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Abstract

Abstract

By combining both qualitative and quantitative research methods
and adhering to both static and dynamic perspectives, China Media
Development Index (CMDI, 2011) Project dedicates to analyze data
in great depth and events on the side of public people. This is the most
updated report in the year of 2011 about China’s comprehensive media
development condition.

The report contains four parts: the General Report, Main Report,
Monographs, and Annual Observation on media industry.

General Report is mainly about the latest findings of China's media
development index (2011). It elaborately analyzes the CMDI scores,
ranks and clusters of all the 31 provinces in 2009. It also explores the
variations of overall index and individual index, and especially focuses
on the trend fluctuations of continuous five years between 2005 and 2009.
A demonstration and interpretation of the distribution of index degree of
north, east, south and west traditional four areas is also included in this
part.

Main Report is consisted of national report and several provincial
reports. To be specific, national report is an empirical analysis based on
the original data of basic indexes. Provincial conditions, key data, index

tendency, important issues, main features are well illustrated in all of the
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31 provincial reports.

Monographs of this year address three significant issues that are
highly important and advanced in both academic and practical fields:
Analysis of Ranking of China’s Media Brands Influence (2010); Product
Placement Research: Frames, Norm Construction and Effect Evaluation;
Discussion of the Relationship between Technology and Media Culture
Industry.

Finally, the Annual Observation on media industry makes an
inventory of events in China’s media industry during the year of 2010 to
2011, utilizing Web Intelligent Text Collection and Analysis software,
and offers a unique angle of public opinion to observe the media industry.
The content of this part includes key words of China’s media industry,
reports of 10 sub-industries, annual figures, and annual figures in the year
of 2010. Particularly, the ten sub-industries reports analyze production
capacity, profitability, key data, viewpoints and annual events separately

and in great depth.
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