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A Reflection of My 30-Year Journey as a Marketing Scholar:
“He Who Overcomes Himself is Strong, and He Who is content is Rich”?

Zhou Nan
(Professor, Department of Marketing, City University of Hong Kong
Changjiang Scholar Chair Professor, Wuhan University, China)

Abstract My journey as a marketing scholar began in 1982. 1 was given a scholarship by the Ministry of Education in
China to study for my MBA in the United States. Since then, my study has changed from focusing on tangible and man-
agerial matters at a micro level, to pondering intangible and philosophical issues at a macro level. Initially, I was heavily
influenced by Philip Kotler’s marketing theory. I then progressed to study the more outward-oriented American culture
(categorized as ‘Yang’) and the more inward-oriented Confucianist culture (categorized as ‘ Yin’) as complementary
opposites for applications in branding. Next, I compared the more people-oriented Confucianist culture (categorized as
“Yang’) and the more nature-oriented Laoist culture (categorized as ‘Yin’) from a Chinese philosophical perspective.
Now I devote myself to the study of the relationship between the *Action”-oriented (You Wei) American-Confucianist
culture (categorized as Yang) and the “Inaction”-oriented (Wu Wei, or “Action according to the Principle of Inaction™)
Laoist culture (categorized as Yin), in an even larger cross-cultural framework. These three cultural Yin-Yang systems
and the related marketing concepts are shown in Figure 1. For the future, I think it is important to continue to learn
from non-Chinese marketing theories, but it is even more important for us to develop marketing theories rooted in the
Chinese culture.

Key words  Business Philosophy, Comparison between Chinese Culture and American Culture, Laocism, Dao De Jing,
Confucianism, Life, Brand, Marketing

AAHY



EHNYSR
ET7HFEIWM:8—-24

Journal of Marketing Science;
Vol. 7,No. 3, September 2011:8—24

B3 ED, RGO, ZWES

# E EEALMEPEERLEBN)TES FRETERREL. EMNREMAPEIL
MR, REREX PEELHREOEH REERE RN FENTE. FP5KES X5
“EAETT I HITGHBOR  — T E L B A XX )T el SR 5 55— 5 T B L AR R IR E Y T
PH XX AR, BAIAH R E-RE A RRSMREMXRAARKETEHRERN
SRR S E BB R R SRR N R R RO ELE, FRE S R BT TURR R
B, RKATEMSEK 211 ZRFESH T RMMGLRIFRE, IREREN . SIWE RS
EHL, YUBRERREGNSE =B M “RETT HW ZERPE" N, PEFREX KM
R REBABURAT A B 23R, T 5 MR IR B 38 GX B B B3 MRS M5
BORERARBRTIERSREE. Rd, YR 2K EAMERETE S AR EN &
MR TR SRR &0, R MR TR E I 3 & X X S R R RBRAT A B R X &k E”
BIERAKY, X FEAEP RN EE S ERAHA.

XA FRETE REWR, REEXR, A R-REKES

55 B 2\ R HHABOR -
BB RIKE , bR B R 7°

0 sSIE

BEE & 1 B L2 BE AN T i » B B 4 W)
4 0 AT S5 9 B M AR A A RO
RAREFHLERN —TEERE. NBEAF
FEH E B LB WNIAERE B — L ah
R ELATA LR & R, B E VR R
FHMAFELMTE AT AR &5l
BXE £l AE KBES) , SEHREXFHE
2 1 I B2 E B A s A O b BT A
B8 . A ERERXT P EN RN =28
“BpECEE . EXE, RITEXFEE

JE P EERE R SR RET
B E A R Z B LARBUX R R B B ) 5159
HE M R maf T EA L HRENXR, I
45 ENIBES 0 B LG, v [ 3 2% 5 X 26 R R
wmfr? 55, BREEA R A SIS ME
FE BB HALE K IBEA & HR 2R
NIEREHHERMAR TSR E, BEEHA F
ERE AR E R T 88 M4 AR B st it
B 23240 F FE At B & A0 B0 RO X T B E

BB X KT EXEFH AR BL? %
Bk, i A S ENEEA R =R EFEPEK
FHE;ER.ERREAEEEFR"=ZAFH
DIEER B4 X F XK RA, PERH R
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BEAT FET SHMLMR : RERE , ERBULKHR? 9

FER AT ? R, 2455 E A R EF BT
it AT X S AT R B ? B ST IR R & T3 X
SERIR NGBS, R R PR IR ABTR
BT R A T 2 R REOR R PR T R
HRNEEARMARLYHRERRYT &2
AT SR » X RN S R Mt SLRAT A

HERIEBBENSFRNELR, AT
EA + SR AN BE AR, HBRRN
IEWT . RENGBR—, B EAN B
B IEET R, PEAB SR, KL
“hER”, B/R“PEE"SE. X HEAER
RREHBRR . RERFNERERERES,
2006), —EEH T T RIEAE B R E K&
MRFEREPTRERENTESREAR
KR SMEE. BIRRE, REHEERNER
WL R EEEN N, 5™ 5
$KH L, RIEEREA PR B EWEE FRES
EAM,EE, FRREFERBRE N RA
MEASENEERER  RERBRABEELIEH
PE X RS FAT N (E B AR, 2004;
Zhou and Hui,2003). WARERR, HE S
M—SEE MEREREPOCEL HRER
Fixd— L E R 8RS w X b A G
MAE., UBRERIG, TIRAR, EXEE
BT, 1 8 5 X P L AR TR GR AR T, BP
FHhEMMPES SR ERZEREN T EE
— 2 B (Roth and Romeo, 1992; Watson and
Wright, 2000),

SCER BB , 5k B P E Z M B R A F)
“EETTE BRI, UENRBOY X,
BATAR, LRET P EA 1 &K R R RF
SRAERE BRI R GSIE , AR AN B EH A
R LT EHMBOR. —hE, P EERE X
o [ i B R A R R OR 4 B B L P B R Y
A ML PR LR A E R R, T X E b ah M
KRR VRR B, T S8 X T AT R
HESARARE, KESEHRTRBERAE. 5—
D7 B E A FME A R M R E ERVRR Xt
HRBEHMERES T 2ERER? 2EEHE
B AT B FAT , AT B RKE R

T, B RTEF I, BBl R " S (B 5
HEBRMHERENRKEFEBRRE TS, 4
SR TR HLIE B A AR R B R TR 7 X 4NE
BREMNAEMARPEIIBARMNESR., HI,
BEDERE T SR MABREERROR
P, R— A F R

fEEX R — RIEE BVFRE, =2 “Frh
H”W &8, RATAMETUE o 1 388 AR T
HHERERNWESR, ZRHRE—FEEXS
“FEH" VPR MRAFEE , b E R T REE
ZREPEHRFABRAAFEPEHHERED
BHORN, MEEERE AN =B e
H5ZEBAER—A 5 B & R R X E K
BB EZEEANXFSERES. AT HEERIH
ARHHRESERMECAH R EXRARR, X
THENRE R, =BRSS5 MiIAERNE
BREBRG BRI HARAEBEX LE5MIFES
SL[R] A 4E 5T, DA T A B T 9 A I S Ok B S
RIBHARE RIKE, XMFARDHEERERR,
ZRWBAR IR R. EIHRE-
fa R R A RATRE Fournier(1998) #2 5 #9
AR BB Z AR R A NG EE R
— M STEX R A ERITPEBEREN
REBRERESHRORE. ABRXRAAN
HBRE-DRXRERRFHBET XRLHE
AR, AT LA B RAT R A A5 2 ]
KA,

S5 LRTR, AU TR A TH B8 & -0 i B Bk
GRABRXFAARERTEHBRENRES
WA B R A AL B RERIEFE
J 5 RN B T LB . BRI, AR
R EEA A OXFFEE A B 8 REE &
HIFR, PEBREAREEEREESENGT
R ESEH BN RNI? O H3ESFHFRIREM
A R TE RRFR B, R SRS 24
BAE? AU 8 5, e BIBUE St 4 -5
Ji B RIS 7N s B 5C 2R B B AH 6 UK s Hik
RAEHRL ISR E R, P EEREH
REEBERER RN ERREE , 82 3
B8 B W EA LR B ISR i, 3t
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RN E7EEIR

HIREASCR A R BT IS BUE , R AT R
FE i RIBR A B R SR BB FE 07 1)

1 EEm

1.1 HBREAR- MBS

AA13E T T 2 S0 A 3 A R R O B
TR, P EFEE R RIE M B RE
& (Belk, 1988), AfTRRAMANE 5 K
MCAME, R RESMFRAOLER . 4
n, e EERE ER=EFIa, IR NS
FHERBEETROERANE EEBRA=ZEN
SEE—=RRHEHAZERNRERL.
EHit BHES, XEHEELNHEFERED
HEERES, WEXHABREFBERE
-

ESBAEREERMEKR L, AXEN
XS T IHRFEMMIE R B R -G RS,
—FPMACA D B RIRG R B T 5 M B SR 2t
ZARWMSH—B0HE, X = R HE A
(Ball and Tasaki, 1992) J & J# ) 3 FRBE1& (Es-
calas and Pettman, 2003; Escalas, 2004), X}F
FRE.—BSRBEANME. HREMSRE
P 2 ) ELA BB A0 o IR 4 , ok 2 R AR R Y D
SRR, TR NERE BR-SRZE
MBS, flin, SRS BB RSEA L HR
HHEHBEETX ARG LRSS
H”, 2 A RMSHN=ENEKR. H—FW
REHHRESHESMBAN— &k &
AR HEMBRRRERE RE MR ERER,
(AIE N E RS HBSS (Aaker et al. , 2004;
Aggarwal, 2004; Fournier, 1998), X5 Wi &}
RARGRER - EZERNRBANE RS
A4 B RS, XS ZATE M ALE R
H RS —F 54 SO A — B (Cross and Mad-
son, 1997), #I,Cross % (2000) BFoE & 8, i
RERSMEEMA . UEFEFREANABCH
BREEY. ME, XMLt BESNTE
REMEm A NEEMEE, hABMABRS
SHRMET UG B RERER D, SR &

THM RN GO RIEERENEZMA,
REATH REW RSP,

M ERIHSRENRBATRE HRE
A B A 9] LR FE Escalas #l Battman(2003)
WS BEETA. HREN NS B K
BBy e mxt SR HIAL, B2 B
P RE B 2 BE RS R A XY R B R . B
m=ZENSREARHEA L RAHAE, X
ARESEHREEHEAE L RRAFEREO A
KA X AR RIA R B =B &
MMM R R, FEEPRB, RITAN
SRBERRERE N BB ERAN—-TEE
RKEBEHBRESSREBEE.ME5SREE
R, HRE OSSR MRk B
R, 45 A 2 38 B B e (Emerson,
1976) , X 4:h2x 34 X 22 W 7 J 4 A IR A L B
TR S X R IEFERFE, RITIAN
XMFHEME =R, STENRE ML HEN
RELRT UL RIEHESR MER EFEER
e, NEF EN & 2L = B RN AR
HETAEXMNE AP EHERERE, ZBE—
MR SRR . SRR, SAEA
(A PUNSRICIRYY 52 2 3k 2 Xt i ob B e T
MBS, N TREAHRAHBRERNSR
BEURAY S8, WS SR BV BRI 4E
SRS, AR B R-FMBRE, HAHER
F G A T LA B R MR, X TR BT
BREABRBNS BBEANSE, BRESIEEN
BRI S, A R- SRS
BER.

A4, —NEE R B, 24 0 BN B
HAE MrERA—BH SR E RO,
HBRHLEARNM? Escalas #i Battman(2005)
B, MUK M ER AR R
AR EHEE, BTN B E SN B R-R
MR SBHISH . AERMIEILSZRENR
IR » & R FnAh B EUOTLER R (930
SRR PRI 38 1R S MR — N
EEANEE. Gl S=ERHEPhE" K
Hot, XA ETRRSREHEA L HRE M=



BRARRET SOTLBR: REXRE , FRMULKE? 11

B ER-MERE, ATIEHEENE
=R AR MM .

1.2 FEXREL

BRNIMHAR R S HEHEIBRHX
SCER AT LA FH T8 BRI 38 8 X o R SR i 25 B A
15 R EEAL , LA B3 20 78 4 SR W X Y B 3 - g
RKEMEW, BHEXNSBXETEHTEA, —&
MREFHREARERELATHRBENRREMN
SRR () B 26 FR 5 B B Ok R HE IR (Aaker et al.
2004; Aggarwal, 2004; Fournier, 1998), 4,
REEZEEWEREBRADEBRENEE. &
15 Sh B A PERS (Aaker, 1997) . X B BT (Aggar-
wal, 2004), & M #f 4k (Escala and Battman,
2005)% . *E—HHREARXRHEEMA
HBRE-MMXRBREMEROEE D, W
Aaker F Q2000 H BB REBE, AKX Ag-
garwal(2004) # L E X R MZ AR, E
MAEHRE- S EREENCRP RN, R
TINE R E SRR ST RORA,
B MUBR I N B SSMRHRB  , AT S A
FIMXRMAFXRIRE , XTTEFBH B
BENREERT EEARMERNE. 3 THER
THRE X R SRR, RIS ERB T
L e puma NEil Y - E e S L b kY B F ¥
N, X R ML XR, IFFT T XK
AN ERLAE. REREERIT I HEHNE
W ARG B T MK RRE D 51 R R
PR, A0 H s IR RS A 0 R 8 Ok 5 260
BREMBEARRIRE,

1.2.1 REXEMTE

ABRXREIS R B AT 2325 A
N EPER e SN RS AT AN 6 Rk
HFTPEM . Clark 1 Mills(1993) BB A1 #
RSB, X4 TR S KR HE
REMZHBRRE ., BT ARZELSHEH
i, Aggarwal(2004) A & AE b — L& %
A, HEXRMXHXRHAB LA FE
FHBREWT RN G IEHN. BRI,

X F R BN, ) HIFR. HRESE
BEENTAREFSMNIZEBRAME.
FEf, B FARXBAPHSRBEHEHER, A
MMBPRAANBEO N RETILEXR, T
MARE M BTN KRB LR
RKE. BETAMMRRKERLKESE, R
ALV BUR A B R L R i S A, I
AM=ZEZ R —Fp I 249K 7R ; i AP 20 g 1R
BASNBEEEMSE. WFERANZER—
FZHBRR.

B ARZEPRAEAERRL, X RM
THRXAMEEHERREGE LB SE
TR . EEBARTE, & THEXRE R
KR M RE SEEAR RS B AL TR
AT IEHIE R M B N ERE B e a5 A
MR B BTN, AL TR R A
Ab TR 5 RAE BV R A R 15 B AL B R RS (Ag-
garwal and Law,2005)., fEMESEMIT RS
T, AR R AT W 2 E X T S Raen
TREVES . —RBORBE, SEERRMH R A AL
BOR R AHRE MG A R E R, X f
M8 H (Aggarwal,2004) ,

AT RS R ST R B8, A TR
REMHBRESEAFRMIRNL: AL FIEXLRK
HRE  ERIEXRAENITASREEN RS
T AR PR T4k FARABR X R HERE . &
MERLEXRZMEANTIERRABRTHBKXR
KA, HR W RE X BTN ALK, Ed
R 51 R 55 #h B9 A 5 SCHR , Aggarwal T B
AERRT MEERERRBAHIT I ERE
RO W , 4R I 38 XA VB3
RN KBR B RPN’ (Tax et al.,
1998; Smith et al. ,1999) , X F-HRLEL R4 P4 B
SRR, Y B A S AT R
FRY BB » T Bt 2 I8 S0 B 0 5 o 6 R R B A e
. HBREAR-BRRSREANBERESH
FREEAR. Bt5h, Aggarwal (2004) K 45 H B W I
RETFANTATERHBERANITIER
MR
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EHRYER B7BEIN

1.2.2 GMXREENETSER

Fournier(1998) M & JMEAE b X RIKtE 1 A
FREBEXEAREOHS, OB Z5¥E . H
HAKHE . B RIS N GER BRIk
FRRBEANEE, Kb E S5HE G RERE
EHREHEREM L. EREXRERYER
L, Aaker %F7E 2004 SE N H T HB X RBE
RS, AR . MEE RIS EERAR
BRESSHE B L R RSB, P R\ A
RIKG W B I 28 15 B2 1 B R BE (Aaker et
al. ,2004) . GRERE, B IMFE R 8o E
REF D, MERARNEE FERE5HE.
FER . BRBY. HEATESHIFEENE
FHBA KM EE (Bengtsson, 2003) , T B RIEK
BN ZAHETHERE-ME A RRSE RS
BRHOES, TURIMERT EHBREARTS
BHEEZ—, EANRERXRELS, ZFEBREH
F RS — &3 R X7 19 B3R — Xt
REAKHENBRROBEBRZ, NBARNFTEF
(Helgeson et al. , 1987), ZEABHREF,. RI1FE
BRWEE A {EREEE SCHE R E N &
LA BPAR o BBURRSE

A—NHERAE RN DX REEREE.
ZRIMBFRTE R E X NS R T E &
JoC 78 0 BE i — N B (Fournier, 1998; Black-
ston, 2000), #N Chaudhuri 1 Holbrook(2001)
FIFREN, B RESX R EER M
XA EERAEENERS RMOLR. TEUH
IR, SR ANMREENERM.
McAllister(1995) 38 A Br 6] 1S4 T IA A
HE R TR EE, BRATT S X B E
EEBBERE M BN XR L. —FE, FE
JER] BB LAY 2 B SR D LR , 2 o) &% R T
REHEMHM TR ETE BT AENE
5 75— {5 T BELAE RN BBl ISk
FRAK P ] A8 B 300 F BRI

—HENEERRTEATHIEA L HE
MR RAER . fIER (2000 FE T HEH
BE-FMALRAFRB(CBRQEE, ARNEDTHE

ST R ARG B AR R E KB R B R
BESHRSS AL S EFA MR 218 %) 5 M
HZE N FEARNMEE. EPEERE -G
RERBRED, SHERARXROEEARA B
—MERR“EAZERRAE Z 7 TR
FRE 200 s S A EERIGHE. TR XM
H, (EAEFE A BRSSP 40 T 38 e O B L0, T
HAEEZ B8R S AT & M T a4
SLBAERIEE S, M EMAE” WA I H
BAFEFRZ ST, sy IR AR AR 5
B BS (R, 2006) . L&XKUE. HEZHE
MRLA Z 155 T3 7 48 i MR R E A BER
HE, HARERGFHER B KHERE &5
K AH B A0 R R E (SRR 1, A B
FERBE R LUE BB FERE XL, W TH R
EXF SRR ISR HIWT . BRI Sh, AT
EIAT B E X R EEAT B, W K
HERE.

2 HREE

AXFEHFTHEBEREMRBERNRE
X T8 B 2 B 98 9 v B R R AR R i R .
TEZHTHSCER BB, ATHE T 18 B B3k
FREEREXNXFTSEFREBRFE RN =
FHEATREAE AR O E 5 & R EHE
BESRENERKERENER, FBUBITE
B RIEE BR80T, % & o R AL X
MEARER, XNZERFBCT AT BN R
VIO FAT R B E AR @ X3485 ) R
FARBFRVOR T8, B E S 28 Ak IR E 1
BH BT B R R, UK EEH
HBRESEMTRORNMEE AR QY ES
e RN B AR A R BRIF R T
AR AR , 3 4 0 RS PR A0 DR T B A X i 8 R
JTEITRAHHBRETHFHES, X2FBOE R
ExZEELBOREER ST HEE B
# R (Crittenden and Wiley, 1980; Mizerski,
1978) , TS Wl 14 2 5 3T S L V4. LT 1A
b =05 R e N A SCHR 18, R TR A 5T



