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Professor Charles Trappy received a BS in Statistics from the University of Lo-
uisiana, an MS degree in Quantitative Business Analysis from the Louisiana State Uni-
versity, and a Ph.D. in Consumer Behavior from Purdue University. He is a professor of
Management Science at the National Chiao Tung University and an adjunct professor at
the National Cheng Chi University. Dr. Trappy actively applies the case method in
executive training for the university and government. He has developed training prog-
rams for mall and franchise development (China Productivity Center, Taiwan), leader-
ship and business development training (Industrial Technology Research Institute),
te_chnolo gy park development (Ministry of Foreign Affairs, Taiwan), and customer ser-
vice training for Mainland Chinese government officials (Purdue University, Center for
Customer Driven Quality). His published research includes papers in technology ma-
rketing, international marketing, and consumer psychology. He has worked thirteen
years as a professor in Taiwan and currently serves on the editorial review board for the
journal Psychology & Marketing and is senior editor for the International Journal of

Electronic Business Management.
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