial. This was the base
of my idea to create a cover which resembles to a
handbag. Women walk with it around more easily
and it works like a live commercial. I've also placed
the LACK logo according to this. The cover does
not only resemble to a handbag by its shape, but
also, every further issue will appear with a cloth
sample, so the material would look similar too.
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Dear Kiss Miklos
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LACK / EDITORIAL 80.

Vademelés a Watergate-Ugyben, de Richard Nixont Ujravalasztjdk, Paul Allen és Bill Gates megalapitja a Microsoftot,
Kambodzsa megszakitja a kapcsolatot Vietndmmal, a Pioneer 10 és a Pioneer 11 csillagkozi Grszondak elindulnak, fel-
avatjsk a nulladik kilométerkovet a Clark Adam téren, VI. P&l papa felmenti Klempa Sandor veszprémi apostoli kormany-
26t, Miskolcon megalakul ez Edda Miavek, mar megy a Dallas, és megsziletik a pici Schobert Norbert - a sokszor unal-
masnak mondott 70-es évek nem is voltak olyan unalmasak... Pl3ne most, hogy eqy irdnyt mutaté, 2011-es tavaszi/
nyari trendeldrejelzést vallal magara a LACK magazin sajétos editorialjdban, amelynek végsé konklizidja: a tobb széz
valtozatos és szines show, bemutato, kollekcié egyetlen kozos vonasa, hogy a bdjos ‘70-es évtized Ujra bejelentkezett.
Orientalista, allatmintas, fehér, garden, colourrama, 70s (vibe) - porognek a régi-uj kategéridk, mi meg Ujra mosolyog-
va dllapitjuk meg: a jové a Fold legoregebb taldlmanya...
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LACK / BEAUTY / Editorial / HOMMES

56.
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