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PREFACE #i=

Among the four basic necessities of life - food, clothing, housing
and transportation, clothing is an essential part in our life. In the
development of human society, garment has been playing an important
role, symbolising the progression of human beings from ignorance
to civilisation. Therefore, garment, as a special product, is not only
commercial, but also — and more importantly - indicates a civilisation,
an art, and an attitude towards living. What people expect from garment
and how they would choose their clothes depend, on the one hand, on
the design and style of garment itself, on the trends and brands with their
values; on the other hand, what is getting more and more important is the
way to display these charming styles, the brands and their cultures.

Display design originates from the early period of the development of
trade in Europe. It is a cross-disciplinary domain, relating to psychology,
visual art, marketing, etc., a creative combination of the visual and the
spatial. Through display design, a space becomes an environment for
different kinds of display, unfolding the products before customers’ eyes,
logically and purposefully as scheduled. Such design aims at influencing
customers’ perception and thus their corresponding action — buying. In
this way, the product’s value is shown and its identity strengthened.

Apparel display is different from other display designs for it involves more
elements.
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Clothes are a product that we wear on our bodies; thus comes the
requirement for hanging or by mannequin for their display, in order
to achieve the effect as if they were really on people’s bodies. Hanging
display includes two types: by front and by side. Hanging by front is
most commonly seen in stores because in this way, the front view of
the clothes would be shown to customers, who would be able to get an
overall view of it first, and then to learn its style and detail design. All in
all, hanging by front is a way to enhance visual effect. Hanging by side is,
generally speaking, more often used when several pieces of clothes are
put together. In this way, it would be convenient for customers to reach
their hands at them. Meanwhile, the amount of apparel on display would
be bigger. To some extent, it is a way to store the apparel. Mannequins
are usually adopted nowadays to help displaying a style and creating an
identity for a brand. Mannequins could effectively demonstrate the overall
effect of matching several pieces of clothes, the three-dimensional, the
“real” effect of wearing clothes. Besides, mannequins are more and more
used to indicate fashion trends in different seasons, revealing the utmost
new products of brands.

Apart from hanging and mannequins, folding is also a frequently-used
way of apparel display. T-shirts, jeans and sweaters are usually displayed
in such a way. Compared with other ways of display, folding is more of a
storing function. Moreover, folding is particularly suitable for displaying
certain features of clothes by highlighting particular details.
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In practice, a single way of display can hardly create a satisfying effect.
Hence, usually we would combine different ways of apparel display.
The combination can be various. What we see most frequently is the
combination of hanging and folding, and at the same time, some
highlighted pieces would be put on the mannequins. Thanks to the
various combination options, we could arrange them according to
particular needs, with a kind of “hierarchy” - “primary” and “secondary”
clothes in different ways of display; and also we could effectively show
customers the effect of matching different clothes, which is helpful to a
possible buying action and thus more profits.

Creating an ambience is a key for apparel display because it directly
influences customers’ visual and psychological experience. An
appropriate ambience would not only show the content of the display,
but also — and more importantly - create a taste and style for the
display, so as to attract customers' attention and to evoke an emotional
response. An ambience could be created with colours, lighting and
tools to reach an expected effect.
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Window display design, as the most effective way of advertising a brand,
plays an important role in apparel display. A successful window display
design would achieve the purpose of expressing a brand culture and
its style, catching customers’ eyes, and “persuading” them to buy. In
window display design, we usually combine different elements, such as
tools, lighting and colours, to create certain effects in the space, so as to
correspond to particular ways of life that customers would be longing for.
Clothes become an indicator of the quality of life.

Besides, the leisure/service area is also an important part in apparel
display. In this area customers would have a rest and try the clothes they
like. Here the seller might have a casual meeting with his/her VIP clients.
Therefore, the key for the design of the leisure/service area involves not
only providing a space to feel comfortable and relaxed, but also leaving a
nice impression for customers.

This book talks about the art of apparel display from these aspects: ways
of apparel display design, how to create an ambience, window display
design and leisure/service area design. The currently most popular
apparel design projects are collected here with an abundance of pictures,
from which readers would have a fresh and new experience!
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APPAREL DISPLAY
DESIGN
FRFIARIZIT

In this part, we will talk about the main content of apparel display design; that is,
the ways of display. The primary function of apparel display is to attract customers
and to provoke their desire to buy, for the ultimate purpose of making more
profit. This fundamental function requires that in the process of apparel display
design, on the one hand, we should appropriately highlight the features of the
clothes and their brand cultures; on the other hand, we should take into account
the ambiences that would be created with different ways of apparel display — a
\ comfortable atmosphere and a beautiful space. If you just show customers the
. apparel, indicating only the materials and the prices, you could hardly make the
customers buy. On the contrary, if you adopt a suitable way of apparel display,
‘ custorﬁ‘er,_sfwould be more likely to buy and consequently you would make your
i profits. Then, the key point is how to adopt a suitable way, to make customers
visually enjdy the styles of the clothes, and emotionally experience their brand
cultures, so as to produce an impulse to buy!

enerally speaking, apparel display can be conducted in the following ways:

and folding. Any single way of them would not be likely to

lay effect. Therefore, we need to combine different ways.
bination.
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Hanging

M

Hanging is the most commonly seen way of apparel display. By hanging,
the features of the apparel would be directly shown to customers. We
have two categories of hanging - group hanging and single hanging. The
former means to hang clothestogether, one by one on the rack. This is an
economical way in the sense of saving space, and also a convenient way for
customers to choose the clothes they like. The latter is to hang a piece of
clothes singly, on tools like coat hanger, half-height dress stand, etc. Single
hanging is characterised by its three-dimensional displaying effect. In this
way, customers would easily find the special details in the design. Usually
and reasonably, single hanging is adopted for specially recommended
clothes.

Usually hanging is adopted for clothes of the latest styles. Trendy and fresh,
they would be more likely to attract customers’ attention. In addition, we
should particularly notice the colour palette. More often than not, brightly-
coloured trendy styles hung would be most effectively eye-catching.

Traditionally, we would hang clothes on the walls of the store all around.
Nowadays, however, an increasingly popular way is “central hanging”. We
find more and more peculiarly-designed central “islands” located in stores.
Hanging on these central islands would seem more prominent.
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A common way of apparel display is to keep a central area
with specially-designed tools. In this way the clothes in the
central position of the store would be most likely to catch
our attention.

Apart from central display area, clothes could be hung
on all sides of the store. They are not hung randomly,
of course; you could emphasise certain points while
maintaining a consistent atmosphere. Furthermore, you
could show both the high quality and a modern air at the
same time.
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Hanging is a way of apparel display which could
make you experience as if you are trying a jacket,
for example, when actually you are only watching
it. Therefore, we often see brightly-coloured clothes
with newly-designed styles hung. Customers would
be most likely to be attracted and thus most likely to
buy!
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Specially-designed stands could be placed around a store,
for apparel display, and also function as partitions for the
space. Here the winding, glossy, steel stands are particularly
arranged, contributing to the atmosphere of the space.

In the picture, a piece of costume is singly hung on the
steel stand. In this way, customers would be attracted by
the features of the coat; meanwhile, they would feel as if a
graceful lady was standing there welcoming them in.
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