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Abstract

E-commerce service industry is an important component of modern service
industry. Accompany with information technology and e-commerce rapid development,
E—commerce service industry became an emerging industry. The government pay more
attention to E—commerce service industry and policy support strength in recent years, so
its status is lifting and its influence on economy and society is gradually increasing. In
theory part, based on introducing the concept, connotation, background and stage as
well as its social and economic value and development trends of e-~commerce service
industry, we further respectively present and analysis the information technology theory,
network economy theory and the e-commerce theory and the inner logic of the
development of e-commerce service industry service industry. In the industry function
part, we detail analysis the economic and social function of the e-commerce service
industry, its economic function including boost the development of e-commerce,
reduce transaction cost, promote social division of labor and cooperation, promote social
innovation development, enhance social resource allocation etc. Its social function
including expansion of domestic demand, promote industrial structure, improving the
competitiveness of industries, promotion of employment and regional coordination,
reducing energy consumption etc. So the development of e—commerce service industry
will be important for economic and social, it will be the important contents of future
economic and will be the important strategic industries in countries. In the industry
part, we respectively introduce and analysis the ten major industries, such as platform
services, agent operation services, e-commerce logistics services, electronic business
credit services, consulting services, education service, the security services, finance
service etc. On the internationalizadon part, we focus on the electronic payment
services and electronic commerce credit of other country and the enlightenment and
conclusion for us. On the basis of the above research, this report puts forward five
policy suggestions to e-commerce service industry development for our country: First,
we should promote the area gathering of e-commerce service industry. Second, we
should pay attention to all kinds of personnel training for e-commerce service industry.

Third, we need multilateral cooperation to formulate the e-commerce service industry



standards. Fouth, we should continue to strengthen the constructon of information
infrastructure. Fifth, we should clear the strategy status of burgeoning industry and give
support energetically for e-<commerce service industry.

Key Words: E-commerce; E-commerce Service Industry; Policy Suggestions
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