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Sun Lang: Good afternoon, sir.
What can I do for you?
Frank: I want to get a highly

nutritive tonic. [’ve just recovered




from a hepatitis and I feel rather
weak. But I don’t know the right
kind.

Sun Lang: I think this American

ginseng royal jelly is suitable for
you.

Frank: OK. I'll take two boxes. By
the way, how do I take it?

Sun Lang: Twice a day taken in the
morning before breakfast and at bed-
time. One bottle each time. Please
don’t eat turnips or drink strong tea
or coffee when you are taking it.
Frank: [ see.

Sun Lang: Besides, you’d better
store it in a cool, dark and dry place.
If any cotton-like precipitation
appears after long storage, you

. will have to shake the bottle before

taking it.
Frank: It’s very thoughtful of you.
Many thanks.

Liu Lin: Good afternoon, sir.
Andrew: Good afternoon!
Liu Lin: What can I do for you?

Andrew: Er, I’d like to buy some | T, 18
|

meat.
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Liu Lin: Beef? Mutton? Or pork?

Andrew: What’s the price?

Liu Lin: 30 yuan per kilogram
for beef; 20 yuan per kilogram for
pork...

Andrew: Pardon? 20 yuan per
kilogram for pork?

Liu Lin: Yes, sir.

Andrew: It is so expensive! Last
week, I bought it at 15 yuan per
kilogram. It’s almost 25% higher.
Liu Lin: That’s right. But you
know sir, the market undergoes
some changes these days. Prices
of various kinds of meet are on the
increase.

Andrew: Ah, yeah.

Liu Lin: And to ensure benefits of
customers, our store sells the pork
at cost price.

Andrew: That sounds nice. OK,
please give me 2 kilograms.

Liu Lin: OK. Wait a moment... Here
you are. And welcome to our store
next time.

Andrew: Thanks. See you.

Liu Lin: See you.
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Liu Fang: Good evening, miss. Do

you want me to show you anything?
Susan: Yes. I’m looking for a pair
of gloves.

Liu Fang: What kind do you have in
mind?

Susan: I’m not so sure. Maybe
something in leather.

Liu Fang: Just a moment, I’ll get
you a pair. Here you are. You may
try them on.

Susan: Thank you. This pair fits me
perfectly. I’ll take them.
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Xu Mei: Have you been taken care
of, ma’am?

Eileen: No, not yet. I'd like a pair
of shoes.

Xu Mei: All right, ma’am. What
kind of shoes do you prefer? We
have various kinds of shoes. Would
you like some dress shoes, or just
casual ones?
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Eileen: Well, I'm looking for
walking shoes. Would fur woolfell
shoes be good for that?

Xu Mei: Yes, they would, but
perhaps calf would be the best.
Eileen: OK. Could you show me
several pairs of each kind?

Xu Mei: Certainly, ma’am. What’s
your size, please?

Eileen: Thirty-seven.

Xu Mei: Here is a pair in your size.

Eileen: Could I try them on?

Xu Mei: Certainly... How do they
feel?

Eileen: Well, they’re a little tight.
Xu Mei: Really? Let me bring you a
larger pair.

Eileen: Thank you very much.

Xu Mei: What about these?

Eileen: They are very comfortable.
Very good! I’ll take this pair.
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Zhang Ling: Is there anything I can
do for you?

Hank: Yes, please. I like the style
of the cardigan very much, but the

color is not my preference.
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Zhang Ling: We’ve got three colors.
They are red, yellow and light blue.
Hank: Haven’t you got any brown
color in stock?

Zhang Ling: Sorry, we haven’t at
present, but the new order is coming
soon, perhaps next week.

Hank: Thank you. I’ll come next
week.
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Karin: What beautiful silk products
they are!

Liu Na: Have you found anything
special? They are all made of pure
silk.

Karin: The colours are so brilliant
and dazzling. I want to buy a piece
of silk for my foreign friend to make
a “Qipao”.

Liu Na: If you want to make a
“Qipao” , you need the satin. These
satin products are a bit thicker.
Karin: Let me feel it. Ah, yes. |
think this is what I want.

Liu Na: How many metres do you
want to buy?

Karin: She is a little bit taller than I am.
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Liu Na: I think three metres will be
enough.

Karin: Is it washable?

Liu Na: Yes. Madam, you’re lucky.
This has been specially polished
by an imported technology. It is
washable and will not shrink. Only
three years ago this new technology
was invented.

Karin: OK! Give me 3 metres.
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. Would you like to choose something?
. Good morning, sir. May | help you?
. Please take your time.

. I'm just looking.

. I'm (already being) taken care of.

. Can | be of any assistance?

. Have you been waited on?

. Can | help you in any way?

9. Can | be of service to you?

10. Are you being seen to?

11. Do you want to buy something
here?

I'm just browsing.

I'd like to shop for a pair of shoes.
Please show me this one.

Show me the blue one, please.
May | look at a few sunglasses?

| want to buy a white shirt.

This one?

You're welcome. Please do so.
Would you care for some refresh-
ments?

Help yourself, please.
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22. Good morning. What brings you
here today, Mrs. Brown?

23. Please step this way and try this.

24. | strongly recommend this.

25. Have you been taken care of

madam?
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1. All you have to do is to be aware of the
importance of greeting people and then
learn some simple techniques.
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2. A most important part of your contact

with customers will be to find out what , 2 B 1E K MITERN 7R TS
their needs are—the payoff they want ' 15301,

from what you sell.

3. After you ask how you can help, it’s | 3. {RIELY/ERRBIC G, M 1FE
time to do something few people do ' S H ABERMBISB . n
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to their words, tone of voice and body lan
guage.

4. When you’ve greeted customers, valued
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what it will do for them.

5. When your attitudes and values are right,
your actions will usually be right. Cus-
tomers will have good feelings about you.
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" This ham is a speciality of Hawaii.

| A k&ﬁ;i 3 iﬁﬁl % 7" . White is the most popular color this
N ; : z . summer.
1 “Forevel" is a world-known brand. ” Qﬁﬁ,ﬁ»‘\# IARMITHRL
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: g It sells well both in America and
; This hat matches your dress abroad and enjoys a good fame.
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‘\Thls color suits your complexion.
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Ivan: Excuse me. Which one is the
best quality here?




