MIEICTFE 25/ 8
> HY 2B ja F 2] Br ik |

O 100 #iA SR BB A B E AL
MR E: SAREARASH
A + BBHEEFIR + 1007 K17
OMPIUW R E M SMEZTLH I
BRI & ER G A |

HEALA

100> < §&17]

S Quentin B

| Vocabulary

PY rade

XEREPZIHRERAT @ FUEGET iR

Beta Multimedia Publishing



AR
5/

o

”._a*,__:w
R
g

17]

B
4K

©
C i
[
—
[aa]
c
=y
-
<)
o)
o
/o
—

i
L

A
& ? %\,‘

&

0

0

S

4

=

% 5

b B L

10 T ._________

.__‘__‘"_-
_____._____ .ﬂ_"“"_ﬁ._

e EK

Beta Multimedia Publishing

) A%

i

K




EZENESFEZEIES: B 02-2010-209

EHBERSE (CIP) iR

B3R, 100 568 / (35) A2 (Brand, Q.) %.
—RE: RERHE#MEHKRAF, 2011.1

ISBN 978-7-5433-2821-1

[. O#- 1I. @Ff- NI OQFEB—FAL—BESEBE V.
(DH313

o ERR A B B1E CIP HE% F(2010)% 227502 &

AHRER: (BRIFHBRFHIUAR), Quentin Brand %, ¥R,
ISBN:978-957-729-774-7, B J1 ¥ th X % BB 42 & (Taiwan) H
R @ REEELS . AP SORR R TS AR PR A AR R R
HAR AR AR RAT -

H R REREEFERHRAR

H O A: x| K

o kb REWETXERE 244 5

BB 4RED: 300192

B i&: 022-87894896 [

£  H: 022-87895650 \  \ 55/

M dk: www.tsttpc.com \/& - K>

D Rl: RERFEHSERAE "~

£ 17 2EH®BE

MIAIER: 787X1092 16 FFA& 22 EI3¢k 320 F%
2000 1 A 1R 2011 £ 1 A% 1 RER)
EHT: 29.80 7T

(B APE P, ThBigitiAk)



Introduction i,

The aims of this book are to give you the meaning of the most frequently
used and important key words in business English; to show you how to use
these words in sentences; and to show you how to combine the words you're
learning with other words to improve your English as quickly and as easily

as possible.

Each key word has its own entry in the dictionary, giving important
grammar and pronunciation information, information about synonyms,
information about the other words which are most frequently used with
the key word, and lots of examples. There are also language development
tasks in each entry to help you consolidate your understanding of how to

use the key word and its partners.

You can use this book as a reference tool, to check the meaning and use
of new words, to find out what verbs and what adjectives are most
frequently used with words you already know and to help you develop

your vocabulary in an active way.

I hope you find the book useful!
ABNENREHNB SR ETREAIEREENXBIEIRERENN
BX, HAXEEFREGFRE "WOER", FEFRNMAERNE
HREAMPFE "WOHEER", FEUENKRREREMNT KR
WIHRIBEEL o

XA ETHEHERE T EEMEEMEIR. RN, &FRX
RiHEREANBEIERE, RERFEXLANGCG, REMDUASTS
SR, BN EINT RERAFBXRIEMEAEEE,

ENTMERABLEESE TR, UERAFANBXERZE, HEBEREZIA
RN RFHEBLEANERE, FREEEACEMAITRR.

HERNURB/XEBHA!
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APEREKRIFEEE, E2U—NXRBEANEXER, SMmikx
BlEANERSZE, BREBILEERISS, BEREXRT

FNTUBEBERSETR, NWRERERMARAE, Lo UKE
THENEENTERERRA AL,

SENHKR EGHNAREEAAR, BRFR. BX BXE,.

Step 2
BREIEIR, RBBRAXRENEMNMME. KR EURNRIGEMRL,
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BURGFFRREEEneER.
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) @ © @
ERENE R 1@ | BERERETNDT

#9EhE
careful show n.p./v.p.
detailed suggest n.p./v.p.
& in-depth statistical reveal n.p.\.p.
I thorough = cost-benefit demonstrate n.p.Av.p.
p el extensive = economic analysis
undertake o financial (of sth.) | Provide n.p.
carry out preliminary strategic ]
coidiaet | Briaf ) confirm n.p.Av.p.
market
further indicate n.p.
more indicate that v.p.

O A= E2MBJFHEMELIREEH. MEMEXE S\ B,
BRMAONERM—E, SAT, BREBNDFHESRNE, 520
BeshaH R EE .

2 FEEMBE SX@ERERNEE T, BXAATFE—H,

@ FE=2HEBIEG . BEAMNT, i, BLEBHNEEARS
EE, MRRA TERNESEE,

@ F=2RFHEMLLIBEREHR. MEKEXLRD "BE" M55,
BEMALMEIEIRM—EH. SAT, 55EBNIEHERSE, 50
BRI SR G o

* i
RO] A BB A 1A R IEH T M e S E K IR S A E LA Fo B
HRIREBER NGB T UER,
GIELR P
BREDEONE—FAES, HFNERE. T EA+REETENDE+F
Ba (BREMNE) + X@19%%,
f40. We did more analysis and found the problem.



EEID .
MZEh S fhe S, R+ X5E+ BREEaNIESS%,

5140, A detailed financial analysis will show more results.

AE2BELOE ISR, ASERNBERER. ALEXREIA
ﬁ_w/‘i‘@o

We did more anzlysis and found the problem.
BAMR T B2 947, FHEE T 9,

/4' We performed an in-depth =nalysis of the problem.
AR BB T RN,
The consultant undertook an extensive financial 2nalysis for us.

BREABAMET T iZmMU S 2.

My preliminary analysis suggests that we need to move into the
market now.
BTSN ER, BN ERLIUEATT Ho
Further analysis revealed the problem.
— SRS AW T a8,

TERBA N
BEERBPAXRSBEAR-IMEFEIE L. EERBRT, §MER
BN AR —EE. BRI IR an in-depth financial analysis,
{B8E€7% a thorough preliminary analysis, =& an economic financial
analysis, XUTEKRRETIZ!

BROMNB MR ER—NMERE, RATUAEZEDFTEEBES
Ff£A18 . an in-depth financial analysis, RiX#£{FHESNTERIDES
HRAZBEES, thE L. more thorough cost-benefit analysis 5t
{£F more analysis of the cost-benefits which is very thorough,



7 BUUR
BN EEIER PEUENKE, TATEAT. HRENE320-349.

We 1. aw@._______ analysis. We looked at all
the numbers in detail.

We ) a (4. analysis. We didn’t have
much time so we just did it very quickly.

If we have more time, we can (=. (6)

analysis. Maybe we can find the result.

O HEBRGIE. —AMIE, —AREQFNRY, FTEHAE
MRS, EMEAEBENRER, EEAIRBZRALR—, BH
REZEFNBEEBEN,




advertisement

[,22dva'taizmoant]
BECEE BRNEE X BikaERE
PR zhiaE
place full-page TV
put half-page -~ television
take out radio . goout
good advertisement/
newspaper run
run neiw . magazine ad/advert
show misleading print (for sth.) show n.p.
make aseriesof + = Internet feature n.p.
produce *+S viral
e 2!
3# X EEF 24 advertisement 4 ) 4 advert,
iz WD MP3-01

We will place full-page 2dsin all the major newspapers.
BRI AERKIREFISE SR &
The client wants to put an advertin the newspaper.
BEPBEREK LT S
Let's take out an adin all the national newspapers.
BMEMENEEMREK LB SR,
We ran the advertfor three weeks on national television.
BMELEMSN LB T =A%,
They showed a misleading 2d and were told to remove it.
E T —RST &, TR
They are really good at making funny radio adverts,
e+ EKEERNBE T S,




We are producing a new series of TV ads
BNESE—RIIFNBR Fo

The TV advertwill go out on Tuesday nights at 9:00 p.m.
XMEBMTEREEH R EIREL,

The radio ad will run for one week.

XNeBEsE5E 28,

The print advertshows a car on a mountain road.

XNFE T EMEANREFE L LM,

This series of viral ads will feature our product being used by

famous actresses.
MRV BER EEERTITNREREAHNIN~ Mo

A HiE
EM “BEEXR" FIEHEYMNRE, TR TEEF. ERIENE 329~349 711,

Let's (13 a (2 advertisement in the

newspaper. Then most readers will surely notice it.

I think < ads are more effective than
4 adverts. People can read them more slowly and get

more information about the product.

It will be very expensive to (s a () ad

for two weeks. Air time is very expensive.

It will be very expensiveto (7. awhole (s)

of TV adverts. Why don’twejust s, one?

The (1o, ad (11 last Sunday night and

will iz for one week every night.



| Some people said the (17

We want the (13 advertto (14). the

product very clearly.

The 15, adwill ney our product being

used by Tiger Woods.

advertwas (18,

—they liked it, others said itwas (15, | they didn't think
the product was so good, but they all agreed it was the first time they

had seen the product depicted in that way.

l%c Y 4
BEERFE “BEdiER" $MEC, EHBERIEANGF,

10



advertising

4 [‘&dva taizin]
EEAEREAENIE EERHrAE Xia
use television/TV  national
Internet local
ot media | advertising
great i
create
free
increase direct
Bk R MP3-02

We have decided to use local advertising only, as national

advertising is too expensive.
BIMRERE S &, BAEE EXR% 7o

We are tying to get some free advertising with the local TV station.
BMNERZEZEWFBNEEN—LEE &,

We used an ad agency and they created some great advertising for us.
BT —RKERE, NBHRNET —LERENT &
We need to increase our media advertising. Our direct

advertising is not working well enough.
BMNBEEMBNNEER Fo BINNERE FHREA BT,

, ',"/ EERiE
BN “HEERER" PREUELME, TR TESF. ERIENE 329~34971,

If we (1) advertising, using TV and

radio together, will we get a better result?

11



The product is old, and people don't like it any more, so we need to
5. somereally 4 advertising to change

the image of the product.

We already have enough (s, advertising targeting our

current customers. Weneedto (s. our (7}

advertising so that more people know about the product.

Obviously (s, advertising, you know, just in this city, is

cheaperthan =, advertising.

Canwe (10, some (11, advertising from
our clients? Ask them to tell their customers about how good our product

is?

Vg ‘# s o =
o B

#

ZHFA “HBERER" FHELC, EHERRIANGF.

12




agenda
[5'dzends]

3 iR

EEAERMENEIE

BECHEER

X

have
approve

draft
draw up

include sth. on
put sth. on

remove sth. from

go through

turn to the next item on

stick to

meeting
conference

agenda
(for sth.)

Do we have an agenda for this meeting?

BN BB WEG?

MP3-03

I'm still waiting for my boss to approve the agenda. When he’s
done that, I'll send it over to you.
POEESFRERENIE, Sh—=HK, HRIEEFLEMR.

I'm drafting the agenda at the moment. Is there anything you
would like me to put on it?
HERTEAEEIE. B ARERIEHARBATIHE?

Can you please draw up a conference agenda and let me have it

by next week?

TR —HRUNR, HETERRAR

13



Please include this item on the next meeting agenda.
FRUHEIX -~ SN T ARASNEF,

I've been looking at the conference =g=ndz. | think we will need to
remove this item from the agenda.

BE 7250, BRBNFTRIEX— S MERHER,

I'd like to go through the = \2 as quickly as possible.
HEABZRIRIEMUFE TR T,

I'd like to turn to the next item on the ©g=nda now.
BAZIERFAN T —INE,

Can you please stick to the =0=nda, otherwise we will run out of time.

BERBERRRBEWREE? BNHNSHEEEFEH,

BN HEEER" PREBIELME, TR TEET. ERIFENE 329~349 11,

14

I'lask Tracy to (1. _anagenda . the
meeting next week. Please send me a list of the items you want to

(3. the agenda.

Lets v, the agenda. If we have time at the end of the

meeting we can discuss any other business.

We s, thatitemfromthe v,  agenda
because it's already too long. Remember, the conference only lasts

two days, so we can't include everything.

Havethey (v thesy  agenda? | needto
know what we are going to discuss so that | can prepare myself for

the meeting.



