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The Growth Enterprise Market

s

Woman:

Man:

Woman:

Man:

Woman:

Man:

Hey! Which stock did you invest in
today?

Explorer, a stock launched on the
Growth Enterprise Market.

I see. Is it a stock that went public
several days ago? I know little about
the stocks launched on the Growth
Enterprise Market.

Yeah. The Growth Enterprise Market
was established for the public offering
of stocks of small and medium enter-
prises, which are mostly engaged in
advanced scientific business and
research, and also have profound
prospects in the future.

Is it something like NASDAQ in
America?

That’s right. NASDAQ was originally
established for such small and
medium enterprises in America, but it
doesn’t exactly work that way now.
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Woman: The Growth Enterprise Market is

Man:

just in its infancy. Do you think it is
safe to invest in stocks listed on the
Growth Enterprise Market?

It’s a brand-new financing platform
with both risks and opportunities
for small and medium enterprises. A
great deal of opportunities emerge
together with unknown risks.

Woman: It doesn’t sound appropriate for my

Man:

investments.
Well, it is more suitable for those
adventurous investors with great

experience.

Woman: I see. I’d better wait for a little

while. I believe good investment
opportunities will come sooner
or later with the development and
maturity of the financial market.

( )gh}rie_';l e ABUE

>3

B AR RS 3, AR BE
PSR A SR AR B 7

B — A KU FIALIE I 7
4 4238 B R /Nl Rl Y 5
Fro HlLiBZ, [REHA7AE
AR IR o

W Sk 4O Kl & F2
Eid g8

W, BEHEESHTE K
HHARF & RB5E .

HE T, Rik2EWEIE,
KM FEREE SR H S &
JERS R, BRSFHH
BHELH




Topic,

O-"—

W’?’ﬁ BIRG RS A ERE

glE

 Hipnis

Man:

Woman:

Man:

Woman:

Man:

Woman:

Man:

You are dressed so creatively today.

Thanks. It seems that the word
“creativity” is very popular recently.
Yeah. This is a time full of creativity.
So long as creativity or innovation
exists, it’s possible to create value.
Does “creativity” refer to those key
concepts or ideas everyone keeps
talking about?

Right. Have you ever heard about
“Creative Industries™?

Yeah, I have. However, I know little
about the details.

“Creative Industries” are industries
which aim at industrializing these
concepts, ideas or thoughts, using
them to produce value and promote
economic development. It can also
bring a great deal of job opportunities.

Creative Industries
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Woman:

Man:

Woman:

Man:

Woman:

I see. That’s to say those creative
enterprises engaged in advertisements,
popular designs and fashions all
belong to creative industries, right?
Yeah. Initially put forward by Britain
in the year of 1998, creative industries
have concentrated on innovation.
Well, can people who work in
creative industries be regarded as
the so-called knowledge workers?
Precisely, especially those design
experts whose inspired work stimulates
further creativity.

Yeah. Creative industries not only create
great value for the whole country, but
also promote the development of the
economy.
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Woman:

Man:
Woman:

Man:

Woman:

Man:

Woman:

Man:

RE
Subprime Crisis

How much do you know about the
subprime crisis?

A little.

Well, talk about that with me, please.
I am very interested.

Generally speaking, the word “sub”
in “subprime” means poor quality.
Yes, and what does “subprimé”
mean?

Subprime refers to the loans, especially
housing loans, borrowed from banks
by a group of people. They live in
low income conditions or have no
guaranteed income, and perhaps
have had bad or limited experience
with debt.

Oh, isn’t it a normal phenomenon?
And how did the crisis occur?

Well, subprime loans do not bring
about crisis directly. Usually, you
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