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Cultural Industry and Urban Development

x| E 2k
Liu Yuzhu

B B2, XM TRENECER, XA AT 2 7R &N
FEHAFMBLERHENEIERE, RTAREATRETERLZFE X H
REWEHEE  MEEZERXRERTHEAREMNEFRATNE e EFARL
P,

KA R T ER X XN

Abstract:In 21 century, culture has become the core factor in the development of
city, cultural industries were regarded as an important path to promote the economic devel-
opment and to create the image of cities. The discussion of the harmonious relationship be-
tween culture and economy in short level can’t contribute to the transformation of city,
it”s necessary to find out the modern cultural industries correspond to the traditional char-

acter and economic peculiarity of the city.

Key word:transformation of city,culture, cultural industries
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The Study on the Feature Trends of Cultural Industry in the 12th Five-Year Plan

e Bl
Fan Zhou
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Abstract: The year of 2010 is an important year for achieving the “11th Five-Year”
goal and also planning the*“12th Five-Year” progress. At this period, the development of
cultural industry in China needs more rational and pragmatic decision-making thoughts
and in-depth thinking on a higher starting point to promote the mode transformation of e-
conomic development. In this paper, the new situation of China’s cultural industry is dis-
cussed. Through the analysis on the main problems of macro-management and micro-oper-
ation of China’s cultural industry today,as well as domestic and international situation,
the author propose seven feature trends of development of cultural industry in China in
the 12th Five-Year period.

Keywords: 12th Five-Year Plan, structural adjustment, management innovation, com-

prehensive system,overall plan of development of urban and rural area
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